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NEW  TRADE  APPEAL 

©  The  only  OTC  Cystitis  product  which  you  can  recommend 
with  low  sodium  content 

•  Clear,  authoritative  pharmacy  literature  to  help  you  help 
your  customers 

•  Full  PR  and  POS  back  up 

•  Informative,  medically  endorsed  consumer  leaflets 
®  Recharge  your  sales  —  recommend  CYSTOPURIN 


NEW  CONSUMER  APPEAL 

•  Now  a  simple  48  hour,  six-sachet  course  of  treatment 

•  Each  sachet  contains  active  ingredients  3g  Potassium  Citrate  BP 

•  Easily  dissolving  granules  encourage  fluid  intake 

•  Pleasant  citrus  flavour  drinks 

•  More  convenient,  more  appealing,  more  palatable  and  reliably 
effective 

•  For  further  information  on  your  special  bonus  deal, 
ask  your  rep  to  call 
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Boots'  chief  executive  Sir  James  Blyth  completed  an 
exercise  in  perfect  timing  this  week  with  the  £900m 
takeover  of  Ward  White.  The  hostile  bid,  launched  at 
the  begirining  of  July ,  surprised  everyone  and  trapped  Ward 
White  at  a  time  when  the  most  favoured  form  of  defence,  a 
mangement  buyout,  could  not  be  funded.  The  high  cost  of 
borrowing  and  the  less  than  impressive  fortunes  of  other 
buyout  candidates  (such  as  Magnet)  left  Ward  White 
vulnerable.  Six  months  earlier  and  they  would  have  made 
abetter  fight  of  it. 

But  predatory  instincts  aside,  Sir  James  has  caught  the 
City's  eye.  In  July  no  analyst  would  accept  that  the  offer  of 
400p  per  share  was  anything  other  than  a  £1  short  of 
realistic.  All  the  talk  was  of  third  party  bids,  buyouts,  and 
a  price  war  which  would  hike  the  value  of  Ward  White  past 
£1  billion.  But  it  did  not  happen.  Boots  moved  the  price  just 
once,  to  445p  per  share,  stuck  to  their  guns,  and  secured 
their  objective.  Sir  James  said  from  the  start  he  would  walk 
away  rather  than  dilute  Boots  earnings,  and  the  successful 
outcome  will  enhance  the  City  view  that  Boots  is  a  changed 
company  led  by  a  shrewd  campaigner. 

But  if  Boots  have  defied  the  City  logic  once ,  they  may 


have  to  do  it  again.  The  Ward  White  victory  has  thrown  up 
questions  about  the  future  of  Boots'  pharmaceutical 
manufacturing  business.  The  division  is  performing  soundly 
with  the  heart  drug  Manoplax  and  the  anti-depressant 
Sibutramine  expected  to  come  to  the  market  in  the  early 
and  mid  1990s.  But  there  is  an  apparent  gulf  between  what 
now  constitutes  the  bulk  of  Boots'  business  —  Halfords, 
Payless  DIY,  Children's  World  and  retail  pharmacy  —  and 
where  the  company  was  at  the  start  of  the  80s. 
Management  time  is  finite  and  the  retail  strategy  of  the  90s 
of  high  volume,  low  margin,  is  the  antithesis  of  the 
expensive  R&D  inherent  in  the  production  of  medicines. 
The  City  view  is  that  either  you  have  plans  for  a  business  or 
you  are  vulnerable.  The  question  is  whether  retailing  and 
manufacturing  are  now  odd  bedfellows. 

Forgetting  all  the  recent  developments,  Boots'  have, 
in  their  network  of  retail  pharmacies,  one  of  the  most 
successful  businesses  in  the  entire  retail  sector.  The 
introduction  of  EPoS  has  broken  the  ground  for  others  and 
the  board's  campaign  to  make  managers  more  accountable 
has  clearly  worked.  It  would  be  nice  to  think  that  Boots  will 
not  stray  too  far  from  such  healthy  roots. 
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FPC  wants 
generic  codes 


NEWS 


£1,000  fine  for  drug 
supplies  to  bogus  doctor 


A  pharmacist  paid  heavily  last 
week  for  handing  over  thousands 
of  pounds  worth  of  drugs  to  a  drug 
dealer  who  convinced  him  he  was 
a  doctor.  Twenty  nine  year  old 
Bhupendra  Govindbhai  Patel  was 
duped  by  a  "sophisticated  and 
educated  fraudster  with  vast 
medical  knowledge"  into  giving 
away  hundreds  of  tablets  to  drug 
addicts  working  for  the  bogus 
psychiatrist. 

Mr  Patel  was  fined  £1 ,000  and 
ordered  to  pay  £300  prosecution 
costs  at  Southwark  Crown  Court 
for  unlawfully  supplying  Class  A 
drugs  such  as  dipipanone, 
dexamphetamine  sulphate  and 
diamorphine  between  July  and 
September  1987. 

The  pharmacist  had  a  phone 
call  from  "Dr  Matthew 
Davenport"  at  a  pharmacy  in 
Westminster  where  he  was 
working  as  a  locum.  The 
"doctor' '  told  him  he  ran  a  drugs 
clinic  and  gave  an  address  in 
Pimlico  Road,  SW1.  He  said  he 
was  treating  some  "special" 
patients  who  were  related  to  "rich 
and  famous  people"  shy  of 
publicity.  He  wanted  their 
prescriptions  dealt  with 
discretely. 

DoH  funds 
Aston 
practice 
research 

A  multidisciplinary  team  from  the 
pharmacy  practice  research  group 
at  Aston  University  and  Midland 
Environment  Ltd  at  Aston 
Science  Park  have  been  awarded 
£63,000  by  the  Department  of 
Health  to  investigate  the  needs 
and  expectations  of  people  using 
community  pharmaceutical 
services. 

The  investigation  will  consist 
of  field  studies  within  the  West 
Midlands  region,  which  covers  a 
population  of  5  million.  A  small 
group  of  community  pharmacists 
will  be  consulted  at  key  stages  to 
ensure  that  the  pharmacist's 
viewpoint  is  considered. 

The  needs  of  high  users  of 
pharmaceutical  services  will 
receive  particular  attention. 


Mr  Andrew  Lloyd-Elay, 
prosecuting,  said  Mr  Patel  was 
"completely  convinced"  he  was 
dealing  with  a  real  doctor  and 
didn't  give  it  a  second  thought. 
"Dr  Davenport"  played  out  an 
effective  fraud  quoting,  as 
patients,  the  son  of  former 
Cabinet  Minister  Lord  Whitelaw  a 
relation  to  the  Duke  of 
Devonshire,  and  South  London 
politician  Linda  Bellos. 

Mr  Lloyd-Elay  said  the  fraud 
came  to  light  when  Mr  Patel  had  to 
send  a  package  by  taxi  to  the 
address  "Dr  Davenport"  had 
given  as  his  surgery.  The  taxi 
driver  reported  back  that  there 
was  no  surgery  at  the  address, 
just  a  clothes  shop.  Further 
inquiries  revealed  his  telephone 
contact  number  to  be  a  call  box  in  a 
Pimlico  street. 

Mr  Patel  was  the  "innocent" 
party  in  the  fraud  but  a  pharmacist 
is  required  by  law  to  make 
sufficient  inquiries  to  discover 
whether  a  prescription  is  valid  or 
not,  said  Mr  Lloyd-Elay. 

Police  believe  the  bogus 
doctor  to  be  a  man  aged  39,  he 
added.  He  is  currently  in  prison  as 
a  result  of  another  police 
investigation. 


Support  for  the  analytical  testing 
of  imported  medicines  suggested 
by  the  Association  of  the  British 
Pharmaceutical  Industry  (C&D 
August  12,  p224)  has  come  from 
Wimborne-based  importers 
Pharmaceuticals  International 
(UK)  Ltd. 

Pharmacist  Barrie  Thompson 
says  that  his  company,  in  co- 
operation with  the  Wessex 
Regional  Health  Authority  Quality 
Control  Laboratory,  has  been 
exercising  similar  controls  to 
establish  the  authenticity  and 
origins  of  parallel  imports  since 
1984.  "These  facilities  are  now 
available  to  all  other  parallel 
importing  companies  as  the 
economies  of  scale  come  into  play 
and  provide  conditions  in  which  a 
high  degree  of  control  can  be 
exercised  at  a  reasonable  cost," 
he  says. 

Mr  Thompson  says  the  proof 
of  the  effectiveness  of  the 
systems  he  employs  was 
demonstrated  when  they 
detected  and  reported  the  Zantac 
counterfeit  earlier  this  year. 

Mr  Thompson  says  that  the 


Mr  Patel,  of  Keswick 
Gardens,  Wembley,  admitted  four 
charges  of  unlawfully  supplying 
large  quantities  of  Class  A  drugs . 

Mr  Johnathon  Fisher, 
defending,  said  Mr  Patel  qualified 
at  Sunderland  Polytechnic,  but 
was  "inexperienced  and  certainly 
not  streetwise."  He  handed  the 
judge  a  bundle  of  correspondence 
from  people  who  regularly  visited 
the  pharmacy  where  Mr  Patel  was 
working  and  each  one  spoke  of  his 
'  'kind  and  helpful  manner  and  his 
devoted  attention  to  his 
customers." 

Mr  Fisher  said  Mr  Patel 
admitted  he  had  not  shown 
enough  diligence,  but  he  did  not 
make  a  profit.  "He  was  duped  by 
a  fraudster  who  sounded  well 
educated  and  had  vast  medical 
knowledge.  He  is  a  victim  who  has 
learnt  his  lesson." 

Assistant  Recorder  Chapman 
told  the  pharmacist:  "I  have  taken 
account  of  the  fact  that  you  were 
taken  for  a  ride  and  that  you  were 
inexperienced  at  the  time  of  these 
events.  However,  you  were 
under  some  duty  to  make  certain 
inquiries  because  a  pharmacist 
fulfils  an  important  role  in  the 
community." 


ABPI's  proposals  reveal  an 
apparent  lack  of  information  about 
parallel  importing  and  the  existing 
controls.  "The  proposal  that  the 
source  of  parallel  imports  should 
be  from  the  same  corporate  group 
as  the  UK  product  licence  holder 
seems  to  suggest  that  some  of 
their  members  do  not  monitor  the 
facilities  where  their  products  are 
manufactured  under  licence." 
But .  he  adds,  there  is  no  need  for 
them  to  be  concerned  as  the 
Medicines  Inspectorate  inspects 
all  sites,  and  on  a  number  of 
occasions  PL(PI)  licences  have 
been  revoked  where  standards 
have  been  below  those  required. 

As  for  the  ABPI's  suggestion 
that  imports  should  only  be 
permitted  from  the  original 
manufacturers  or  responsible  EC 
wholesalers,  Mr  Thompson  says 
he  wholeheartedly  agrees, 
provided  the  original 
manufacturers  agree  to  supply  the 
UK's  total  requirements.  "It 
appears  that  if  they  are  aware 
their  products  are  being  exported, 
they  restrict  the  quantities 
available  for  export." 


Compulsory  coding  on  generic 
drugs  and  the  development  of  the 
role  of  the  pharmacist  are  among 
the  subjects  to  be  debated  at  next 
month's  annual  conference  of  the 
Society  of  Family  Practitioner 
Committees. 

Sunderland  FPC  has  proposed 
that  in  the  interests  of  safety  and 
patients,  each  generic  should  have 
a  standardised  means  of 
identification  in  terms  of  code, 
shape  and  colour  and,  where 
applicable,  should  be  presented  in 
calendar  packs. 

Brent  &  Harrow  FPC  is 
behind  a  motion  which  urges  the 
Department  of  Health  to 
"recognise  and  encourage  the 
development  of  the  role  of  the 
pharmacist  in  providing  additional 
services  as  set  out  in  the  Green 
Paper  'Primary  Health  Care  —  an 
agenda  for  discussion'  and  the 
Nuffield  Report". 

Elsewhere,  many  of  the 
motions  raise  questions  that  will 
face  the  new  FPCs  after  the 
Government's  White  Paper 
proposals  are  put  into  effect. 

In  two  motions  on  FPC 
membership,  Doncaster  FPC 
suggests  the  proposed 
composition  of  FPCs  will  limit  the 
input  of  lay  and  professional 
opinion  to  the  detriment  of  the 
primary  health  care  services, 
while  Birmingham  FPC  believes 
that  FPCs  must  include  at  least 
one  member  from  each  of  the 
contractor  professions  to  ensure 
effective  management. 

The  Society,  meeting  in 
Southport  between  October  4-6, 
will  also  debate  a  motion  that 
suggests  it  combines  with  the 
National  Association  of  Health 
Authorities  to  form  one  body 
"dedicated  to  the  furtherance  of 
the  aims  of  the  NHS". 

Secretary  of  State  Kenneth 
Clarke  will  address  FPCs  for  the 
first  time  since  he  spelt  out  his 
proposals  for  a  wider  role  for 
FPCs,  in  a  speech  on  October  6. 


The  United  States  Pharmacopeial 
Convention  has  announced  the 
publication  of  the  22nd  revision  of 
The  United  States  Pharmacopeia 
and  the  17th  edition  of  The 
National  Formulary. The  revision 
will  become  official  on  Januarv  1, 
1990.  It  includes  some  3,200 
monographs,  424  more  than  in  the 
previous  edition  (cost  $205).  The 
1990  edition  of  the  USAN  and  the 
USP  Dictionary  of  Drug  Names 
containing  over  25,000  entries  has 
also  been  published  (cost 
$1 10.50).  Both  are  available  from: 
USP  Order  Processing 
Department  681,  12601 
Twinbrook  Parkway,  Rockville, 
MD  20852. 


PI  testing  wins  support 
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Labour  asks 
Clarke  to 


"The  hot  tip  from  my  broker  is  hold  em  till  tomorrow  lunchtime  then  sell!  Sell!  Sell!" 


Legal  backing  for 
patient  records 


think  again 

The  Government's  proposals  to 
reform  the  National  Health 
Service  came  in  for  another  attack 
this  week  with  the  publication  of  a 
Labour  survey  of  what  patients' 
organisations  have  to  say  about 
"Working  for  patients". 

The  survey,  entitled  "100 
good  reasons  to  think  again, 
Ken",  shows  that  of  the  37 
organisations  which  replied  28 
disagreed  that  indicative  drug 
budgets  will  not  affect  any  aspect 
of  patient  care,  and  35  disagreed 
that  hospitals  should  be 
encouraged  to  become 
independent  and  self-governing. 

Announcing  the  survey  results 
last  Tuesday,  Labour's  shadow 
health  secretary  Robin  Cook  said 
he  thought  this  was  the  most 
comprehensive  survey  of  the 
views  of  patients  as  represented 
by  groups  like  the  Asthma 
Society,  Family  Planning 
Association,  Imperial  Cancer 
Research  Fund,  MIND,  National 
Eczema  Society  and  others. 

Mr  Cook  said  the  survey 
shows  that  "patients  are  more 
united  in  opposing  the  White 
Paper  than  Tory  backbenchers 
are  in  supporting  it". 

He  could  not  say  exactly  what 
the  response  rate  had  been  to  the 
survey  questionnaire  but  he  was 
satisfied  that  it  was 
representative. 

The  second  part  of  Labour's 
survey  sets  out  excerpts  from 
responses  to  the  White  Paper 
made  by  100  organisations 
including  22  community  health 
councils  and  some  of  the  37  which 
answered  Labour's  survey. 
■  According  to  a  report  in  The 
Times  the  Government  plans  to 
push  its  NHS  Reform  Bill  through 
Parliament  by  next  May  in  an 
attempt  to  dampen  controversy 
well  before  the  General  Election. 
Parliamentary  legislators  are 
reported  to  be  working  through 
the  recess. 


Reckitt  &  Colman  have  chosen  the 
subject  of  constipation  for  the 
second  booklet  in  their  Pharmacy 
Knowledge  series  for  assistants. 
The  format  is  same  as  that  used  in 
the  first  booklet,  on  indigestion,  of 
which  7,000  copies  were  sent  out 
in  response  to  requests. 

The  booklet  deals  with  the 
digestive  system,  constipation, 
identifying  the  customer's 
problem,  information  on  more 
serious  disorders  and  questions  to 
check  the  assistant's 
understanding.  It  will  be  offered 
free  to  pharmacists  early  next 
month  via  a  reply  paid  card. 


Regulations  paving  the  way  for 
payments  to  pharmacists  keeping 
patient  records  medication  and 
giving  advice  to  people  in 
residential  homes  came  into  effect 
on  Friday  (August  25). 

The  new  Regulations  add  a 
clause  to  laws  governing  general 
medical  and  pharmaceutical 
services  which  allows  family 
practitioner  committees  to  "make 
arrangements  for  the  provision  of 
advice  by  a  registered 
pharmaceutical  chemist,  and  for 
keeping  by  him  of  records,  about 
drugs  supplied  by  him  to  certain 
categories  of  person" . 

The  principal  Regulations  are 
also  amended  so  that  pharmacists 
offering  the  services  can  be 
included  in  a  "pharmaceutical 
list",  and  require  them  to  make 
the  records  available  to  the  FPC. 

The  Pharmaceutical  Services 


Negotiating  Committee  says  it  is 
looking  at  the  draft  guidelines 
which  go  with  the  new 
Regulations,  particularly  at  the 
limit  of  five  residential  homes  per 
pharmacy,  which  it  hopes  may  be 
increased. 

The  situation  is  to  be 
considered  at  PSNC's  next 
meeting  on  September  20.  The 
mechanism  for  paying 
pharmacists  for  the  new  services 
also  has  to  be  sorted  out ,  a  PSNC 
spokesman  told  C&D.  "We  are 
pressing  to  get  payments  started 
as  soon  as  possible",  he  added, 
and  did  not  rule  out  an  October  1 
start. 

The  changes  are  made  by  5/ 
1989  No  1360  The  National 
Health  Service  [General  Medical 
and  Pharmaceutical  Services) 
Amendment  Regulations  1989. 
Copies,  £0.90  from  HMSO. 


More  good 
news  for  AZT 

A  fortnight  after  promising  results 
with  zidovudine  (AZT)  in  patients 
with  AIDS  related  complex 
(C&D,  Aug  12  p226),  US  trials 
have  shown  that  the  drug 
prevents  the  progression  of  the 
disease  in  asymptomatic  patients. 

A  multicentre  placebo- 
controlled  trial  involving  3,200 
patients  was  described  as  "real 
hope  for  the  millions  of  people 
worldwide  who  are  affected  by 
HIV",  by  a  US  Government 
minister,  and  sent  the  price  of 
Wellcome  shares  rocketing  (see 
Business  News).  The  two  year 
trial  was  conducted  at  32  units  of 
the  National  Institute  of  Allergy 
and  Infectious  Diseases  (NIAID) 
in  collaboration  with  Burroughs 
Wellcome  Co. 

High  and  low  doses  of  AZT  — 
500mg  and  1.5g  daily  —  were 
compared  with  placebo  in 
asymptomatic  volunteers  infected 
with  HIV.  Participants  were 
divided  into  two  groups  according 
to  their  T4  cell  count  and 
randomised  into  the  three 
treatment  groups.  About  1,300 
had  fewer  than  500  T4  cells  on 
entry  to  the  trial. 

Ten  days  ago  the  placebo  arm 
of  the  study  was  stopped  for 
people  with  fewer  than  500  T4 
cells,  says  the  NIAID.  They  have 
all  been  switched  to  zidovudine. 
People  with  T4  counts  above  500 
have  been  shown  to  have  a 
negligible  short-term  risk  of 
developing  AIDS  and  the  trial  will 
continue  in  this  group.  Few  side 
effects  were  seen  apart  from 
nausea  in  patients  with  low  dose 
zidovudine  compared  with 
placebo. 


Inhalers  to  expire? 


Metered  dose  inhalers  (MDIs) 
may  be  superseded  by  breath- 
actuated  powder  systems 
because  of  concern  over  their 
CFC  content. 

This  conclusion  comes  in  a 
review  of  delivery  systems  for 
inhaled  drugs  in  asthma,  in  the 
latest  Drug  &  Therapeutics 
Bulletin  from  the  Consumers' 
Association.  Recognition  of  the 
damaging  effects  of  CFCs  on  the 
ozone  layer  is  increasing  demand 
for  alternatives  in  asthma,  says 
the  Bulletin.  Conventional  MI)I 


inhalers  are  still  the  first-line 
treatment  but  technique  must  be 
carefully  taught  and  regularly 
rechecked.  Disadvantages  of 
breath-actuated  powder  inhalers, 
the  best  alternatives  to  metered 
dose  devices,  include  their  higher 
cost  and  dependence  on  high 
inspiratory  flow. 

Patients'  interests  would  be 
better  served  if  delivery  systems 
were  standardised  or  adaptable 
for  use  with  other  MDIs  apart 
from  those  of  a  particular 
manufacturer,  says  the  Bulletin. 
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All  slow-release 
aminophyllines  /  theophyllines 
are  not  the  same. 

"  It  is  therefore  essential  that  patients  taking  a  sustained-release, 
oral  theophylline  preparation  who  have  been  stabilized  on 
a  particular  brand  continue  to  receive  the  same  product." 

Advice  from  the  Council  of  the  Royal  Pharmaceutical 
Society,  The  Pharmaceutical  Journal,  July  1 1,  1987 

Don't  risk  patient  control. 

When  the  prescription  says: 

Check  with  the  doctor;does  he  mean: 

Phyllocontiri 

CONTINUS5  Tablets  aminophylline  hydrate  BP. 


Prescribing  Information: 

Use*  Trealmenl  and  prophylaxis  of  bronchospasm 
associated  with  asthma,  emphysema  and  chronic  bronchitis, 
also  cardiac  asthma  and  left  ventricular  or  congestive  cardiac 
failure  Dos»go  and  Administration  Adults  2  tablets  twice 
a  day,  taken  morning  and  evening  following  an  initial  week 
of  therapy  on  1  tablet  twice  daily  Each  tablet  contains 
aminophylline  225mg  Since  patients  vary  in  their  response 
to  xanthines,  the  dosage  must  be  titrated  individually,  and 
if  maximum  response  is  not  achieved,  the  theophyllin  plasma 
levels  should  be  measured  Transferability:  It  is  not  possible 
to  ensure  bioequi valence  between  different  sustained  release 
theophylline  products  Therefore  it  should  be  emphasised 
that  patients,  once  titrated  to  an  effective  dose,  should  not 


be  changed  from  PHYLLOCONTIN  CONTINUS  tablet 
preparations  to  other  slow  or  sustained  release  xanthine 
preparations  without  relitration  and  clinical  assessment 
Warnings:  The  following  agents  increase  clearance 
phenytom,  carbamazepine,  nfampicin.  sulphinpyrazone, 
barbiturates,  smoking  and  alcohol  consumption  The 
following  agents  decrease  clearance  allopurmol,  cimetidme, 
erythromycin,  thiabendazole,  isoprenaline,  oral 
conlraceptives.  viral  infections,  liver  disease  and  heart  failure 
Influenza  vaccine  may  potential  theophylline  A  reduction 
of  dosage  may  also  be  necessary  m  the  elderly  The  following 
should  be  used  with  caution  halothane,  lomustine  and 
lithium  Although  theophylline  crosses  the  placenal  barrier, 
it  has  been  used  during  pregnancy  without  attributable 


adverse  effects  Side  effects:  The  risk  of  side  effects  usually 
associated  with  aminophylline  and  xanthine  derivatives  such 
as  nausea,  gastric  irritation,  headache,  palpitations  and  CNS 
stimulation  is  reduced  Basic  NHS  Cost  23  5p  per  day  (ex 
1000  pack,  2  b  d  >  PL0337/0026 

This  product  is  protected  by  British  Patent  No  1405088 

®  PHYLLOCONTIN  and  CONTINUS  are  registered  trade 
marks 

CONTINUS  CLASSIC  and  the  C  device  are  trade  marks 

Napp  Laboratories  1989  Napp  Laboratories, 
The  Science  Park,  Cambridge,  CB4  iGW 
Member  of  the  Napp  Pharmaceutical  Group 


NAPP 


ANOTHER  CONTINUS  CLASSIC 


Pharmacist 
opposition  to 
new  village 
pharmacy 

Pharmacist  Sunil  Chopra  is  facing 
more  than  the  usual  battle  with 
dispensing  doctors  to  open  a 
pharmacy  in  his  drugstore  at 
Sutton-at-Hone,  near  Dartford, 
Kent. 

Mr  Chopra  has  been  granted 
preliminary  consent  for  the 
pharmacy  by  the  Rural  Dispensing 
Committee,  but  local  doctors  have 
appealed  against  that  decision  to 
the  Secretary  of  State.  Now, 
another  pharmacy  company, 
Glademist  Ltd,  which  runs  two 
pharmacies  near  Maidstone,  has 
applied  to  run  a  pharmacy  at  the 
same  premises  as  the  doctor's 
dispensary. 

C&D  understands  that  the 
application  has  gone  out  to  appeal 
at  the  local  stage,  and  has  also 
been  sent  to  the  Rural  Dispensing 
Committee. 

Mr  Chopra's  application  has 
been  opposed  by  village  residents , 
who  have  compiled  a  2,500 
signature  petition,  and  local 
doctors  have  claimed  that  loss  of 
dispensing  patients  would  mean 
the  closure  of  their  dispensary 
with  the  loss  of  four  jobs. 

Cleaning  up 
the  green  act 

Pharmacists  and  suppliers  are 
targeted  in  a  guide  to 
environmental  issues,  published 
last  week  by  Euromonitor. 

The  company,  known  more 
usually  for  its  retail  market 
reports,  says  the  guide  will  help 
businesses  cash  in  on  the  public 
relations  value  of  being  seen  to  be 
"green". 

Marketing  manager  Andy 
Maslen  says:  "We  have  already 
seen  examples  of  companies 
promoting  a  green  image  while 
destroying  rainforests  or  pumping 
chemicals  into  rivers.  This  book 
provides  them  with  the 
information  they  need  to  clean  up 
their  act  and  their  image . ' ' 

In  335  pages,  the  book  covers 
56  green  issues,  providing 
summaries  of  each,  including  the 
environmentalist  impact  on 
business.  Copies,  £65  from 
Euromonitor.  Tel:  01-251  8024. 

NHS  managers  have  been  sent  copies 
of  the  application  document  that 
hospitals  wishing  to  become  self- 
governing  will  have  to  complete. 


TOPICAL  REFL 


Pilferage 


I  liked  the  article  last  week 
by  Harry  Ganz  on  his 
experiences  with  theft 
prevention.  Over  the  years, 
even  in  apparently  peaceful 
suburban  parades,  theft  has 
been  and  still  is  a 
considerable  threat  to  our 
achieving  calculated  true 
gross  profit.  Self-service 
shelves  laden  with  desirable 
goodies,  all  there  to  be 
picked  up,  handled,  tested 
even,  and  then,  hopefully, 
purchased,  have  made  it 
easy  for  items  to  be  lost  to 
us  without  our  suspicions 
being  aroused. 

When  one  year  I  saw  a  2  per  cent  drop 
and  the  tax  people  asked  why,  I  had  to 
address  the  problem  vigorously.  We  saw 
layout  as  critical,  re-aligning  gondolas  so 
as  to  give  straight  line  of  vision  of  all 
shelves  throughout  the  shop.  We  also  cut 
down  the  height  of  centre  gondolas  to  4ft. 
We  set  up  a  couple  of  curved  mirrors  at 
strategic  points.  We  hired  a  TV  camera 
with  a  monitor  which  we  set  up  in  the 
dispensary  in  view  of  the  shop.  At  the  end 
of  the  year  we  pulled  up  by  just  over  1  per 
cent  in  gross. 

And  then  we  learned  another  lesson. 
Internal  pilferage  is  a  far  more  damaging 
source  of  loss.  In  order  to  increase 
stockturn  and  to  reduce  capital  required 
from  the  bank  we  set  up  a  new  stock 
control  system.  Two  of  my  staff  at  the 
time  found  great  difficulty  in  coming  to 
terms  with  what  was  a  simple  system, 
despite  repeated  instruction.  Easy  as 
falling  off  a  log  it  was,  and  actually  made 
their  work  easier. . .  and  then  the  penny 
dropped  (almost  literally).  One  of  the 
assistants  tripped  as  she  left  the  shop.  Her 
bag  fell  open.  About  a  tenner's  worth  of 
my  stock  rolled  out.  When  we  called  the 
police,  she  blew  the  whistle  on  another 
assistant.  The  iron  enters  your  soul.  Our 
profit  went  up  0.8  per  cent. 

Opportunistic  theft  can  only  be 
prevented  by  reducing  opportunity  to  as 
near  nil  as  you  can,  and  making  sure 
everyone  knows  you  are  aware  of  the 
unpalateable  facts  of  life. . . 


Avitaminosis? 


According  to  the  latest 
Mintel  survey,  six  out  often 
people  claim  not  to  take 
vitamins.  I'd  agree  with 
that.  In  fact  I  tend  to  think 
that  if  four  out  of  ten  people 
throughout  the  UK  really 
take  vitamins  routinely  they 
are  somewhat  mislead  as  to 
their  bodily  requirements.  If 
you  eat  decently  you 
shouldn't  need  extra 
vitamins. 

However,  I  can't  buck 
the  system,  so  offer  a 
carefully  chosen  range  of 
vitamin  and  mineral 
supplements,  viewing 
sceptically  the  fresh  onslaughts  on  the 
market  mounted  every  year  by 
manufacturers.  When  it  comes  to  advice, 
it's  not  hard  to  be  of  real  help  when  we  are 
asked,  particularly  since  as  pharmacists 
we  can  judge  if  extra  nourishment  is 
appropriate.  I  can  hardly  disagree  then 
with  the  Mintel  forecast:  "Grocer  and 
drug  outlets  will  continue  to  steal  market 
share  from  us,  but  are  likely  to  focus  on 
major  brands  and  multivitamins" .  We  will 
be  left  to  give  our  professional  advice! 
This  is  seen  as  our  unique  selling  point.  I 
believe  it  is,  and  will  continue  to  be,  so 
long  as  we  maintain  a  high  advertising 
profile  via  the  NPA  and  a  gradually 
revitalised  Pharmaceutical  Society. 

However,  if  Tim  Astill  thinks  he  can 
relax  a  little  on  the  publicity  front  now 
Tanya  Turton  is  retiring  as  NPA  Press 
Officer  (About  People  last  week)  let  us 
make  it  crystal  clear  he  has  another  think 
coming!  Together,  we  allocate  the  NPA 
£500,000  a  year  to  promote  us.  No  way  is 
he  likely  to  sit  around  with  a  grin  like  a 
Cheshire  cat  saying:  "Haven't  we  done 
well!"  Time  for  your  vitamins,  Tim,  with 
added  ginseng,  zinc,  molybdenum, 
selenium,  a  trace  of  lead  and  a  dash  of 
arsenic. . . 

Warm  regards  to  Tanya  Turton  for  her 
brave  efforts  to  move  mountains.  Well 
done.  We  are  sorry  to  lose  you.  Finally,  let 
us  spare  a  thought  for  Collette  McCreedy 
who  is  to  take  over  mountain-moving  on 
our  behalf  in  September  as  new  PR  officer. 
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OUNTERPOINTS 


New  look  for 
Strepsils 

Strepsils  are  to  be  repackaged 
from  October  1  and  provided  with 
new  point  of  sale  material  and 
display  units. 

The  new  packs  will  feature 
stronger  colours  and  a  larger, 
graduated  logo,  say  Crookes,  and 
the  display  units  which  are 
available  now,  are  said  to  be 
compact  and  eye  catching. 

The  new  look  will  be 
supported  by  a  multi-media  £2.5 
million  advertising  campaign 
starting  in  October  and  running 
until  March  1990,  supported  with 
public  relations  activity.  This 
includes  editonal  sampling  offers 
in  the  women's  Press,  a 
"Soothing  Sips"  recipe  booklet 
and  editorial  activity  in  My  Weekly 
and  More  magazines.  Crookes 
Healthcare.  Tel:  0602  507431. 


Orovite  7 
trial  offer 

Bencard  are  promoting  Orovite  7 
with  free  trial  offers  in  She 
magazine,  starting  in  September. 

All  She  readers  will  be  offered 
two  free  sachets  of  Orovite  7,  in 
an  offer  which  will  be  repeated  in 
December. 

The  first  200  readers  to  apply 
will  also  be  provided  with  a 
month's  supply  of  the  multivitamin 
drink.  This  offer  will  also  be 
repeated  in  December.  Bencard. 
Tel:  01-560  5151. 


LRC  link  with  NPA  to 
promote  Winter  lines 


LRC  Products  are  linking  up  with 
the  National  Pharmaceutical 
Association  to  promote  their 
Winter  products  to  pharmacists 
this  year.  The  company's  cough 
and  cold  products  also  see  two 
new  additions  and  are  to  benefit 
from  a  £750,000  consumer 
advertising  package. 

From  next  month  LRC  sales 
representatives  will  be  offering 
independent  pharmacists  £1  and 
£5  vouchers  with  purchases  of 
two  and  ten  cases,  respectively, 
of  Buttercup,  Galloways,  Wrights 
vaporizer,  Goddards  embrocation 
and  Liquifruta  brands.  The 
vouchers  can  be  redeemed 
against  business  aids  and  services 
offered  by  the  NPA.  The 
exceptions  are  items  already  on 
order  and  NPA  membership. 

The  promotion  is  to  be 
available  to  independent 
pharmacies  whether  they  are 
NPA  members  or  not,  and 
vouchers  can  be  used  up  to  March 
1990. 

LRC  representatives  will  be 
taking  copies  of  the  NPA's 
business  services  catalogue  with 
them  when  they  call,  to  remind 
pharmacists  what  the  NPA  offers. 

LRC's  marketing  manager 
Rod  Mallinson  told  C&D  that  the 
deal  is  to  be  exclusive  to  LRC  in 
the  cough  product  category  for 
this  year  but  he  expects  other 
suppliers  to  follow  suit  offering 
similar  deals  in  other  areas. 

Two  new  cough  medicines  are 
being  launched  next  month  - 
Pharmacy  only  Galloway's 
bronchial  cough  care  (125ml, 
£1.89  rsp)  and  Buttercup  syrup 
honey  and  lemon  (75ml  and  150ml 
both  same  price  as  Buttercup 
syrup).  Galloway's  cough  syrup 
packaging  is  being  brought  into 
line  with  the  new  product  and  the 
existing  Buttercup  syrup  packs 
will  have  "traditional  flavour" 
added. 

Each  10ml  of  Galloway's 
bronchial  cough  care  contains 
15mg  ephedrine  hydrochloride 
and  lOOmg  guaiphenesin  as  active 
ingredients.  Adults  and  children 
over  12  years  old  are 
recommended  to  take  up  to  10ml 


Mm 

Galloway's  $L 

BRONCHIAL 

COUGH  CARE  gjl 

f  MAKES    \  j& 
)  BREATHING  " 
/     EASIER  I 

\  A  RELIEVES!  I 
'   '*  CHESTY  A    I  \ 
COUGHS  / 

four  times  a  day  and  children  aged 
seven  to  12  years  5ml  up  to  four 
times  a  day,  if  necessary.  The 
product  is  intended  for  relief  of 
chesty  coughs,  particularly  when 
an  expectorant  and/or  an  upper 
respiratory  tract  decongestant  is 
required. 

Each  5ml  of  Buttercup  syrup 
honey  and  lemon  contains 
ipecucuanha  13.9mg,  liquid 
glucose  5.08g,  menthol  1.32mg, 
honey  0.33g  and  lemon  juice 
1.1ml.  The  recommended  dose 
for  children  under  12  years  old  is 
5ml  every  two  or  three  hours  and 
for  adults  and  children  over  12 
years  10  ml  every  two  to  three 
hours. 

LRC's  consumer  advertising 
package  includes  colour 
advertising  in  women's  magazines 
throughout  November  to 
1  (ecember  for  Buttercup  and  a 
four  sheet  poster  campaign  for 
Galloway's  scheduled  to  run  from 
December  to  Februarv  next  year. 
LRC  Products  Ltd.  Tel:  01-527 
2377.  

Beecham  offer:  Six  £100  dinners  for 
two  are  the  prizes  in  a  Settlers 
Tunis  competition  for  assistants  in 
the  September  issue  of  Over  the 
Counter  (C&D  this  week). 
Beecham  Health  Care.  Tel: 
01-5605151. 


Wallis  add 
Lem  Plus 
capsules 

Wallis  Laboratory  are  launching 
Lem  Plus  cold  relief  capsules. 

The  green  and  yellow  capsules 
come  in  blister  packs  of  24  (£1 . 59) 
and  contain  paracetamol  300mg, 
caffeine  25mg  and  phenylephrine 
hydrochloride  5mg,  for  cold  and  flu 
symptoms  in  adults. 

The  recommended  dosage  is 
one  or  two  capsules  every  three 
to  four  hours,  to  a  maximum  of 
eight  in  24  hours. 

Lem  Plus  capsules  are  GSL, 
and  will  be  available  from 
September  1  in  outers  of  12.  The 
Wallis  Laboratory  Ltd.  Tel:  0582 
584884. 

Ginkgo  enters 
Gerard  House 

Gerard  House  Ltd  have 
introduced  Ginkgo  tablets  —  a 
herbal  supplement  produced  from 
the  leaves  of  the  ginkgo  biloba 
plant,  used  by  the  Chinese  for 
manv  centuries. 

Ginkgo  tablets  (100,  £3.35) 
are  film  coated  to  maintain  the 
three-year  shelf  life,  says  the 
company.  The  recommended 
dosage  is  one  tablet  three  times  a 
day.  Gerard  House  Ltd.  Tel:  0202 
434116. 
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Help  enlighten  all 
the  migraine  sufferers 


/ 
/ 


who  are  in  the  dark 


Many  sufferers  do  not  realise  that  vomiting, 
visual  disturbances  and  a  severe  pain  in  the 
head  are  actually  symptoms  of  a  migraine. 
Together,  we  can  help  them  see  that  it's 
migraine  by  revealing  the  correct  diagnosis 
and  right  treatment. 

Recommend  Migralift,  which  has  a  clinically- 
proven  formula  based  on  the  most  highly 


/ 


recommended  migraine-specific  treatment. 
Migralift  is  the  only  migraine-specific 
treatment  available  OTC. 

A  major  new  £%  million  full  colour 
advertising  campaign  will  create  a  heavy 
demand.  Hand  them  Migralift  and  don't 
disappoint  them  with  an  alternative.  Then 
they  won't  be  in  the  dark  any  longer. 


Migralift 


Migralift 

The  only  migraine-specific  OTC  treatment 


FAST  RELIEF, 
for 

migraine  headache, 
nausea  and  vom "" 


/ 


For  details  of  our  attractive  launch  bonus  and  counter  prescribing  information  please  contact 
International  Laboratories  Ltd.,  Floats  Road,  Wythenshawe,  Manchester  M23  9NF.  Telephone  061-945  4161. 


Rosy  future 

for 
disposable 
nappies 

Sales  of  disposable  nappies  are 
still  increasing,  according  to  the 
latest  report  from  the  Disposable 
Nappy  Association. 

The  report  predicts  that  sales 
of  the  nappies  will  have  risen  by  11 
per  cent  by  the  end  of  the  year,  to 
2,785  million  units.  This  compares 
with  2,510  million  for  1988.  (Only 
425m  were  sold  a  decade  ago  in 
1979). 

The  market  itself  has  been 
rising  steadily  over  the  past  10 
years,  from  £23m  in  1979  to 
£304m  in  1988.  It  is  expected  to 
have  topped  £354m  this  year. 

The  lion's  share  of  the  market 
has  always  been  firmly  held  by 
grocers.  However,  pharmacies 
are  catching  up,  says  the  report. 
They  now  account  for  38.5  per 
cent  of  the  market. 

Despite  these  impressive 
figures,  Britain  is  still  way  down 
the  usage  league  by  worldwide 
standards.  Just  over  70  per  cent  of 
mothers  using  nappies  here 
choose  to  use  disposable  ones. 
This  compares  with  100  per  cent 
use  in  Sweden. 

Japan  comes  bottom  of  the 
table  with  only  40  per  cent  of  the 
population  using  disposable 
nappies. 

■  The  DNA  is  a  voluntary  body, 
comprising  the  companies  which 
manufacture  or  market  disposable 
nappies  in  the  UK.  The  Disposable 
Nappy  Association.  Tel:  01-439 
7177. 

The  top  ten 

for  AAH 

Names  featured  in  AAH's 
September  Top  Ten  promotion 
include  the  new  Mum  rollette 
deodorant,  Johnsons  Baby  Lotion, 
Farleys  rusks  and  Kleenex  for 
Men. 

Skincare  products  include 
Pure  and  Simple  moisturising 
cream  and  Crookes  Healthcare's 
E45.  Also  on  offer  are  Dr  Whites 
sanitary  towels,  Vidal  Sassoon's 
Wash  and  Go  hair  shampoo, 
Durex  extra  safe  condoms, 
Disprin,  Disprin  extra  and 
Nurofen.  AAH  Pharmaceuticals. 
Tel:  0928  717070. 

Marks  &  Spencer  have  recently 
introduced  a  toothpaste  range  in 
100ml  pump  dispensers.  Variants 
include  minty  gel  and  fresh  mint. 


COUNTE 


mm 


SMA  ready-to-feed 
in  one  litre  packs 


Wyeth  are  looking  to  further 
develop  the  market  for  ready-to- 
feed  babymilk  with  the  launch  on 
Monday  of  one  litre  packs  of  SMA. 

The  company  says  the  250ml 
size,  of  which  four  million  were 
sold  in  the  first  year,  is  ideal  for 
trial  or  travel  use,  while  the  one 
litre  packs  offer  easier  handling 
and  economy  —  at  £1 .39  rrp,  the 
pack  represents  a  15  per  cent 
saving. 

One  litre,  say  Wyeth,  provides 
feeds  for  at  least  a  full  day;  once 
opened,  milk  will  remain  fresh  in 


the  fridge  for  up  to  48  hours. 

For  retailers,  benefits  include 
higher  turnover  —  RTF  delivers 
two  and  a  half  times  the  sales  and 
profits  of  powdered  babymilk  - 
and  a  strong  impact  on-shelf. 

Wyeth  are  supporting  the 
launch  with  over  one  million 
introductory  leaflets  under  the 
plastic  lids  of  SMA  powder  packs, 
advertising  in  professional 
journals,  eye-catching  shelf- 
talkers  and  an  on-pack  flash  (not 
pictured).  Wyeth  Laboratories. 
Tel:  0628604377. 


Supa-trainer 
joins  Amigo 

East  Midland  Toiletries  Ltd  have 
introduced  the  Supa-trainer  baby 
mug  into  their  recently  re- 
launched 150  strong  Amigo  baby 
care  range. 

Manufactured  in  Sweden  the 
mug  will  join  the  existing  one  and 
two  handled  baby  mugs  already  in 
the  range  and  is  made  from 
lightweight  polycarbonate. 

The  mug  (£2.25)  is  boil  proof, 
dishwasher  proof  and  shock  proof 
with  an  easy  fit  lid  and  optional 
flow  control,  says  the  company.  It 
also  comes  in  five  lid  colours.  East 
Midland  Toiletries  Ltd.  Tel:  0602 
812830. 


Carronshore 
get  Pino 
Silvestre 


Carronshore  Marketing  have 
been  appointed  sole  UK 
distributors  of  the  Pino  Silvestre 
range  which  is  to  be  relaunched. 

Produced  by  Vidal  of  Venice 
the  "pine  cone"  bottle  will  be 
retained  but  presented  in  new 
colours  of  dark  green  and 
aquarmarine  with  matching 
pyramid  shaped  boxes. 

There  will  be  point  of  sale 
material  and  a  consumer  strategy 
featuring  a  major  advertising 
campaign.  Carronshore  are  also 
offering  retailers  a  holiday  in 
Venice  as  first  prize  in  a  window 
dressing  competition. 

"More  than  ever  the 
consumer  is  aware  of  the  basic 
ingredients  of  any  brand  they  buy. 
Pino  Silvestre's  blend  of  essential 
oils  and  other  natural  ingredients 
should  prove  to  be  a  very 
attractive  selling  point",  say 
Carronshore  Marketing 
International.  Tel:  0324  558505. 


One  clear 
step  to 
fertility 

Unipath  are  replacing  their 
Clearplan  ovulation  test  kit  with  a 
new  predictor  that  gives  results 
with  just  one  step. 

Clearplan  One  Step  uses  a 
monoclonal  antibody  technique  to 
detect  the  surge  in  luteinising 
hormone  that  occurs  just  before 
ovulation.  Each  pack  (£17.99) 
contains  five  tests  to  be  used  on 
consecutive  days. 

The  tester  simply  holds  the 
test  stick  in  her  stream  of  urine  for 
five  seconds,  replaces  the  caps 
and  after  five  minutes  a  positive 
result  is  indicated  by  the  presence 
of  blue  lines  in  the  test  windows  of 
the  stock. 

Unipath  say  the  test  is  more 
than  98  per  cent  accurate  in 
detecting  the  pre-ovulatory  LH 
surge  in  laboratory  trials  and  in 
consumer  use  has  a  reliability  of 
more  than  95  per  cent.  Unipath 
Ltd.  0234  4  7161. 


CLEARPLAN 


Bodycare  go 
for  baby  care 

Healthy  Bodycare  have  added  two 
babycare  preparations  to  their 
environmentally  friendly  bodycare 
range. 

Baby  skin  care  foam  and  baby- 
skin  care  oil  spray  come  in  200ml 
ozone  friendlv  packs  both  selling 
at  £1.99. 

The  foam  contains  witch  hazel 
extract  and  is  said  to  be  suitable 
for  cleaning  during  nappy 
changing. 

The  oil  spray  has  been 
formulated  for  use  on  painful  skin 
sores  and  can  help  to  soothe  the 
affected  area,  says  the  company. 

'  Later  this  year  Healthy 
Bodycare  plan  to  launch  a  third 
baby  care  product  on  the  market 
—  an  all  purpose  cleanser  with  a 
natural  deodoriser  which  can  be 
used  to  wash  babies  from  head  to 
foot.  Healthy  Bodvcare.  Tel:  0663 
732081. 
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ORANGES 


OR  LEMONS? 


Farley* s  have  always  believed  in  giving  customers  what  they  want 

Our  banana  rusks  are  already  outselling  the  competition  by  over  two  to 
>ne,  and  our  new  orange  flavour  is  sure  to  go  down  a  whole  lot  better  than 
)thers  we  could  mention. 

With  over  84%  of  the  market  already,*  we're  supporting  the  range  with  a 
119  million  advertising  campaign. 

Why  give  space  to  a  lemon,  when  you  could  be  selling  oranges? 

'Nielsen  Retail  Audit  Data  March/April  1989. 


rRusk«  «  Rusks 


COUNTERPOINTS 


Bronnley  add  three  to 
Country  Herb  range 


Addis  go 
fluorescent 

Addis  have  launched  Nightlights, 
a  range  of  lightweight  vented 
bobble  hair  brushes. 

The  brushes  (£1.25)  come  in 
fluorescent  pink,  green,  orange 
and  yellow.  They  are  packaged  in 
display  trays  of  a  dozen 
comprising  three  brushes  in  each 
of  the  four  colours.  Addis.  Tel: 
0992584221. 


Soap  story 

Creightons  have  introduced  a 
range  of  speciality  soaps, 
described  as  100  per  cent 
vegetable-based. 

With  a  selling  price  of  £1.1(1  for 
a  100g  tablet,  the  range  includes 
natural  oatmeal,  jojoba  oii,  goats 
milk,  aloe  vera,  natural  honey  and 
vitamin  E.  Packaging  is  co- 
ordinated to  reflect  the  ingredient. 
Creightons  Laboratories  pie.  Tel: 
0903  745611. 


Double 
launch  from 
Bourjois 

Bourjois  are  introducing  10  new 
colours  to  their  Anti-Shock  nail 
polish  range  from  November  6  and 
are  launching  Cil  a  Cil,  a  keratin 
mascara  available  from  early 
December. 

The  nail  polishes  (£2.50)  come 
in  frosted  and  creamy  laquered 
finishes  and  bring  the  total  range 
up  to  19.  All  colours  co-ordinate 
with  the  Colorissimo  lipstick 
range,  says  the  company. 

The  mascara  (£2.95)  is  said  to 
both  protect  and  lengthen  lashes 
with  a  long  lasting  performance. 
The  bottles  come  in  colours  to 
complement  the  mascara  shades 
of  black,  blue,  brown  and  violet. 
Bourjois  Ltd.  Tel:  01-4933836. 

Almay  choose 
Oriental  look 

Almay  have  introduced  The 
Purely  Eyes  Collection  for 
Autumn,  and  have  added  an  eye 
make  up  remover  gel  and  a 
shadow  concealer  to  their  eye 
care  range. 

The  Autumn  range  comprises 
a  mixed  double  powder  eye 
shadow  in  dusky  pink  and  violet 
(£4.65);  a  stayfast  creme  eye 
colour  in  grey  (£4.35);  a  powder 
shadow  in  ginger  and  gold  (£4.65); 
and  Wild  Apricot  (£4.35),  a  stay 
fast  creme  colour. 

The  eye  make  up  remover  gel 
is  still  waiting  to  be  launched  to  the 
trade.  It  is  oil-free  and  is  said  to 
remove  all  eye  make  up  and 
waterproof  mascara. 

The  concealer  (£4.25)  is  said 
to  have  two  functions,  acting  as  a 
concealer  for  under  eye  shadows 
and  an  eye  make  up  base.  Almay. 
Tel:  075323971. 


Three  new  bath  preparations  have 
been  added  to  Bronnley's 
Country  Herb  range  "to  meet 
changing  trends  in  customer 
requirements". 

Country  Herb  bath  seeds  (35g 
£0.60;  24  £7.92  trade)  come  in  six 
scents:  bay,  calendula,  lemon 
thyme,  witch  hazel,  rosemary  and 
camomile.  They  produce  a  gentle 
foam,  softening  and  scenting  the 
water,  say  Bronnley. 

Sachets  contain  enough  seeds 
for  two  baths  and  come  with  an 
internal  self-seal  plastic  envelope 
to  preserve  seed  fragrance.  Packs 
illustrate  the  relevant  herb  with 
water-coloured  landscapes. 

Bath  essence  (50ml  £4.95;  3 


£8.16  trade)  contains  extracts 
from  rosemary,  oils  from 
calendula  and  trace  extracts  from 
bay,  lemon  thyme,  witch  hazel  and 
camomile.  It  comes  in  a  clear  glass 
bottle  with  gold  cap,  in  traditional 
country-style  boxes. 

Guest  soaps  come  in  a 
miniature  hand-crafted  wooden 
box,  in  the  six  Country  Herb 
fragrances  (each  50g  £5.95;  3 
£9.81).  The  lid  bears  the  Country 
Herb  Motif. 

These  three  products  join  the 
others  in  the  range  —  visitor's 
soaps,  cartoned  bath  soaps  and 
bath  soaps  in  a  large  presentation 
box.  Bronnley  &  Co  Ltd.  Tel: 
01-6298711. ' 


It's  a  plant 

Beechams  Toiletries  are  offering 
two  free  houseplants  with  four 
proofs  of  purchase  from  Silvikrin 
super  soap  in  a  consumer 
promotion  this  September. 

The  offer  is  available  with  any 
Silvikrin  Supersoap  variety. 
Consumers  have  to  send  two 
proofs  of  purchase  per  plant  with 
two  20p  coins  to  a  redemption 
address  given  on  the  promotion 
packs. 

The  promotion  will  be  featured 
on  crowners  locked  around  the 
necks  of  the  Supersoap  bottles 
and  will  run  until  March  31 ,1990. 
Beeeham  Toiletries.  Tel:  01-560 


Palmolive  promotion 
goes  on  the  Catwalk 


5151. 


Colgate-Palmolive  are  launching 
the  Palmolive  Collection 
Roadshow  at  the  end  of  the 
month,  a  consumer  promotion  to 
support  the  recent  relaunch  of  the 
Palmolive  range. 

The  promotion  links  Palmolive 
with  fashion,  says  the  company, 
and  is  being  run  in  conjunction  with 
the  Principles  fashion  chain. 

Ten  UK  shopping  centres  will 
be  used  for  fashion  shows 
beginning  on  August  31,  and 
samples  of  the  new-look 
Palmolive  shampoo  will  be 
distributed  amongst  passers-by, 
says  the  company. 

The  Roadshow  will  be  backed 
by     a     national  consumer 


competition  in  the  women's  Press 
with  a  prize  value  of  over  £20,000. 

A  £4  million  shampoo 
advertising  campaign  is 
supporting  the  relaunch  and  will 
run  until  the  beginning  of 
November.  Colgate  Palmolive 
Ltd.  Tel:  01-580  2030. 

Boots  have  added  a  Barely  There 
mascara  to  their  No  7  range  of 
cosmetics.  Available  from 
November  (£2.25)  it  comes  in 
black,  brown,  blue  and  clear. 
They  have  also  introduced  two 
Christmas  gift  sets  called  Colour 
in  the  Round  (£6.99)  and 
Christmas  Colour  in  the  Cube 
(£7.99),  available  from  October. 


Plax  update 

Unicliffe  are  injecting  an  additional 
£2  million  into  their  television 
advertising  spend  on  Plax  from 
September. 

The  campaign  will  be  backed 
with  a  press  advertising  campaign 
incorporating  £16in  coupons 
running  in  12  leading  women's 
magazines  during  October  to 
December.  Distributors:  Food 
Brokers  Ltd.  Tel:  0705  219900. 


UCAR  Batteries'  range  of  low  level 
mercury  alkalines  are  now 
available  in  an  introductory  display 
kit .  It  contains  a  selection  of  20p 
packs  for  £27.50.  He.xel 
International  Ltd.  Tel:  06284 
6911. 
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ROLL 


ROLL, 


ROLL  ON  A. 


rtn 


TURN  OVER  A  NEW  LEAF  WITH  MUM. 
CONTACT  YOUR  LOCAL  REPRESENTATIVE  FOR  FULL  DETAIL! 

ROLL  ON  THE  mum 

Ml  >M  is  a  trademark  \uthori>,ctl  unci  Urisfol    Myers  ( <>  J./fl,  I  d>m/i;<-  ('/!/<»  #NS<e>  I'W'l 


OUNTERPOINTS 


Early  Bird 
promotion 
from  Braun 

Braun  are  launching  "Early 
Bird",  a  money-off  consumer 
promotion  across  their  entire 
range,  beginning  in  September. 

Some  4  million  households 
around  the  country  will  receive  an 
"Early  Bird"  leaflet,  say  Braun, 
outlining  the  promotion  and  giving 
them  three  money  back  vouchers 
of  £2,  £3  and  £5  with  every  leaflet. 

The  vouchers  apply  to  all 
products  over£12. 95,  with  £2  off 
all  products  between  £12.95  and 
£24.99;  £3  off  all  products 
between  £25.00  and  £34.99  and 
£5  off  all  products  over  £35. 

The  promotion  runs  until 
October  31  and  to  qualify  for  the 
money  back,  consumers  must 
return  proof  of  purchases  along 
with  a  voucher  to  a  given  address, 
before  November  10. 

The  promotion  will  be 
supported  with  POS  show  cards 
and  on-product  stickers  to  be 
applied  as  desired.  Braun  Electric 
(UK)  Ltd.  093  2785611. 

Philips  give 
new  look  to 
Tracer  range 

Philips  have  given  the  Philishave 
Tracer  range  a  new  look,  with 
improved  styles  and  colours. 

Aimed  at  the  young  shaver, 
the  range  includes  two  top 
models,  the  HS355/A  and  the 
HS355/B  (£37.99  each)  with 
adjustable  skin  comfort  settings, 
floating  heads,  low  charge 
indication  lights,  and  a  half  hour 
quick  charge  facility. 

The  two  main  models  are  the 
HS255/A  and  the  HS255/B 
(£24.99  each)  which  feature 
floating  heads  and  a  moustache 
trimmer. 

The  models  all  come  complete 
with  travel  pouches  and  wall 
brackets. 

A  multi-media  promotional 
campaign  beginning  in  September 
will  back  the  range.  This  will 
include  colour  spreads  in  youth 
magazines  and  a  national 
commercial  radio  and  Radio 
Luxembourg  campaign.  Philips 
Small  Appliances.  Tel:  01-689 
2166. 

Garland  Cosmetics  Ltd  move  on 
October  1  to  la  Telegraph  House, 
Moor  Lane,  Crosbv,  Liverpool 
L23  2SE.  Fax:051-6388688  Tel: 
051-931  5764. 


Amplex  add  fresh  mint 
spray  to  range 


Fresh  Mint 


Rmplex 


FRESH  BREATH 
SPRAY 


Nicholas  Laboratories  are  adding 
a  fresh  mint  mouth  spray  to  their 
Amplex  mouth  freshner  range, 
available  from  September. 

The  spray  (£1.49)  comes  in  a 
non-aerosol  container  and  is  said 


to  be  discreet  and  easy  to  earn,'. 

It  comes  on  a  narrow  backing 
card,  and  from  September,  all 
Amplex  products  will  be  packaged 
in  this  way,  says  the  company. 

A  display  unit  for  the  product 
will  also  be  available  which  allows 
mixing  and  matching  of  the 
products  to  suit  individual 
requirements,  says  the  company. 
Nicholas  Laboratories.  Tel:  0753 
23971. 


No  hairs 

Brookline  Delta  Ltd  have 
introduced  Ladyblade,  a  twin 
blade  razor  designed  for  ladies. 

The  razor  has  31  soft  nylon 
ribs  across  the  face  of  the  blade  to 
stop  nicking,  says  the  company 
and  a  wide  handle  to  provide  extra 
control. 

The  razors  come  in  packs  of 
three,  blister  packed  on  to  cards 
holding  a  dozen  packs,  and  have  a 
selling  price  of  £1.99.  Brookline 
Delta  Ltd.  Tel:  01-739  5655. 


|                   ON  TV  NEXT  WEEK  | 

GTV  Grampian 
B  Border 
C  Central 

CTV  Channel  Islands 
LWT  London  Weekend 
C4  Channel  4 

U  Ulster                         SK  Sky 

G  Granada                        STV  Scotland  (central) 

A  Anglia                           Y  Yorkshire 

TSW  South  West              HTY  Wales  &  West 

TTV  Thames  Television      TYS  South 

TV-am  Breakfast              TT  Tyne  Tees 

Television 

Endekay  dental  health  gum: 

GTV,STV,BTV,G,C,HTV,TSW,TT 

Goldseal  batteries: 

GTV,U,STV,BTV,TSW.TVS 

Goldspot: 

MTV.TSU  .TT 

Harmony  hairspray: 

All  areas  except  LWT,TTV,TVS  &  TV-am 

Listerine: 

All  areas  except  CTV, TTV 

Macleans  toothpaste: 

All  areas 

Mentadent  toothbrush: 

TV-.im 

Optrex: 

All  areas  except  LWT 

Oxy: 

All  areas 

Palmolive  shampoo: 

All  areas 

Panadol: 

All  areas 

Pearl  Drops: 

STV.C 

Plax: 

All  areas  except  CTV  &  TV-am 

Pure  &  Simple: 

All  areas 

Radian  B 

G.CHTV.TSW 

Showerfresh: 

All  areas 

Signal  toothpaste: 

All  areas  except  TV-am 

Sunsilk  shampoo  and  Styling  Mist:    All  areas  except  LWT, TTV  &  TV-am 

Sure: 

All  areas  except  TV-am 

Tampax: 

U.STV.BTV.G.Y.C.HTV.TSW.TT 

Timotei  shampoo: 

All  areas  except  TV-am 

Togs 

All  areas 

Vosene: 

All  areas 

Ever  Ready's 
Power  House 

Ever  Ready  are  promoting  their 
Silver  Seal  zinc  chloride  batteries 
with  an  on-pack  promotion  —  The 
Power  House  Collection  — 
starting  in  September. 

Promotion  packs  will  offer 
consumers  a  chance  to  collect  a 
range  of  battery  powered 
household  appliances  by  collecting 
the  bar  codes  from  any  blister 
cards  or  clear  wraps  from  any 
Silver  Seal  pack,  excluding  the 
PP3Sand  R03S. 

A  Power  House  Collection 
brochure  has  been  produced 
showing  the  appliances  on  offer. 
Details  for  obtaining  it  are 
featured  on  packs. 

Consumers  sending  off  for  the 
brochure  will  automatically 
receive  a  mystery  gift  worth 
£2.50.  The  promotion  will  appear 
intermittently  in-store  until 
October  1990,  but  during  this 
period  all  packs  of  Silver  Seal  will 
be  eligible ,  sav  Ever  Readx  Ltd. 
Tel:  01-882  8661. 

Free  gifts 
from  Unichem 

Unichem  are  offering  a  Ferguson 
14  in  colour  television  to  members 
buying  any  100  cases  from  their 
Winter  products  range,  starting  in 
September. 

The  range  includes  aspirin, 
paracetamol,  cod  liver  oil 
capsules,  cold  relief  syrup  and  hot 
lemon.  Members  taking 
advantage  of  the  offer,  which  runs 
until  November,  also  get  a  5  per 
cent  discount. 

Unichem  are  also  offering  free 
gifts  to  members  and  customers 
when  they  buy  from  the  Russell 
Hobbs  travel  appliance  range  via 
BDC. 

The  range  consists  of  a  4671 
travel  iron  (£8.45);  a  3870  travel 
jug  kettle  (£11.20)  and  an  8080 
travel  hair  dryer  (£7.98). 

Members  buying  any  three  of 
these  products  will  be  given  a  free 
trouser  press  and  customers 
buying  any  two  of  them  will 
receive  a  free  travel  alarm  clock. 
Unichem.  Tel:  01-391  2323. 


Colour  change 

Parismit  have  repackaged  their 
Easy  Flossing  dental  floss  with  a 
turquoise  pack. 

Each  packs  contains  24  pieces 
(£1.29).  There  are  12  or  24 
packets  to  a  merchandiser  unit. 
Parismit  &  Co  Ltd.  Tel:  01-881 
0487. 
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VERYONE  WILL  WELCOME  OU 
OPPORTUNITY  TO  CLEAN  U 


(WELL,  ALMOST  EVERYONE.) 


We've  just  negotiated  a  very 
healthy  deal  for  all  our  members  on 
Sherley's  famous  pet  care  products. 

All  manner  of  their  wormers, 
insecticides  and  shampoos  at  42% 
profit  on  return.  Plus  a  special  K 
display  unit  into  the  bargain. 


'Guess  that  will  really  send  the 
competition  off  with  a  flea  in  its  ear 
Not  to  mention 
our  four-legged 
friends. 


>  UniChem 


UniChem 


UniChem  Ltd,  UniChem  House,  Cox  Lane,  Chessington, 
Surrey  K'1'9  ISN.  Telephone  01-391  2323 


COUNTERPOINTS 


Tea  with 
Aquafresh 

A  free  80s  pack  of  Fresh  Brew  tea 
is  the  latest  consumer  offer  from 
Beecham  Toiletries.  It  comes 
with  the  Aquafresh  toothpaste 
range  and  is  available  from 
September. 

Consumers  need  one  proof  of 
purchase  from  any  Aquafresh 
200ml  pump  and  two  from  any 
100ml  pump  to  receive  the  tea, 
recently  repackaged  by  Premier 
Brands. 

The  combined  promotion  will 
be  backed  by  a  £1.6m  national 
television  campaign  planned  for 
Aquafresh  in  September. 
Beecham  Toiletries.  Tel:  01-560 
5151, 

Display  it 

Healthilife  have  launched  a  90s 
size  economy  tub  of  evening 
primrose  oil  capsules  (£14.99)  and 
have  introduced  further  point  of 
sale  material  to  promote  the 
range. 

The  economy  tub  comes  in 
cases  of  10  (£84 .00  trade)  and  3ft 
high  replica  tubs  are  being  offered 
for  window  and  store  displays, 
along  with  shelf  talkers  and  colour 
posters.  Healthilife  Ltd.  Tel:  0274 
595021. 

Glove  launch 

Hygiene  Higher  have  introduced  a 
disposable  "risk-free"  glove 
system,  claimed  to  be  the  neatest, 
simplest  and  most  effective 
available  to  dispense  single-use 
gloves. 

A  white  steel  lockable  metal 
dispenser  7V2in  by  7 V2 in  by  2in  can 
be  screwed  to  any  surface  or  fixed 
with  strong  adhesive  tape.  Each 
pack  of  100  gloves  is  top  loaded 
into  the  unlocked  dispenser,  with 
gravity  feeding  of  individual 
gloves .  A  free  on  loan  dispenser  is 
included  with  a  case  of  5,000 
gloves  for  £48  plus  VAT, 
delivered.  Hygiene  Higher  Ltd, 
Units  1  &  2,  Clipstone  Brook 
Industrial  Par,  Cherrycourt  way, 
Leighton  Buzzard,  Beds  LU7 
8UH.  Tel:  0525  375696. 


Dragon  boost 

Gerard  House  are  mounting  a 
consumer  advertising  campaign  in 
September  for  two  of  their  herbal 
remedies;  Ligvite  tablets  and 
Dragon  Balm  ointment. 

Both  products  will  be  featured 
in  full  colour  advertisements  in 
consumer  health  publications  until 
December.  Gerard  House  Ltd. 
Tel:  1)202  434116. 


Steam  and  brush  up  with 
combination  curler 


Morphy  Richards  are  launching  a 
steam  tong/brush  combination 
available  in  October. 

The  hair  curler  (around  £9.99) 
is  said  to  offer  a  choice  of  either  a 
curling  brush  or  curling  tongs,  and 
can  be  used  with  a  steam  facility 


for  a  longer  lasting  curl. 

The  curler  is  multivoltage  for 
use  abroad  and  has  a  ready  dot 
indicator  to  advise  when  it  is  at  the 
right  temperature.  Morphy 
Richards  Consumer  Electronics 
Ltd.  Tel:  0709  585525. 


Body  Tone  range  expands 
with  nails  and  hair 


Healthilife  have  introduced  hair 
and  nail  care  capsules  to  their 
Super  Body  Tone  range,  available 
from  September. 

Described  as  the  first  in  a 
series  of  additions  to  the  range, 
the  capsules  contain  a  number  of 
nutrients  and  vitamins,  including 
yeast,  B2,  calcium,  zinc  and 
protein. 


The  range  is  supported  with 
POS  material  including 
merchandiser  kits,  shelf  talkers 
posters  and  till  point  dispensers. 
Each  tub  (£2.99)  contains  30 
capsules. 

The  company  are  offering  10 
per  cent  off  all  orders  placed  in 
September.  Healthilife  Ltd.  Tel: 
0274  595021. 

Sandersons  are  changing  their 
distribution  from  Countercall  to 
Vestric.  From  September  1,  all 
orders  should  be  sent  to  Vestric 
Ltd,  Fletcher  Road,  Preston, 
Lanes  PR1  7AD.  Sanderson 
(Chemists)  Ltd.  Tel:  0204  41285. 

Kodak  are  offering  audio  training 
tapes  which,  they  say,  explains 
the  benefits  of  Kodachrome, 
Ektachrome,  T  Max  and  Ektar 
films.  Kodak  Ltd.  Tel:  0442 
61122. 


Early  Christmas  launch 
for  Konica  films 


Konica  .ire  introducing  the  SR-G 
series  of  colour  negative  films. 

The  company  says  supplies  of 
SR-G  100,  20()',  400,  3200  and 
professional  160  will  be  reaching 
wholesalers  and  dealers  during 
the  next  two  to  three  months,  well 
ahead  of  their  original  Christmas 
launch. 

The  SR-G  film  comes  111  a 
newl\  designed  box  and  will  be 


sold  at  the  same  price  as  SR-V. 
The  new,  lighter  blue  Konica 
corporate  colour  will  be  used  and 
Konica  say  dealers  and  customers 
will  be  able  to  differentiate  at  a 
glance  between  the  various  speed 
as  TOO',  '200',  '400',  '3200'and 
'160'  because  of  a  large  typeface 
with  the  number  of  printers  on 
each  film.  Konica  (UK).  Tel: 
01-751  6121. 


PRESCRIPTION 
SPECIALITIES 


Diamorphine 
warning 

Evans  are  asking  pharmacists  to 
check  stockst  of  diamorphine  for 
injection  for  abnormal  looking 
plugs  of  powder. 

Some  batches  have  a  higher 
than  normal  moisture  content 
because  of  a  fault  that  occurred  in 
the  dehumidiyfying  equipment 
used  in  the  sealing  of  ampoules. 
Ampoules  affected  have  smaller 
cream  coloured  plugs  instead  of 
the  normal  white  plug.  Batches 
affected  are:  5mg  —  E9591A, 
5951B,  E9592A;  lOmg  - 
E9069A,  E9069B,  E9070A, 
E9070B,  E9071A,  E90701B. 

Evans  say  the  ampoules  are 
perfectly  suitable  for  use,  but  if 
pharmaicsts  are  still  concerned, 
and  Ampoules  containing  plugs 
that  have  an  abnormal  appearance 
may  be  returned  to  Evans  for 
credit.  Evans  Medical  Ltd.  Tel: 
0403  41400  ext  3137. 

Dividing 
Tegretol 
Retard 

A  number  of  pharmacists  have 
asked  Ciba-Geigy  whether 
Tegretol  Retard  tablets  can  be 
divided. 

The  200  and  400mg  tablets  are 
divisible  and  have  a  breakline  for 
flexible  dosing.  Breaking  the 
"divitab"  does  not  destroy  the 
integrity  of  the  formulation,  says 
the  company.  Ciba-Geigy 
Pharmaceuticals.  Tel:  0403 
50101. 


BRIEFS 


Thames  Laboratories  have  introduced 
isosorbide  mononitrate  tablets 
20mg  (60  £4.32  trade).  Branded 
Isotrate,  the  tablets  are  white, 
biconex,  imprinted  "T"  on  one 
face  and  "20"  on  the  reverse. 
Thames  Laboratories  Ltd.  Tel: 
0978661351. 

Asacol  now  comes  in  an  original 
dispensing  pack  of  120  tablets 
(£28.58  trade),  presented  as  6  bv 
20  tablet  blisters.  The  100  tablet 
pack  is  to  be  discontinued.  Smith 
Kline  &  French  Laboratories  Ltd. 
Tel:  0707325111. 
Brovon  inhalant  solution  is  to  be 
discontinued  and  will  only  be 
available  on  a  named  patient  basis, 
by  sending  in  the  original 
prescription  (which  will  be 
returned)  to  the  manufacturers. 
Torbet  Laboratories  Ltd.  Tel:  0860 
319350. 
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YOU'D  BE  MAD  TO  LET  THIS  OFFER 
SLIP  THROUGH  YOUR  FINGERS. 


For  the  next  month,  we've 
arranged  for  all  our  members  to 
sell  Cussons  Imperial  Leather  for 
29p  instead  of  the  usual  35p. 

So  you  can  get  your  hands 
on  a  clean  25.6%  profit  on  return. 

I  m<  hem  I  .td,  I  ini(  'he 


In  specially  priced  packs, 
there's  no  chance  of  this  exclusive 
offer  washing  over  your 
customers'  heads,  f^*^ 
So  do  be  sure  _  ^JClT 

to  catch  it.  UniChem 


ouse.  Cox  Lane,  Chessinyton,  Surrey  KT!i  ISN.  Tel: 
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milupa 

Aptamil 

Babymilk 


Breast  milk 

The  very  best  start  for  baby.  Easily 
digested  and  full  of  nutrition  and  natural 
protective  properties. 


Aptamil.® 

A  well-digested  babymilk  for  the  baby 
bottle-fed  from  birth,  or  moving  on  from 
breast  milk. 


Vera  geftteaarttoboflfe  feeding 


Little  Experts  to  smile. 


Breast  milk  is  the  very  best  start 
for  a  baby. 

Unfortunately  you  can't  stock  breast 
milk,  but  you  can  stock  the  very  acceptable 
alternative  -  Milupa  Babymilks,  Aptamil  and 
Milumil.  More  and  more  hospitals  and  clinics 
are  using  Milupa  Babymilks  than  ever 
before.  So  grow  your 
business  with  our 
Little  Experts  and  stay 
with  Milupa  for  the 
comprehensive  range  of 
babymilks,  babyfoods,  rusks 
and  drinks. 


live  you 


Your  profits 
plenty  to  smile  about  too! 


IMPORTANT:  Breast  milk  is  the  best  milk  for  a  baby. 
A  doctor,  midwife,  nurse  or  health  visitor  should  be 
consulted  for  any  advice  needed.  If  a  babymilk  is 
used  it  is  important  for  the  baby's  health  that  all 
preparation  instructions  are  followed  carefully. 


milupa' 

Milupa  babymilks.  Well 
digested  and  well  accepted. 


Milupa  Ltd  ,  Milupa  House,  Uxbridge  Road,  Hillingdon,  Uxbridge,  Middlesex  UB100NE 
Telephone:  01-573  9966. 


Milumil. 

A  well-accepted  babymilk  with  higher  levels  of 
protein  and  carbohydrate.  For  continued 
nourishment  throughout  the  first  year. 


milupa 

Milumil 

Babymilk 

/? 

r 

*  4' 

For  AHIlsfyirig  txitllo  luedmg 

ELECTRIC  ALS 


Sparking  off  electric  profits 

In  a  relatively  static  market  the  manufacturers  of  small  personal  electrical  appliances 
have  been  fighting  for  market  share.  C&D  finds  they  have  been  searching  for  niche 
markets  and  looking  to  improve  distribution,  particularly  in  retail  pharmacy 


Seeking  further  share,  the  small  electrical 
appliance  manufacturers  have  seen  the 
pharmacy  as  a  market  place  which  has  not 
been  fully  explored. 

The  fact  that  Boots  have  some  30  per  cent 
of  the  hair  stylers  market  is  proof  that  the 
chemist  is  the  place  to  purchase  such  items. 

Clairol's  marketing  manager,  Simon 
Bluring  comments;  "The  potential  is 
enormous,  you  only  have  to  look  at  Boots' 
success  with  personal  care  appliances  to 
realise  the  independent  chemist  can  provide 
an  ideal  environment  for  health  and  beauty 
products." 

Adrian  Fleetwood,  marketing  manager  of 
Philips,  says:  "There  is  something  reassuring 
about  the  initmate  atmosphere  of  a  pharmacy 
—  it  is  managed  by  a  qualified  professional  who 
is  going  to  give  sound  advice . ' ' 

Braun  say  it  is  essential  that  the 
independent  retailer  is  looked  after  in  a 
personal  way  and  have  enlisted  Countercall 
and  Medielite  to  sell  their  products  to 
pharmacists.  "Braun  are  only  too  happy  to 
give  advice  and  become  involved  in 
merchandising  problems",  says  the  company. 

Babyliss  feel  strongly  that  chemists  are  in 
a  position  to  offer  a  much  superior  service: 
'  "Today's  customer  wants  to  be  informed  on 
how  to  achieve  the  desired  results, '.i' says 
managing  director,  John  Broom.  "Chemists 
could  achieve  a  much  higher  level  of  sales  of 
persona!  care  appliances. ' ' 

Kenwood  with  small  electricals  for  the 
kitchen  have  seen  growth  in  this  sector  over 
the  last  two  years  and  say  that  these  sales  are 
beginning  to  spill  over  into  the  independent 
trade. 

Medielite,  a  national  wholesaler  focusing 
on  the  London  area  say;  "Consumer 
awareness  of  the  availability  of  personal  care 
electrics  in  pharmacies  is  higher  than  ever. 
Independents  are  in  a  position  to  make  a  good 
profit  and  still  able  to  compete  with  major 
stores. 

Going  to  market 

There  have  been  significant  changes  in  the 
distribution  of  small  electricals  in  the  past 
year.  In  the  words  of  Braun  "to  bring  the 
electrical  salesman  'eye  to  eye'  with  the 
pharmacy  buyer". 

Recently  the  electrical  distributors  BDC 
have  tied  up  with  Unichem  to  launch  a 
Unichem  electricals  catalogue  and  make 
electricals  chargable  through  the  Unichem 
account.  BDC  also  bought  out  Lightning 
Electrical  Distributors  and  have  since  formed 
a  new  division  dedicated  to  retail  sales. 

Countercall  purchased  Pharmagen.  the 
electrical  supply  arm  of  Vestric,  and  linked 
with  Braun  to  provide  direct  representation  of 
the  Braun  range  to  the  pharmacist. 

Clairol  appliances  are  now  sold  through  the 
Bristol  Myers  salesforce  and  Morphy 
Richards  have  turned  to  Medielite  for  London 
and  national  distribution. 
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New  faces 

Making  their  return  to  the  small  personal 
electrical  appliance  market  last  year,  Morphy 
Richards  are  said  to  be  pleased  with  sales 
attained.  Sales  administrator,  Kim  Storey, 
said:  "How  better  can  we  demonstrate  this 
than  to  have  launched  two  new  hairdryers  in 
July,  with  the  1400  w,  with  two  detachable 
styling  nozzles,  and  the  2000  w  Super  Pro  with 
a  built-in  concentrator  nozzle,  which  can  be 
locked  in  with  a  'flick  of  a  switch' . 

"The  decision  to  cease  our  distribution 
agreement  with  Robomatic  was  prompted  by 
the  fact  that  they  had  decided  not  to  proceed 
with  their  intention  to  supply  other  electrical 
goods.  We  are  very  satisfied  with  the  service 
which  Medielite  are  now  giving  our 
customers",  says  Kim  Storey. 

Oris,  building  on  their  success  of  Epilady, 
have  gone  to  West  Germany  for  the  Petra 
range  of  electricals,  which  includes  small 
kitchen  and  household  electricals,  as  well  as  a 
comprehensive  personal  care  range. 

Managing  director,  Mr  G.  Zuker  says: 
"The  uniqueness  of  Epilady  won  us  a  large 
share  in  the  respective  market,  even  though 
we  were  a  young  unknown  company.  In  the 
same  way  Petra  products,  which  all  have 
unique  features,  will  secure  us  a  good  share  in 
the  market,  irrespective  of  competition". 

Hair  dryers  get  a  grip 

The  hairdryer  market  has  the  most 
competitive  with  pistol  grips  taking  more  than 
a  90  per  cent  share.  Companies  compete 
strongly  with  the  "add-ons"  such  as  diffusers, 
multi-heats  and  airflows,  hot  air,  cold  air  and 
air  in  pulses. 

Small  improvements  in  presentation  such 
as  hanging  loops  and  the  provision  of  plugs  all 
help  make  sales. 

The  "in  thing"  is  a  reduction  in  the  noise 
level  and  Braun's  haircare  manager  Helen 
Pearce,  says  there  are  two  distinct  markets 
with  the  younger  person  looking  for  the  high 
powered,  real  "professional"  model,  and  the 
more  mature,  25  year-old  finding  the  compact, 
easier  to  hold  models  more  to  their  taste. 
"There  is  a  distinct  psychological  barrier  for 
some  women  to  dryers  of  more  than  1 600w ' ' , 
Helen  says. 

Babyliss  echo  this.  Managing  director, 
John  Broom  says:  "The  wattage  race  has 
peaked.  Suddenly,  heat  and  power  are  not  that 
important  any  more.  Another  key  factor  is  that 
price  is  not  that  critical,  consumers  want  to 


lairol 's  Benders ,  flexible  styling  with  the  young  leading  the  way 


trade  up  and  are  willing  to  pay  for  advice, 
service  and  quality  products ' ' . 

Clairol,  determined  to  keep  their  lead,  are 
launching  the  Big  Shot,  designed  they  say  to 
match  "the  tempo  for  the  growing  number  of 
women  who  want  to  create  a  professional  look 
at  home  in  the  fastest  possible  time" . 

Cord-less  but  stylish 

The  cord-less  styler  market  is  dominated  by 
Braun  with  the  Independent  2000  —  now 
almost  a  generic  name  for  gas  powered 
appliances.  But  Philips  claim  that  this  position 
is  being  challenged  by  the  rising  sales  of  their 
Jetset  range,  which  they  are  reinforcing  with 
the  second  generation  —  the  Jetset  Cosmo. 

Countercall  suggest  that  gas  refills  are  the 
first  step  in  attracting  potential  personal  care 


product  customers  into  the  pharmacy .  '  'The 
profit  on  gas  refills  is  good  and  a  small  window 
sticker  soon  introduces  the  customers  to  your 
display  of  haircare  appliances ' ' . 


Roll  and  curl  up 


Clairol  with  Flexibrush,  Body  Builders,  Hot 
Rods  and  Crazy  Curl  come  tops  in  stylers  with 
Philips,  Braun  and  Babyliss  looking  to  increase 
their  share. 

Babyliss  say  they  concentrate  on  a  soft  and 
gentle  approach  with  their  haircare  appliances 
-  their  Aircurler  Duo  styling  brush  uses 
warm  air  flow  rather  than  a  heated  barrel. 

The  Tricurl  is  Braun's  latest:  an  electric 
curler  that  has  a  standard  hot  brush,  a  slim 
brush  and  a  slim  tong,  all  in  one.  Philips 
Continued  on  p322 


HAIRDRYERS 


SHAVERS (MENS) 


Total  market  £34m 


SHAVERS  (LADIES) 


Total  market  £45m 
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Continued  from  p321 

launched  many  new  models  this  year  including 
the  Finesse  and  Fashion  range  of  brushes  and 
tongs  and  a  "tendertip"  air  brush. 

Flexibles  roll  on 

Heated  and  flexible  rollers  are  a  relatively 
small  market  but  Philips  seem  detemined  to 
make  an  entry. 

Clearly  led  by  Clairol  with  Benders  and 
Wavelengths,  the  flexible  stylers  which  '  'are 
the  new  fun  way  to  style  hair  into  body  waves 
and  curls  " ,  the  market  could  take  off  with  the 
younger  set  leading  the  way. 

Men's  shavers  recharge 

The  main  thrust  with  men's  shavers  has  been 
away  from  battery  driven  to  rechargeable 
models  giving  up  to  two  weeks  shaving  per 
i  harge. 

Both  Philips  and  Braun  have  targetted  the 
first-time  and  younger  user  with  prices  and 
styling  to  match.  Braun  have  to  some  extent, 
broken  away  from  their  functional  black  by 
enhancing  the  Linear  range  with  distinct 
stripes  in  red  or  grey.  Philips  have  similarly 
treated  the  younger  twin-headed  Tracer 
range  to  a  colour  treatment  in  red,  yellow, 
blue  and  black. 

Remington  say  there  is  an  Ultimate  shaver 
to  suit  every  man's  budget,  all  of  which 
incorporate  the  "unique  beard  lifter"  and 
range  from  the  mains  to  the  deluxe 
rechargeable. 

An  an  alternative,  to  dedicated  wet 
shavers,  Remington  offer  the  twin  Lektro 
Blade,  which  is  immersible,  and  comes  in  both 
battery  and  rechargeable  versions. 

Close  shave  for  ladies 

Lady  shavers  are  only  used  by  about  one  in 
three  women  to  remove  excess  hair  —  50  per 
'  cent  use  safety  razors.  In  this  sector  there  is 
also  a  move  from  battery  to  rechargeable 
razors  which  are  more  convenient  and 
powerful. 


Braun 's  3550  shaver  includes  a  microcomputer  to  warn  when  charging  is  required 


The  Braun  Lady  Style  has  a  very  slim  body 
and  clean  style  available  as  battery,  mains  and 
a  rechargeable  model.  The  newest  Philips 
Ladyshave  rechargeable  and  comes  with  a 
combined  holder  and  recharging  unit.  It  will 
operate  for  40  minutes  on  one  charge  and  is 
washable. 

Clairol  offer  the  Bodyline  which  is  a  slim, 
mains  operated  shaver  designed  for  use  on  the 
legs.  The  Beauty  Line  is  battery  operated  and 
can  be  used  wet  or  dry  for  all  areas  of  the 
body.  Clairol  claim  that  both  have  a  gentle 
action  and  do  not  drag  the  skin. 

Depilatory  success  story 

Depilators  represent  a  new  £10m  market 
opened  up  by  Oris  with  Epilady,  said  by  the 
Small  Electrical  Appliance  Association  to 
"have  been  the  big  success  story  of  1988". 
But  it  now  has  two  challengers  from 
Remington  and  Braun. 

The  Smooth  and  Silky  relaunch  by 
Remington  in  August,  following  patent 
problems,  now  comes  both  as  a  mains  and  a 
rechargeable  model.  The  hair  is  plucked  out  by 


a  grooved  rubber  roller  and  the  company 
claims  it  can  be  used  on  all  parts  of  the  body, 
with  results  as  effective  as  waxing.  Remington 
supported  the  Smooth  and  Silky  with  nearly 
£lm  of  television  advertising  in  July. 

A  further  challenge  is  about  to  be  made  by 
Braun,  with  the  Silk-epil,  a  depilator  with  19 
rotating  discs.  The  company  claims  that  the 
discs,  which  have  a  similar  action  to  tweezers, 
remove  even  the  shortest  hair  with  care  and 
gentleness. 

Instrumental  to  health 

This  is  a  £36m  market  which  Philips  marketing 
manager  Matthew  Simmons  believes  '  'offers 
a  great  potential  for  the  pharmacist."  It 
includes  blood  pressure  meters,  infra-red 
lamps,  solaria,  scales,  face 
massagers, toothbrushes  and  digital 
thermometers.  "This  type  of  product 
requires  demonstration  and  advice  —  what 
better  place  to  get  it  than  your  local  pharmacy? 
People  are  getting  more  health  conscious  and 
wish  to  find  out  how  they  are  doing 
themselves". 

In  the  oral  sector,  currently  worth  £3m, 
Braun  lead  the  way.  Braun  sav  that  the 


Braun  present  a  new  electric  hair  remover  with  Silk-epil 


Oris  Beauty  Products  'face  massager,  part  of 
the  growing  '  'health ' '  trend 

independent  retailer  has  12  per  cent  of  these 
sales  and  could  look  forward  to  an  increasing 
share  as  the  market  heads  for  a  predicted  £5m 
sales  in  1990. 

In  a  world  where  tension  and  stress  are 
part  of  every  day  life,  Babyliss  say  it  is  possible 
to  "experience  the  benefits  of  professional 
massaging  at  home  with  their  Body-toner. 

Continued  on  p324 
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ONLY  UNICHEM  HAS  THE  PO 


We're  the  pharmaceutical  trades  sole 
distributor  for  Ever  Ready  batteries.  So  if 
you  want  to  stock  your  shelves  with 


Britain's  brand  leader,  and  enjoy  trade  discounts 
into  the  bargain,  give  us  a  call.  We'll  make 
sure  you'll  make  the  right  contacts. 


UniChem 


I  iniCln'in  Limited.       'hem  House  Cox  Lane,  Chessini>ton,  Surrey  K'I'I)  ISN.  Tel: 


ELECTRICALS 


Continued  from  p322 


Heat  of  the  kitchen. 


According  to  Kenwood,  the  High  Street 
pharmacy  chains  have  been  taking  a  growing 
share  of  the  food  preparation  equipment." 
The  contamination  of  baby  food,  for  example, 
led  to  increased  purchase  of  food  blenders. 

"Kettlejugs,  toasters  and  irons  are  other 
small,  medium  priced  items  that  might  find 
their  way  into  an  electrical  display  in  a 
pharmacy,"  say  Kenwood. 

The  away-day  market 

"Travel. . .  already  an  enormous  market,  and 
growing  annually  at  a  spectacular  rate..."  are 
the  words  with  which  Remington  introduce 
their  Travel  Plus  range.  This  co-ordinated 
range  includes  an  iron  and  hairdryer  with 
folding  handles,  a  men's  pocket  shaver  and 
lady  battery  shaver,  a  garment  steamer,  hair 
styler  and  a  smaJl  kettlejug. 

Traveller  International  aim  their  products 
at  this  market  with  mini-shavers,  dual-voltage 
small  kettle  jugs  and  a  travel  plug. 

A  travel  canvas  pouch,  containing  a 
hairdryer,  iron  and  quartz  clock,  is  marketed 
by  Morphy  Richards.  Braun  offer  a  dual 
voltage  hairdryer  with  a  folding  handle,  their 
gas  appliances,  clocks  and  currency 
calculators. 

Philips  have  a  travel  iron  with  a  folding 
handle ,  a  selection  of  clocks  and  their  battery 
and  gas  powered  hair  and  shaver  ranges. 


ELECTRIC  BRUSH/TONG  STYLERS 


Total  market£12.5m 


27%,  12%  10%  9%  8% 
HEATED  AND  FLEXIBLE  ROLLERS 


Total  market  £1. 6m 


Batteries  charge  ahead 


Battery  sales  through  chemists  and 
drugstores  (excluding  Boots)  are  said  to  have 
increased  by  17  per  cent  in  1988,  with  20 
million  batteries,  worth  some  £12. 5m,  being 
sold.  Independent  and  other  multiple 
pharmacies  account  for  43  per  cent  of  sales. 

Every  Ready  claim  to  dominate  the  UK 
market  taking  over  half  of  all  battery  sales  and 
say  that  following  the  appointment  of  Unichem 
as  distributor,  sales  through  this  sector  have 
increased  by  34  per  cent.  "The  sales  trend  in 
the  chemist  sector  is  towards  alkaline 
batteries  with  an  interesting  growth  in 
rechargables,"  say  Ever  Ready. 

The  longlife  battery  now  has  nearly  half  the 
total  market,  say  Duracell,  who  claim  60  per 
cent  of  this.  Duracell  see  the  pharmacy  as 


being  the  ideal  place  for  sales  of  photographic 
and  other  specialist  batteries. 

Varta,  claiming  to  be  Europe's  largest 
battery  manufacturer,  say  they  have  a  long 
standing  commitment  to  the  protection  of  the 
environment  and  launched  the  first  mercury- 
free  battery  into  the  UK.  Others  have 
followed  in  reducing  mercury  and  cadmium 
content  and  providing  "leak-free"  casings. 

Philips  are  launching  a  promotional 
campaign  to  make  consumers  aware  of  these 
more  environment  friendly  batteries  Their 
Greenline  cells  are  mercury  free  and  are 
claimed  to  be  10  per  cent  more  powerful  than 
other  zinc  carbon  batteries.  The  Philips  range 
of  batteries  has  been  repackaged  and  is  now  in 
trays  for  counter  and  stand  display. 


Philips  Greenline  are  mercury-free 


Advertising — the 
big  spenders 


Gaining  share  is  the  name  of  the  game  in  the 
current  small  electricals  market  which  is  said 
by  the  Small  Electrical  Appliance 
Manufacturers  Association  to  be  increasing 
by  3.5  percent. 

"As  Christmas  approaches,  say 
SEAMA,  we  anticipate  continued  consumer 
demand  for  innovative  and  new  small 
electrical  goods  and  advertising  spends 
indicate  that  the  industry  is  in  a  confident 
mood  despite  high  interest  rates". 

Braun  claim  to  be  the  biggest  spender  on 
consumer  advertising  with  a  £5m  campaign 
for  hair  and  personal  care  products  leading 
up  to  Christmas.  Half  the  spend  will  be  on 
men's  shavers  with  a  £1.7m  television 
campaign  commencing  early  November, 
backed  by  £350,000  of  Press  advertising. 
The  new  Braun  depilator  Silk-Epil  will  be 
promoted  with  a  £700,000  TV  campaign  and 
£250,000  will  be  spent  on  the  Press 
advertising  of  Lady  Style  shavers. 

A  new  television  commercial  worth  £lm 


will  detail  the  Independent  2000  gas  curler 
and  the  Silenco  Professional  hairdryer  will  be 
the  subject  of  a  £350,000  Press  campaign.  In 
December  Braun  will  go  on  television 
nationally  with  a  £500,000  oral  care 
campaign  featuring  their  rechargeable 
toothbrush. 

Philips  are  promoting  the  Ladyshave 
range  with  a  £500,000  women's  magazine 
campaign  and  undertake  to  "heavily 
promote  the  Jet  Set  Cosmo,  between  now 
and  Christmas". 

Clairol  plan  to  spend  £2. 9m  on 
advertising  from  September  to  December 
with  Benders  appearing  on  national 
television  plus  radio  —  a  spend  of  £1 . lm.  Big 
Shot,  their  latest  "professional"  hairdryer 
will  be  featuring  in  a  £500,000  spend  in 
women's  magazines  commencing  in 
September;  the  Heat  Wrap  in  the  Press  and 
on  TV-am.  The  Clairol  Brightlights  mirror 
will  feature  in  the  womens'  Press  and  the 
Foot  Spa  is  on  regional  television. 
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ONLY  ONE  HAS 
FRESHNESS  GUARANTEE 


Now  every  pack  of  Duracell 
batteries  has  a  freshness  date. 
So  you  can  be  sure  that 
Duracell  not  only  come  to  you 
full  of  life,  but  stay  that  way  for 
four  full  years  after  we  make 
them. 

So,  if  you  want  to  make  sure 
you're  selling  fresh,  long  lasting 
batteries,  buy  Duracell. 

In  fact,  why  not  buy  a  dozen. 

DURACELL 


C&D  INTERVIEW 


Importers  group 
promotes  new  image 


C&D  asks  a  forthright  John  Barker, 
chairman  of  the  Association  of 

Pharmaceutical  Importers,  about  an 
Association  renaissance  and  the 

place  of  importers  in  the 
distribution  chain  of  the  future 

The  Association  of  Pharmaceutical  Importers 
has  had,  like  the  industry  it  seeks  to 
represent,  a  chequered  career.  Its  first  two 
chairmen  are  no  longer  involved  in  importing. 
The  third,  Eurochem  group  chief  executive 
John  Barker,  promises  to  be  a  more  durable 
character  who  can  deliver  the  respectability 
the  API  has  always  craved. 

He's  a  much  travelled  man  who  brings  to 
the  job  a  lifetime's  experience  of  international 
trading.  An  economist  and  lawyer  by  training, 
John  Barker  started  out  in  corporate  planning 
with  United  Glass  who,  as  he  points  out .  had 
a  lot  of  big  clients  in  the  pharmaceutical 
industry.  But  the  bulk  of  his  working  life  has 
been  spent  running  trading  groups,  in  Hong 
Kong,  Nigeria,  Bermuda  and  the  Gulf,  in 
which  pharmaceuticals  have  played  a 
prominent  part. 

Back  in  England  since  19X7.  Mr  Barker 
now  finds  himself  leading  an  Association  which 
has  often  been  villified  as  irrelevant,  having  no 


V 


teeth,  as  well  as  being  a  nuisance  for  having 
taken  the  Department  of  Health  and  the 
Pharmaceutical  Society  to  court  over  the 
brand-name  substitution  issue. 

But  parallel  importing  —  the  name  is 
disliked  by  importers  but  lingers  on  through 
the  very  title  of  the  licences  issued  by  the 
Department  of  Health  —  has  changed  a  lot 
from  the  early  days  of  lock-up  garages  and  car 
boot  stock.  John  Barker  says  the  API  has 
changed  too.  A  new  statement  of  objectives 
has  been  issued,  the  European  Court  case  has 
finally  been  resolved  and  the  API  is  now 
looking  to  get  fully  involved  in  the  debates 
over  drug  costs,  the  consumer  aspects  of 
importation  and  legislation  pre-  and  post- 1992. 

'  'The  API  has  been  bogged  down  in  what 
has  been  the  extraneous  issue  of  name 
differences  of  European  and  British 
products,"  says  John  Barker.  "We  should 
have  concentrated  on  the  quality  control  and 
quality  assurance  procedures  of  our  members, 
and  on  educating  pharmacists,  Government 
and  industry  to  the  advantages  of  importing 
Ik  i  used  pn  idm  ts  into  the  o  >uni  r\  to  intn  idm  i 1 
competition  into  a  heavily  controlled  market 
sector. 

'  'The  API  has  gone  through  some  difficult 
times,  but  we  have  now  decided  to  restrict  the 
Association  to  acknowledge  its  prime  roles. 
We  took  the  view  that  we  needed  .1  degree  of 
professionalism,    so   our   criteria  for 


membership  has  been  strengthened.  Now 
that  has  been  achieved,  we  ought  to  be  able  to 
act  with  Government,  industry  and,  hopefully, 
the  Royal  Pharmaceutical  Society  on  a  more 
structured  basis." 

The  Association  is  now  slimmed  down 
from  around  20  members  a  couple  of  years  ago 
to  just  ten.  Some  of  the  original  members  have 
gone  to  the  wall  as  the  market  has  contracted 
around  the  firms  prepared  to  invest  in  it. 
Others  have  been  ejected. 

The  new-look  API  is  built  around  the 
strengths  of  three  major  importers: 
Eurochem.  Whitworth  Pharmaceuticals  from 
the  Doncaster  stable,  and  Spectrum 
Marketing.  John  Barker  admits  that  a  few  of 
the  big  name  importers  are  not  members.  One 
he  hopes  will  join  following  the  API's  ACM  in 
September;  others  will  probably  never  join. 
"Stephar  are  European-owned  and  so 
probably  wouldn't  qualify  as  members 
anyway, ' '  he  says. 

As  it  is,  Mr  Barker  estimates  that  75  per 
cent  of  all  European-imported  drugs  are 
channelled  through  API  companies,  with  only 
the  aforementioned  Stephar,  along  with 
Dowelhurst  and  Europharm  doing  any 
significant  business  outside  the  fold.  "Others 
tend  to  be  very  small  undertakings  —  people 
who  saw  this  as  a  means  of  making  1  or  2  per 
cent  on  trading  in  drugs.  A  lot  of  these 
companies  have  already  withdrawn  from  the 
scene,  and  as  testing  becomes  more  stringent 
more  are  going  to  back  out,"  John  Barker 
suggests.  "There  is  no  doubt  that  the  market 
is  tightening  within  the  EEC  so  that  the 
financial  status  of  the  purchaser  is  becoming 
much  more  significant,  as  are  order 
procedures,  insurance  cover,  and  so  on." 

Market  figures 

He  dismisses  a  recent  comment  that  the 
market  for  imported  drugs  is  worth  £300m. 
"A  lot  of  figures  are  bandied  around.  We  in  the 
industry  are  very  unclear  as  to  where  such 
figures  come  from.  We  would  estimate  that 
the  market  value  is  closer  to  £100m  than 
£300m.  The  Department  of  Health  gave  a 
value  of£247m  in  1987,  but  we  don't  know  if 
that  includes  EC-manufactured  products 
produced  for  the  UK  market." 

However.  John  Barker  is  in  no  doubt  that 
the  market  is  expanding  substantially, 
encouraged  by  the  discount  clawback  last 
year.  "As  many  as  80  per  cent  of  pharmacists 
m  the  UK  are  now  dispensing  imported 
medicines,  and  the  number  not  doing  so  is 
reducing  every  day.  It's  now  comparatively 
rare  to  walk  into  a  pharmacy  and  be  told  he 
does  not  trade  in  imported  drugs.  Those  that 
don't  tend  to  be  of  the  older  generation." 

There  was  a  suggestion  around  the  time  of 
the  new  fees  rumpus  in  Scotland  that  Scottish 
pharmacists  were  less  likely  than  their  English 
and  Welsh  counterparts  to  be  dealing  with  Pis. 
John  Barker  says  that  four  years  ago  the 
percentage  of  pharmacists  using  imports 
North  of  the  Border  was  actually  higher,  but 
it  had  become  static.  Now.  though,  traditional 
attitudes  are  weakening  and  the  numbers  are 
starting  to  rise  again. 

A  big  impetus  to  PI  usage  has  come  with 
the  move  by  full-line  wholesalers,  led  by 
Vestric  and  Macarthy.  to  offer  a  range  of 
imported  products  to  their  customers.  John 
Barker  believes  this  can  only  be  a  good  thing 
lor  importers,  even  though  it  may  mean  fewer 
direct  customers  for  their  own  operations. 
'  'The  advantage  the  wholesaler  has  over  the 
importers  is  firstly  the  very  name  of  the 
organisation  doing  the  distribution,  and. 
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7%  &  S  l<titet*ie4  Jltd. 


PRESENT 


AN  EPIC  CHRISTMAS  SHOW 


STARRING  PERFUMES  &  AFTERSHA  VESBY: 


*  YVES  ST  LAURANT 

*  CHRISTIAN  DIOR 

*  ARAMIS  &  CO 

*  RALPH  LAUREN 

*  ARMANI 


CO  STARRING: 


*  ESTEE  LAUDER 

*  PALOMA  PICASSO 

*  LOU  LOU 

*  GLORIA  VANDERBILT 

*  MADAM  ROCHAS 


*  THE  MUPPETS 

*  RUPERT  THE  BEAR 

*  TOM  &  JERRY 

*  GARFIELD 


*  GHOSTBUSTERS 

*  KISSIFUR 

*  BEATRIX  POTTER 

*  SNOWMAN 


*  SNOOPY 


SUPPORTING  CAST  OF  1 000  'S 

INCLUDING  LITTLE  FURRY  ANIMALS,  PANDAS,  BEARS, 
SHEEPDOGS  AND  CLOWNS  ETC. 

(THE  ABOVE  ALL  ON  THE  TRANSFER  LIST!) 

THE  VENUES:     EDINBURGH  SHOW 


Hilton  National  Hotel,  Belford  Road, 

Edinburgh  from  10  a.m.  to  9  p.m. 
12th,  13th  and  14th  September,  1989. 

NEWCASTLE  SHOW 

Swallow  Hotel,  High  West  Street, 
Gateshead  from  1  p.m.  to  9  p.m.  17th 
September  and  from  10  a.m.  to  9  p.m. 

on  18th  and  19th  September,  1989. 

M&S  Toiletries  Ltd,  10-14  Bankhead  Cross  Way  North,  Sighthill,  Edinburgh  EH11  4ST 
Telephone:  031  453  5000  (10  lines)  Fax:  031  442  3059 


CM  INTERVIEW 


secondly,  the  twice  daily  service  element.  You 
will  increasingly  see  the  customer  prefer  this 
route  and  already  the  percentage  of  turnover 
going  through  the  wholesaler  is  on  the 
increase." 

Obviously,  the  wholesalers  are  getting 
their  stock  from  somewhere,  and  that 
somewhere  is  API-member  companies,  Mr 
Barker  says.  "A  company  like  Vestric  had 
three  choices.  They  could  apply  for  their  own 
licences,  but  this  could  now  take  up  to  two 
years  to  get  a  good  representative  range. 
They  could  purchase  a  company  off  the  shelf, 
or  they  could  climb  into  bed  with  one  of  the 
established  companies." 

As  history  has  now  shown,  both  Vestric 
and  Macarthy  have  chosen  option  three  - 
Vestric  with  Spectrum  and  Macarthy  with 
Eurochem,  with  whom  they  had  a  lot  of 
experience  through  Macarthy  Retail.  But  that 
is  not  the  end  of  the  story,  as  John  Barker 
explains.  "Most  of  the  regional  wholesalers 
are  now  coming  in  and  most  are  buying  their 
imports  from  one  or  other  of  the  major  API 
companies,  so  growth  in  the  industry  is  going 
to  come  largely  through  API  members.  That 
does,  of  course,  leave  Unichem." 

Despite  the  growing  importance  of  the 
wholesalers,  Mr  Barker  does  not  expect  the 
importers  to  lose  their  influence  with  individual 
customers  entirely.  "Many  importers  now 
carry  OTC  lines,  some  do  generic  ranges,  and 
there  are  a  number  of  pharmacists  who  will 
always  prefer  to  buy  direct  to  reduce  the 
impact  of  negative  stock,  or  for  the  price 
differential,"  he  says. 

API  Suppliers  move  out 

The  Association  used  to  have  its  own  licences 
and  relabelling  operation  for  its  members,  API 
Suppliers  Ltd.  As  part  of  its  refocussing 
operation,  the  API  has  lost  its  operational  arm. 
"There  is  no  longer  a  connection  with  the 
Association.  The  legal  ownership  of  API 
Suppliers  is  now  vested  fifty-fifty  in  Eurochem 
and  Doncaster,"  says  John  Barker. 

"This  was  done  to  improve  the  criteria 
under  which  API  Suppliers  operate.  It  used  to 
be  owned  by  a  mish-mash  of  people  all  of 
whom  have  now  left  the  industry.  We  have 
strengthened  the  management  so  that  it 
operates  under  the  same  criteria  as 
Eurochem.  The  company  is  run  out  of 
Doncaster's  premises,  with  QC  provided  by 
Eurochem." 

It  was  the  "old"  API  which  started  the 
legal  battle  with  the  Pharmaceutical  Society  in 
1987  after  the  Society's  Council  Statement 
that  said  pharmacists  had  to  dispense  the 
product  specified  on  the  prescription,  and 
could  not  substitute  the  equivalent  Euro-brand 
which  carried  a  different  name.  John  Barker 
does  not  accept  the  result  in  the  European 
Court  as  a  defeat  at  all.  "The  Court  found 
substantially  in  favour  of  the  Association, 
much  to  the  annoyance  of  the  Pharmaceutical 
Society,"  he  said.  "They  did,  however,  end 
up  passing  the  buck  back  to  the  UK 
authorities." 

The  European  Court  ruled  that  the 
Society's  statement  did  contravene  the  EEC 
Treaty's  free  trade  provisions,  but  that  a 
Member  State  could  impose  such  rules  as  it 
saw  fit  to  protect  the  health  of  its  subjects, 
including  banning  substitution  by  pharmacists. 

"You  have  to  put  the  question  into 
perspective  commercially,"  John  Barker 
adds.  "The  licences  affected  by  such  dual 
naming  represent  only  1 5  per  cent  of  licensed 
products.  The  argument  was  never  that  we 
were  not  importing  an  identical  drug,  it  was 


Association  of  Pharmaceutical 
Importers 

Statement  of  objectives 

(revised  mid  1989) 

1.  To  establish,  monitor,  and  administer  a 
trade  association  representing  the  interests  of 
the  companies  importing  and  distributing 
pharmaceuticals  licensed  within  the  European 
Economic  Community 

2.  To  promote  actively  the  use  of  imported 
EEC  medicines 

3.  To  administer  a  Code  of  Ethics  for 
membership  of  the  trade  association 

4.  To  introduce  and  maintain  a  high  profile  with 
community  pharmacists  through  more 
effective  communication  and  media  coverage 

5.  To  liaise  as  appropriate  with  professional 
bodies  and  government  departments  in  all 
matters  relating  to  EEC  medicines 


whether  the  pharmacist  had  the  right  to 
substitute  that  identical  drug  against  a 
particular  prescription  from  a  GP.  The  Court 
said  that  it  is  the  CP's  right  to  choose,  say, 
Septrin  or  Eusaprim,  and  the  pharmacist 
cannot  change  that." 

It  seems  the  Court '  s  judgment  paves  the 
way  for  companies  to  cut  the  heart  out  of  the 
importing  game  in  the  future  by  using  different 
names  in  different  countries.  John  Barker 
dismisses  such  a  suggestion  as  wildly 
impractical,  and  not  in  keeping  with  current 
practice.  "If  you  look  at  new  drugs,  brand 
names  are  identical  worldwide,  with  the 
notable  exception  of  France  where  they  have 
this  'French  language'  thing.  Take  Zantac. 
Everywhere  it  is  Zantac,  except  in  France, 
where  Glaxo  have  had  to  call  it  Azantac." 

With  the  European  Court  case  concluded, 
and  just  the  final  outcome  awaited  from  the 
High  Court  which  referred  the  matter  to 


Luxembourg  in  the  first  place.  Mr  Barker 
hopes  that  the  time  is  now:  right  for  the  API 
and  the  Royal  Pharmaceutical  Society  to  get 
together  to  discuss  matters  of  mutual  interest.  1 
'  'There  is  no  structured  relationship  and  in  the  I 
view  of  the  Association  that  is  to  be  I 
regretted,"  he  says.  "There  are  many 
common  areas  between  us  and  we  would  hope 
now  to  open  up  a  dialogue .  The  Association  is  | 
also  hoping  to  have  a  much  more  open  1 
relationship  with  the  Department  of  Health 
and  the  Medicines  Control  Agency." 

Mr  Barker  says  he  was  surprised  to  hear 
of  proposed  talks  between  the  DoH  and  EEC  I 
officials  on  the  issue  of  imported  medicines,  to 
which  the  Society  and  the  Association  of  the 
British  Pharmaceutical  Industry  have  been 
invited.  He  is  still  awaiting  a  response  to  a 
request  that  the  API  will  be  allowed  to 
represent  its  members  in  any  discussions. 

Trade  association 


The  re-assessment  of  the  API's  future  role 
sees  it  placed  more  firmly  as  a  trade 
association.  As  pioneers  in  opening  up  the 
market  long  before  the  Department  of  Trade 
and  Industry  had  dreamt  up  the  "Europe  is 
open  for  business"  slogan  for  1992,  the 
Association  sees  little  in  the  open  market  to 
lead  it  to  believe  that  the  reasons  importing 
ever  started  are  going  to  disappear. 

As  John  Barker  explains:  "The  theoretical 
objective  of  1992  is  price  uniformity,  but  in  | 
pharmaceuticals  this  is  unlikely  in  1992  or  for  I 
years  thereafter,  because  throughout  Europe  I 
drug  pricing  is  under  Government  control.  | 
One  has  to  question  the  idea  that  if  12  member  I 
governments  are  to  agree  on  anything,  I 
pharmaceutical  pricing  is  going  to  be  one  of  the 
first. 

"We  are  attempting  to  make  our 
contribution  to  reducing  the  NHS  drugs  bill, 
and  in  doing  so  we  are  assisting  the 
Government  with  its  objectives.  The 
existence  of  this  industry  means  that  the  drug 
manufacturers  think  twice  about  increasing 
prices.  And  I  don't  think  they  would  do  that  if 
we  didn't  exist." 


API  members 


Mr  P  L  Balcombe  MPS 

Mr  I  N  Patel 

Spectrum  Marketing 

Merlin  Pharmaceuticals 

Unit  8 

11  Picardy  Street 

Billett  Lane 

Belvedere 

London  E17  5DU 

Darlington  D Al 7  5QQ 

Dr  C  Somerville 

Mr  K  Patel 

Eurochem  Ltd 

De-Louis  Medical  Ltd 

Imperial  Centre 

2  The  Square 

Northwav 

Riverhead 

AndoverSP10  5HH 

Sevenoaks  TN13  2AA 

Mr  VC  Patel 

Mr  J  WhitworthMPS 

Waymade  Ltd 

Doncaster  Pharmaceuticals 

Unit  15  Adam  Business  Centre 

7  Kirk  Sandall  Industrial  Estate 

Cranes  Farm  Road 

Doncaster  DN3  1QR 

Basildon 

Mr  J  B  Thompson  FPS 

Mr  D  Scorah 

Pharmaceuticals  Int  (UK) 

Impharm  Ltd 

33  Liberty  Close 

169  Councillor  Lane 

Three  Legged  Cross 

Cheadle  SK8  2JL 

Wimborne  BH21  6SY 

Mr  K  Mehta 

P  Walker 

Necessity  Supplies  Ltd 

Townendale  Pharmaceuticals 

8  Traveller's  Way 

PO  Box  53 

Hounslow 

Harrogate  HG1  5BD 

Middx  TW4  7QA 
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PSNC  on 
deputies.. 

I  refer  to  your  Comment  (C&D, 
August  19,  p263)  that  PSNC  has 
said  little  in  public  with  regard  to 
the  question  of  deputies  for 
pharmacist  members  on  family 
practitioner  committees. 

The  Committee  has,  from  the 
outset,  pressed  the  Department 
of  Health  on  this  and  many  other 
aspects  of  the  White  Paper 
proposals.  The  full  response  of  the 
Committee  to  the  White  Paper 
proposals  was  sent  to  all  LPCs  at 
the  beginning  of  May.  As  far  as 
deputies  are  concerned,  the 
PSNC  comments  as  follows: 
"PSNC  advocates  deputies  for 
the  professional  members. 
Particular  difficulties  can  arise  in 
the  case  of  community 
pharmacists. 

"It  is  important  that  the 
highest  calibre  of  professional 
member  should  be  available  for 
service  on  FPCs.  There  are  many 
who  are  single-handed  community 
pharmacists  and  who  will  need  to 
obtain  locum  cover  to  attend  FPC 
meetings.  There  will  be  occasions 
where  it  might  be  impossible  for 
him  to  attend  due  to  inability  to 
obtain  locum  cover.  It  is  essential 
that  professional  advice  should  be 
available  from  each  of  the 
professions  at  every  FPC  meeting 
and  the  absence  of  any  single 
professional  member  could 
reduce  the  effectiveness  of  its 
deliberations. 

"PSNC  feels  it  is  correct  to 
ensure  that  there  is  a  balance 
between  the  professional 
representatives  on  the  new 
FPCs.  This  should  also  apply  in 
the  case  of  deputies.  To  ensure 
that  professional  advice  is 
available  at  every  FPC  meeting, 
PSNC  considers  that 
arrangement  should  be  made  for  a 
deputy  member  to  be  available 
should  the  principal  member  be 
unable  to  attend." 

When  approached  by  the  NPA 
for  support  to  its  representations 
the  Committee  indicated  that  it 
had  already  raised  the  matter  with 
the  Department  of  Health  and 
agreed  to  be  a  co-signatory  with 
the  NPA  and  RPSGB  to  the  letter 
to  the  Secretary  of  State. 

The  White  Paper  makes  it 
clear  that  the  pharmacist 
representative  on  the  FPC  will  be 
"a  community  pharmacist", 
which  might  be  a  contractor  or  an 
employee.  The  PSNC's  view  is 
that  this  appointment  should  have 
remained  with  the  Secretary  of 
State  on  the  nomination  of  the 
LPC  rather  than  be  devolved  to 
the  Regional  Health  Authority. 

PSNC  believes  that  the  local 
representative  committees  are 
best  placed  to  judge  the  suitability 
and  availability  of  appointments  of 


professional  members  to  FPCs, 
and  in  the  past  this  system  has 
served  both  the  FPC  and  patients 
well. 

The  LPC  secretary  would  be 
expected  to  be  a  "front  runner" 
as  suggested  in  Comment  but 
the  demanding  work  of  an  LPC 
secretary  has,  in  many  cases,  led 
to  these  posts  being  filled  by 
pharmacists  who  are  not 
contractors.  Therefore  not  all 
LPC  secretaries  would  be  eligible 
under  the  new  rules.  It  is 
nevertheless  important  that 
nominees  should  have  LPC 
experience. 

In  making  nominations  to  the 
FPC  it  is  to  be  hoped  that  local 
pharmaceutical  liaison  will  take 
place  in  which  the  LPC  should 
take  the  lead  to  ensure  that  the 
community  pharmacist  best  fitted 
for  the  post  is  appointed  and  the 
same  would  apply  to  any  deputy. 


S  R  Axon 

Secretary  PSNC 


So  long, 
farewell... 

This  is  a  '  'goodbye  "  to  my  many 
friends  in  the  pharmacy  world.  I 
will  be  leaving  the  National 
Pharmaceutical  Association  at  the 
end  of  August  (and  starting  my 
next  job  in  September). 

I  started  working  for  the  NPA 
in  the  winter  of  1981-82  when  the 
advertising  campaign  was  just 
being  talked  about  and  there  was 
no  PR.  Now,  the  public  relations 
department  is  almost  eight  years 
old  and,  because  of  all  the  co- 
operation I  have  had,  I  believe  we 
are  succeeding  in  raising  the 
profile  of  community  pharmacy, 
and  increasingly  so,  year  after 
year. 

Just  take  our  weekly  "Ask 
your  pharmacist"  feature  as  an 
example.  It  now  goes  out 
regularly  to  over  400  newspapers, 
with  a  circulation  of  about  16 
million.  And  many  of  your  readers 
helped  achieve  this  coverage  by 
approaching  their  local  paper. 

Another  important  exercise  is 
our  monthly  press  release.  Not 
only  does  it  go  out  to  newspapers, 
but  also  radio  stations.  And  a 
stalwart  group  of  pharmacists  are 
available  to  answer  queries  from 
their  local  reporters  and  be 
interviewed  —  all  in  the  name  of 
greater  public  awareness  of 
pharmacists.  They  certainly 
deserve  the  thanks  of  all  their 
colleagues,  as  well  as  the  NPA. 

These  have  been  exciting 
years  for  me,  challenging  and 
enjoyable,  developing  the 
Supplement  (I  even  put  a  joke  in  it 
once  —  but  no  one  noticed), 
encouraging  more  members  to 


give  talks  to  the  public  (Do 
remember,  you  are  the  expert  on 
medicines.  You  know  much  more 
than  all  your  audience!)  and  the 
final  fling  of  the  head  louse 
campaign.  I  hope  I  won't  be 
remembered  only  for  my  role  as 
"the  louse  lady"! 

Again,  a  sincere  "thank  you" 
to  all  our  members,  to  C&D  and 
many  others  for  all  their  support . 
I  shall  miss  being  able  to  wheedle 
some  reluctant  pharmacist  into 
talking  on  the  radio! 


Tanya  Turton 

NPA  public  relations  officer 


Creightons' 
viewpoint 

As  one  of  the  "green"  companies 
referred  to  in  the  recent  report  by 
Clarion  Communications,  com- 
missioned by  the  Cosmetics 
Toiletry  and  Perfumery 
Association,  and  as  a  long- 
standing member  of  the 
Association,  I  should  like  it 
recorded  that  Creightons  are 
totally  opposed  to  the  CTPA 
funding  an  "educational" 
programme  which  condones  the 
continuation  of  testing  on  animals 
(see  C&D]u\y  22  p225). 

Since  taking  over  the 
Creighton  operation  13  years  ago 
I  have  ensured  that  this  company 
has  followed  a  progressive  policy 
of  using  only  the  best,  natural- 
based  ingredients  for  our  skin  care 
and  toiletry  products,  which  are 
effective  without  the  need  for 
testing  on  animals. 

We  accept  that  certain  of  our 
products  do  contain  sunscreen 
protection  and  preservatives 
which  would  probably  have  been 
tested  on  animals  some  15-20 
years  ago.  However,  these  are 
included  at  the  minimum  effective 
level  and  have  become  acceptable 
standard  ingredients. 

Creightons  have  the  greatest 
respect  for  the  CTPA  as  a  general 
body  and,  as  a  manufacturer, 
value  the  technical  information 
which  the  Association  provides. 
But  a  spend  in  excess  of  £100,000 
would  be  better  directed  towards 
assisting  the  industry  as  a  whole 
by  backing  research  into  finding  an 
effective  alternative  to  materials 
such  as  PVC  and  to  confront  other 
necessary  enviromental  issues. 

Creightons  will,  therefore,  not 
be  resigning  from  the  Association 
but  will  be  initiating  an  intensive 
lobby  with  like-minded  members 
to  ensure  the  reversal  of  this 
decision. 


Richard  Collard 

Chairman  &  managing  director 
Creightons  Laboratories  Ltd. 
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USINESSNEWS 


MMC  attacks 
credit  cards 

The  Monopolies  and  Mergers 
Commission  this  week  accused 
Barclays,  Lloyds,  Midland, 
National  Westminster  and  the 
Royal  Bank  of  Scotland  of  having 
made  excessive  credit  card  profits 
and  operating  against  the  public 
interest. 

The  MMC  issued  a  report  on 
Wednesday  which  also  contained 
the  recommendation  that  retailers 
should  be  allowed  to  charge 
different  prices  to  customers 
paying  with  plastic  against  cash. 

As  C&D  went  to  press, 
Secretary  of  State  for  Trade  and 
Industry,  Nicholas  Ridley,  had  not 
reached  a  conclusion  on  the 
MMC's  recommendations. 

However,  Lloyds  Bank,  in 
response  to  other  conclusions 
reached  by  the  MMC ,  announced 
customers  will  be  charged  a  flat 
rate  (probably  £12)  for  use  of  its 
Access  card  from  next  vear. 


Ciba-Geigy 
up  23pc 

Ciba-Geigy  reported  net  profits  up 
23  per  cent  to  $823m  on  the  same 
time  last  year  in  interim  results 
published  last  week. 

The  figures  show  that 
pharmaceuticals  have  now  edged 
out  agricultural  products  as  the 
largest  sector  of  Ciba's  business. 

The  announcement  was  the 
first  time  the  company  has 
specified  earnings  at  the  interim 
stage. 


BRIEFS 


Organon  Teknika  Ltd  have  changed 
their  telephone  number  to  0223 
423650. 

Welland  Medical  Ltd  have  moved  to 
Charlwoods  Road,  East 
Gnnstead,  Sussex  RH19  2HL. 
Tel:  0342  327412  (Sales  Line) 
Fax: 0342 313078. 
Creightons  Laboratories  phone 
number  is  now  0903  74561 1 .  not 
as  stated  in  the  August  edition  of 
the  C&D  Price  List. 


Boots  clinch  victory 
over  Ward  White 


Boots  this  week  won  their  £900m 
takeover  battle  for  Ward  White, 
the  DIY  to  motorspares  group. 

Their  offer  of  445p  per  share 
was  accepted  by  37.4  per  cent  of 
WW  shareholders  and  with  the 
29.96  per  cent  Boots  had 
accumulated  over  the  last  two 
months,  victory  was  comfortable. 
By  the  closing  deadline  of  1pm  on 
Tuesday,  Boots  spoke  for  67.4 
per  cent  of  the  ordinary  shares 
and  63.6  of  the  convertibles. 

Boots'  chairman  Robert  Gunn 
said:  "We  now  look  forward  to 
meeting  Ward  White's 
management  and  staff  and 
working  with  them  to  develop  the 
business.  We  believe  that  Ward 


White,  as  part  of  the  Boots  group, 
will  be  able  to  strengthen  and 
expand  its  existing  business." 

Boots  now  control  Halfords, 
Payless  DIY,  and  AG  Stanley,  the 
home  products  group.  Taken 
together  with  existing  operations, 
it  gives  Boots  1 ,800  outlets  in  the 
High  Street  and  about  200  out-of- 
town  sites. 

Whitlock,  Ward  White's  US 
car  parts  business ,  is  being  put  up 
for  sale.  Boots  hope  to  raise  about 
£100m  from  the  deal. 

Ward  White's  chairman,  Philip 
Birch,  was  discussing  terms  with 
Boots  this  week.  He  is  not 
expected  to  stay  on  (see 
Comment  ). 


AZT  lifts  Wellcome  again 


Wellcome 's  value  increased  by 
almost  £1 .4  billion  last  week  after 
news  that  Retrovir  is  safer  and 
more  effective  in  AIDS  treatment 
than  had  previously  been  thought 
(seep305). 

The  biggest  jump  came  last 
Friday  when  the  shares  soared 
174p  to  695p  before  profit-taking 
eased  them  back  to  a  closing  price 
of673p. 

Trading  continued  unabated  at 
the  beginning  of  this  week.  On 
Monday  the  shares  rose  56p  to 
close  at  729p  and  on  Tuesday  they 
pushed  further  ahead  as  profit- 
takers  and  longer  term  investors 
jostled  for  position.  They  closed 
up  27p  at  756p  and  the  trading 
pushed  Wellcome  into  the  top  12 
companies  in  the  UK. 

The  rush  to  buy  was  inspired 
by  US  trial  results  which  appear  to 
show  that  AZT  slows  the 
progression  of  the  disease  in 
asymptomatic  patients. 

A  parallel  study  two  weeks 
previously  had  warmed  the  stock 
market  to  Wellcome's  potential 
when  it  said  that  Retrovir  was 
effective  in  treating  patients  with 
AIDS-related  disease  (see 
Business  news  August  12, 
p252). 


The  new  study  suggests  AZT 
is  also  effective  in  low  dosage  and 
has  minimal  side  effects. 

The  studies  are  to  be 
considered  by  the  US  Food  and 
Drug  Administration  and  approval 
is  expected  for  the  prescription  of 
Retrovir  for  healthy  AIDS  patients 
within  a  year.  Licensing  in  Britain 
could  follow  that. 

Analysts  think  the  broadening 
of  the  AZT  sales  base  from 
prescriptions  for  patients  with  full- 
blown AIDS  to  those  who  are  just 
anti-body  positive  could  make 
Retrovir  one  of  the  top  selling 
drugs  in  the  world. 

In  the  UK  Retrovir  is  currently 
on  prescription  to  AIDS  patients 
or  those  with  AIDS  related 
complaints.  They  number  2,471. 
About  50,000  people  are  thought 
to  be  HIV  positive  but  with  no 
symptoms. 

The  week's  frenetic  activity  in 
the  City  sparked  off  a  series  of 
rumours,  linking  variously, 
Wellcome,  ICI,  and  Fisons.  Most 
talk  surrounded  a  possible  merger 
between  ICI  and  Wellcome.  ICI 
are  thought  to  need  a  partner  to 
hive  off  talk  of  a  break  up  bid.  All 
three  companies  declined  to 
comment  on  the  gossip. 


'Export  fast', 
says  report 

UK  retailers  can  expect  a  25  pen 
cent  increase  in  internationa 
competition  on  their  owrJ 
doorsteps,  come  1993,  according 
to  forecasts  by  the  marketing! 
consultancy  Mangement| 
Horizons. 

Cosmetics  are  featured  in  the 
list  of  the  most  likely  Europear 
newcomers,  drawn  by  the 
economies  of  scale  on  the  single 
market.  Management  Horizons 
say  the  result  will  be  a  "shattering 
of  the  chain  store  monotony 
afflicting  so  many  high  streets  and 
shopping  centres". 

Chairman  Edward  Whitefield 
urges  UK  retailers  to  export  their 
concepts  fast,  where  their  ideas 
cross  national  barriers,  to  avoid 
local  copies  blocking  the 
opportunity. 

To  compete  effectively  in  the 
larger  market,  Managment 
Horizons  predicts  that  retailers 
will  need  greater  purchasing 
muscle,  gained  either  by  growth 
or  through  joint  venture  buying 
groups. 

Copies  of  Management 
Horizons  '  'Retail  Issues:  Europe 
1992"  are  available  free  from 
Chester  Wallace,  Tel:  01-891 
0245. 


Kodak  form 
new  division 

Kodak  announced  the  formation  of 
a  new  division  last  week,  created 
through  the  restructuring  of  the 
former  consumer  products 
division  and  photofinishing 
systems  division  into  one  business 
unit.  It  will  be  known  as  the 
Consumer  Imaging  Division. 

The  company  says  the  aim 
behind  this  restructuring  is  to 
"better  serve  the  photographic 
needs  of  the  consumer  by  an 
integrated  approach  to  cameras, 
films  and  colour  prints".  With  the 
new  organisation,  Kodak  say  they 
will  be  able  to  focus  more 
effectively  on  the  consumer,  and 
to  anticipate  future  imaging  needs. 
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APPOINTMENTS 


LITTLE 
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L.  Landaw  &  Co  Ltd 
have  a  vacancy  for  an 

EXPERIENCED  REPRESENTATIVE  TO  COVER 

SCOTLAND 

To  service  and  expand  our  existing  and  active  accounts  selling  a  carefully 
selected  and  comprehensive  range  of  exclusive  Hair  Accessories,  Manicure 

Requisites  and  Giftware. 

Renumeration  is  by  Salary,  Commission  and  Annual  Bonus.  Company  Car  and  expenses  are 

provided. 


Applications  in  writing  to: 

S.N.  Levey  (Managing  Director)  L. Landaw  &  Co  Ltd, 
18  Tewin  Court,  Tewin  Road,  Welwyn  Garden  City,  AL7  1 AU 


CHEMIST 


WITH  EXPERIENCE  IN  COSMETICS 
AND  TOILETRIES  REQUIRED,  FULL  OR 
PART  TIME. 

HANDSOME  SALARY  OR  PROFIT 

SHARING  (RETIRED  CHEMIST 
CONSIDERED)  FOR  SMALL  NORTH 
LONDON  FIRM  WITH  FACILITIES  FOR 
EXPANSION. 

RING  01  886  7223  EVENINGS  ONLY 


AGENTS 


HIGH  CLASS  SUNGLASSES 
UK  AGENT  REQUIRED 

A  European  Manufacturer  of  Sunglasses  of 
the  highest  optical  quality  and  exclusive 
styles  requires  an  agent  in  the  UK  for  the 
pharmacy,  beauty  and  retail  trade 
market  sector. 

Write  in  confidence  with  details  to 
Box  C&D  3339 
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AGENTS 


STOCK  FOR  SALE 


FOTORAMA  (UK)  LTD 

require 

AGENTS 


to  sell  our  wide  range  of  budge!  priced  film  and  cameras  into  chemist 
outlets  in  North  London,  Lake  District,  Staffs  &  Shrops, 
Derby/Notts/Leics. 
We  are  a  well  established,  rapidly  expanding  company,  with  a  successful 
range  in  Chemist  and  Fancy  Goods  outlets,  and  are  poised  for  further 
growth. 

Please  apply  in  writing  with  CV  or  of  details 
with  present  agencies  you  are  carrying  to  Dick 
Hurst,  Director 
Retail  Divison,  Fotorama  (UK)  Ltd 
5a  Tring  Industrial  Estate, 
Upper  Icknield  Way,  Tring,  Herts.  HP23  4JF 
Tel:  (044282)8383 


LABELS 


14  DM? 
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LABELLING  SYSTEMS 


ORALABEL  PC 

"The  Ultimate  in  pharmacy  systems. 

*  Versatile,  uncomplicated  labelling. 

*  Quickly  updated  patient  records. 

*  Full  BNF  warnings.  *  Latin  dosages. 

*  Unique  "owings  book"  facility. 

*  Complete  systems  or  software  only . 

For  leaflets  or  a  demonstration,  phone  or  write 


Computer  Systems  Limited 


Village  Workshops,  Prestwich,  Manchester,  M25  8WB 
Tel:  061  773  7909 


VA 


SHADOW  LABELLING 


SHADOW  PLUS  X19995 


PATIENT  RECORDS  /29995 


PATIENT  RECORDS  PLUS  /39995 


SHADOW  CONTROL  DOSAGE 


SHADOW  HOSPITAL  X24995 


COMPLETE  PATIENT  RECORDS  SYSTEM 


for  your  nursing  home  business) 


1395s 


11  Waterloo  Place 
Leamington  Spa 
CV32  5 LA 
10926) 336485 

a  division  of  Image  Micro  Systems  Ltd. 


hardware  a  software 


John  Richardson 
Computer!  Lid 


►  In  Pharmacy  Labelling 


In  Auto-Order  Stock  Contra 

mm 

■; 

m 

►  In  Customer  Serv  ice 

►  In  Systems  Development 

Full  patient  records  with  drug  interactions 


FRKKPOST,  Preston  PR5  6BR  Telephone:  (0772)  323763 


PRODUCTS  &  SERVICES 


Find  out  more  about 
Fairscan  pharmacy  systems  today! 


"  t-f&H  14a  High  Street,Lyndhurst, 
^Iftftiiffll  III  I  Hants.S043  7BD 


.fuMiiii 

5  "0  3  1  8  85"0095 


Tel  (042-128)3222 


SHOPFITTING  &  CONTRACTING 

DISCOUNT  LONDON  AND  HOME  COUNTIES 
FOR  LATEST  SERIES  2000  PHARMACY  SHOP 

EQUIPMENT 
backed  by  RELIABLE  &  COMPLETE  CONTRACT 
SERVICE 
FOR  DETAILS  OF  OFFER  PHONE 
01-328  9628 
28  NOTTINGHAM  PLACE  ■  LONDONW1M  3FD 


NEON  WINDOW 
PRESCRIPTION 
SIGNS  (&  Others) 

Faylite  Ltd. 
5  Meeting 
House  Lane, 
Berkswell, 
Warwickshire. 

021-359  1934 


TO  ADVERTISE 
IN  CHEMIST  & 
DRUGGIST 

CONTACT 
MELANIE 
MARSHALL 
ON 

0732  364422 
Ex  472 
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SHOPFITTINGS 
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1.  Creators  of  imaginative  concepts  that  work. 

2.  Specialists  in  both  traditional  &  continental  dispensary 
fittings. 

3.  Competitive  prices  &  attractive  finance  facilities  which 
makes  quality  affordable  to  all. 


BRISTOL 
0761  -41  8941 


EXETER 
0392-437791 


L  U 

X 

i 

J 

L  I 

N  E 

'O 


LUXLINE 

//ze  specialists  in  pharmacy 
shopfitting  design  and  construction 


8  Commerce  Way,  Letghton  Buzzard,  Bedfordshire 
Telephone:  (0525)  381.356  Fax:  (0525)  382761 


marspec 


SHOPFITTING  LTD 

A  complete  shopfitting  and  design 
service,  at  competitive  prices  for  the 
pharmacist. 


Southern  Office 

Marspec  Corner, 
Grace  Road, 
Marsh  Barton, 
Exeter,  Devon 
Tel:  0392  216606 


Northern  Office: 

4  Prestwood  Court, 
Leacroft  Road, 
Risley,  Warrington, 
Cheshire 

Tel:  0925827292 


STOCK  FORS 


URIMPHAR 


OUR  EEC  IMPORTED  PHARMACEUTICALS 

★  CAREFULLY  SELECTED  RANGE  OF  PRODUCTS 

★  PRODUCT  LIABILITY  INSURANCE 

★  OUR  OWN  'EEC  QUALIFIED  PERSON  TO 
SUPERVISE  QUALITY  CONTROL 

★  DISTRIBUTION  THROUGHOUT  UK 

★  ONE  OF  THE  LARGEST  PURCHASERS  OF  Pi's 
IN  EUROPE 

★  HELPFUL  ADVICE  GIVEN  TO  UPDATE  THE 
PHARMACIST 

★  COMPETITIVE  PRICES  AND  REGULAR  MONTHLY 
OFFERS 

★  MEMBER  OF  THE  ASSOCIATION  OF 
PHARMACEUTICAL  IMPORTERS  , 

FOR  ANY  ADVICE,  QUERIES,  FORWARD  PLANNING,  QUOTES  OR  A  PRICE 
LIST  CONTACT:  MERVYN  GREEN  MPS 


URIMPHARM  LTD 


UNIT  A6,  83  COPERS  COPE  ROAD, 
BECKENHAM,  KENT,  BR3 1NR 
TELEPHONE:  01  658  2255 
TELEX:  263832;    FAX:  01  658  8680 


THE  FILM  MAN 

DAVE  ROTHWELL 


Konica  110/12 

70p 

Kodak  VPS  135/36  Oct '89 

£2.25 

Konica/Fuji  110/24 

85p 

110/24  from 

70p 

Konica  135/12 

80p 

135/24  from 

85p 

Konica  135/24 

£1.05 

135/36  from 

£1.00 

Kodak  Gold  110/24 

£1.25 

126  from 

40p 

Kodak  Gold  135/12 

0/D75p 

Disc  from 

40p 

Kodak  Gold  135/24 

from  £1.65 

E 180  Video  Tape 

£1.75 

Kodak  Gold  135/36 

£1.85 

120  from 

75p 

ROLL  PAPER  FOR  MINILABS  SUPPLIED 

Polaroid,  Kodak,  Fuji,  Agfa  all  at  good  discounts.  Good 
prices  for  colour  sheet  paper. 

D.V.  ROTHWELL  LTD 
138  Westmoreland  Avenue,  Blackpool  FY  1  5QW.  Telephone: 
0253  69  7094  Car  phone:  0836  614018 
Fax:  0253  666 15  ALL  PRICES  +  VAT 


STOCK  WANTED 


FRAGRANCES AND 
TREATMENTS 

WELL  ESTABLISHED  COMPANY  SEEKS  REGULAR 
SUPPLY  OF  QUALITY  BRANDED  PRODUCTS. 
CLEARANCE  PARCELS  OF  CLOSE-OUTS  AND  REGULAR 

AGENCY  LINESSOUGHT.  PROMPT  PAYMENTON 
COLLECTION.  MAXIMUM  DISCRETION  GUARANTEED. 
RESTWAYS  LTD 
TEL:  0572  75581 8.  FAX:  0572  756948 
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ABOUT  PEOPLE 


Son  of  Food  Brokers' 
chairman  kidnapped 


The  victim  in  the  kidnapping 
widely  reported  in  the  Press  last 
week  was  the  son  of  the  chairman 
and  chief  exective  of  Food 
Brokers,  Desmond  Cracknell: 
Chemist  Brokers  is  a  division  of 
his  company. 

Desmond  Cracknell  told  C&D 
that  he  had  received  an  urgent 
message  from  the  local  bobby  in 
the  South  Devon  town  where  he 
was  on  holiday  with  his  wife,  to  call 
his  son  Victor's  wife.  She  told  him 
about  the  kidnapping,  and  he  then 
decided  to  contact  the  police 
despite  the  kidnappers'  threats. 

The  police  advised  Mr 
Cracknel]  to  offer  only  £142 ,000  of 
the  £lm  demanded  by  the 
kidnappers,  and  he  then  had  to  do 
the  "drop".  Victor  Cracknell  later 
escaped,  and  the  police 
apprehended  six  suspects,  five  of 
whom  have  been  released  on  bail 
pending  further  inquiries. 

One  man  appeared  at 
Guildford  magistrates  court  this 


week  and  has  been  remanded  in 
custody  until  August  29.  His  next 
court  appearance  will  be  on 
September  12.  The  charge 
against  him  alleges  that  between 
August  14-17  at  Horsley,  Surrey, 
with  a  view  to  gain  for  himself, 
with  intent  to  cause  loss  to 
Desmond  Cracknell,  he  made  an 
unwarranted  demand  that  unless 
£lm  was  paid  his  sone,  Victor 
Cracknell,  would  be  injured  or 
murdered,  and  did  obtain 
£142,000  from  Desmond 
Cracknell  as  a  result  of  the 
demand  with  menaces. 

Desmond  Cracknell  told  C&D 
that  he  has  learned  a  lot  from  the 
experience,  and  expected  that 
with  appropriate  counselling, 
advice  on  crime  prevention  and 
increased  vigilance,  his  family 
would  carry  on  as  before. 

And  his  advice  to  anyone  who 
finds  themselves  in  the  same 
situation  is  this:  "Go  straight  to 
the  police  and  keep  calm" . 


Former  heavy  weight  boxing  champion ,  Henry  Cooper  (in  van)  visited 
Unichem 's  Sheffield  branch  on  August  16,  on  behalf  ofGrett  Optic  Ltd 
to  promote  their  range  ofEasi  Reader  glasses.  To  the  left  of  Henry  is 
Grett  Optic 's  sales  manager,  Alan  Rickett  and  to  the  right  is  Unichem 
branch  manager  Mick  De  Vail 


'Drive-in'  pharmacy 


News  has  just  reached  C&D  of 
the"opening"  of  Northern 
Ireland's  first  drive-in  pharmacy. 

DHSS  chief  pharmacist  Brian 
Cheyne  was  on  the  spot  with  his 
camera  soon  after  the  recent 
incident  at  the  pharmacy  owned 
by  John  Boylan  in  Upper  Malone 
Road,  Belfast.  Mr  Cheyne  reports 
that  initially  he  thought  the  driver 
had  an  urgent  prescription  to  be 
dispensed!  Further  inquiries 
showed  that  it  was  in  fact  an 
accident. 

The  motorist,   an  elderlv 


gentleman,  parked  his  car  nose 
towards  the  kerb,  and  entered  the 
pharmacy.  Once  back  in  the  car, 
an  automatic,  he  engaged  a 
forward  gear  instead  of  reverse. 
When  he  accelerated,  he  went 
straight  through  the  window  of  the 
pharmacy. 

Mr  Cheyne  says  no  one  was 
hurt  at  Boylans,  his  local 
pharmacy,  although  the  window 
and  some  of  the  fixtures  suffered. 
Customers  have  reverted  to  the 
more  conventional  route  of  entry, 
we  understand. 


APPOINTMENTS 


The  National  Association  of  Health 
Authorities  has  re-elected  Martyn 
Long,  chairman  of  Mid-Downs 
HA  and  West  Sussex  County 
Council,  as  its  chairman  from 
August  1.  Dr  Donald  Burrell, 
chairman  of  Basingstoke  and 
North  Hampshire  HA  was  re- 
elected as  vice-chairman  of  N AHA 
and  William  Darling  CBE, 
chairman  of  South  Tyneside  HA 
was  re-elected  as  honorary 
treasurer. 

The  Wellcome  Foundation  Ltd  have 
appointed  Miss  Helen  M .  Johns  as 
assistant  regulatory  pharmacist. 
She  will  be  involved  in  giving  legal 
and  ethical  advice  to  the  company 
on  their  printed  and  promotional 
material  in  the  UK. 


H.J.  Heinz  Co  Ltd  have  appointed 
Rodney  J.  England  and  Bruce  R. 
Purgavie  as  deputy  managing 
directors.  Reporting  to  managing 
director  John  F.  Hinch,  Mr 
England  is  responsible  for 
i  iperatu  ms,  Mr  Purgavie  t<  >r  sales 
and  marketing. 

Gretag  have  appointed  Silvio 
Stvecklin  managing  director  of 
their  UK  photofinishing  operation, 
following  Steve  Wilkin's 
promotion  to  head  of  Gretag's 
Display  Division. 

Marling  Sales  have  appointed  David 
Laffling  as  national  sales  manager. 
He  will  also  be  responsible  for  the 
sales  and  distribution  of  the 
Cheekeys  range  of  teenage 
beauty  accessories. 


Typesetting  and  graphics  by  Magset  Ltd.  Sidcup.  Kent.  Printed  by  Riverside  Press  Ltd.  Whit  stable.  Kent.  Published  by  Benn  Publications  Ltd.  Sovereign  Way.  Tonbndge.  Kent  TN9  IRtt. 
Registered  at  the  Post  Office  as  a  Newspaper  18/18/8s  Contents  "  Benn  Publications  Ltd  1989.  All  rights  reserved.  No  part  of  this  publication  may  be  reproduced,  stored  in  a  retneval  system  or  transmitted  in. 
any  form  or  by  any  means,  electronic,  mechanical,  photocopying,  recording  or  otherwise  without  the  pnor  permission  of  Benn  Publications. 
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Manufacturing  &  Distributing  Services 


f  PARACETAMOL  TABLETS 

IN  BULK.  BLISTER  PACKS.  BOTTLES  OR  STRIP 
CONSUL T 

THE  WALLIS  LABORATORY  LTD 

11  CAMFORD  WAY,  SUNDON  PARK 
LUTON  LU3  3AN 

Tel  0582  584884 
Telex  825335  WALLAB  G 


Bra 


EUROPE'S  LEADING  MANUFACTURER  OF 
PARACETAMOL  TABLETS  BP 


CONTACT  LENS  SOLUTIONS 


\  our  nexl  days 
delivery  is  just  <i 
phone  i  .ill  away. 
Contacl  us  today  for  a 
price  list/order  form. 


1A  Langley  Road,  Abbots  Langley,  Herts  WD5  0EH  Kings  Langley  (09277)66751 


Shopfitting  styles 
for  modern  selling 


APEILS-UMDASCH- 

—  A  unique  approach  to 
shopfitting 

*  Individual  styling 

*  Attractive  designs 

*  System  based 

*  Unsurpassed  quality 

*  Competitive  prices 

*  Limitless  choice  of 
finishes  to  suit  all 

Dispensary  fittings  tor  the 
professional 

*  Incredible  space  saving 

*  Easy  access  and  vision 

*  Extensive  capacity 

*  Stock  control  Feature 

*  No  lamming,  No  fall  out 


FAMA 


a 


APEILS 


Apeils  Systems  Limited, 
Unit  P,  Kingsway  Trading 
Estate,  Kingsway,  Luton,  Beds 
LU1  1  LP 

Telephone  Luton  (0582)  4571  1 1 


Umdasch 


MID-OPTIC  LTD.,  FREEPOST,  DERBY  DE2  8BR 
PHONE:  (0332)  360464 


modifasl" 

the  professional  diet 

Meets  all  the  C.O.M.A.  working  party  minimum 
recommendations  for  a  safe  low  calorie  diet  for 
women  —  50  grams  Protein,  445  Calories  per  day* 

modifasr  is  NOT  available 
from  Health  Food  Shops. 

modifasr  is  NOT  available 
from  "Home  Counsellors". 

To  encourage  your  customer  to  lose  weight  whilst 
you  gain  prestige,  recommend  I  modifasr 


KENT  Letraset  Site  Wotton  Road,  Ashford,  Kent  TN23  2LL 
Telephone:  (0233)  41802  Fax  No:  (0233)  46899 


'  Average  value  Flavours  vary       full  details  on  every  pack. 


Products  that  work... 
for  you  and  your  customers  |ss*s-i 


Carbellon* 


CHARCOAL  COMPOUND  TABLETS 

For  the  treatment  ol  indigestion, 
flatulence,  dyspepsia,  hyperacidity 
Available  in  packs  ot  50 
and  250  tablets 


FAMA 


ORAL  PROCAINE 
CAPSULES 

Available  in  boxes 
ot  30  and  150 


INSECT  REPELLENT  WIPES 

NATURAL  FORMULA 
Individually  sealed  moist  wipes 
containing  synergised  natural 
Pyrethrum  Protects  against  midges 
mites,  mosquitoes  etc ,  for  up  to  6 
hours.  Attractively  packed  in  10's  lor 
impulse  purchaseand  recommendation 


These  products  are  available  from  your 
local  wholesaler  and  promoted  direct 
to  your  customers 
'Trade  Mark 


T0RBET  LABORATORIES  LTD 

Maidstone.  Kent  ME15  900  Tel'  0860  319350 
A  British  owned  company 


rh is  year,  however,  they  will. 

You  see  even  though  sales  of  Seven  Seas 
Pure  Cod  Liver  Oil  doubled  over  the  past  twelve 
months  the  market  is  still  growing. 

The  reason  is  simple,  Our  expanded 
product  range  and  huge  promotional  support 
is  bringing  new  users  through  your  door  all 
the  time. 

lor  example',  last  year,  two  million  people 
took  eod  liver  oil  lor  the  first  time. 


Seven 
Seas 

■ 

a 

■ 

HI 

M 

Seven 
Seas 

Pint 

■ 

■ 

And  this  year  we'll  be  mounting  a  bigger 
than  ever  TV  and  press  campaign  nationwide. 

I  he  total  support  pac  kage    worth  12  1  : 
million      also  includes  counter  and  window 
display  material,  plus  informational  back-up 
leaflets. 

What's  more,  Seven  Seas  Pure  Cod  l  iver 
Oil  is  the  only  one  on  the  market  with  a 
product  licence  approving  the  claim  to  help 
relieve  aches,  pains,  and  joint  stillne  ss. 


Seven  Seas  Health  C  are  I  td  .  Hedon  Road,  Marflect,  Hull  I HJ^  SNJ 


In  short,  it's  the  brand  that  your  customJ 
trust.  (80%  of  all  cod  liver  oil  sold  is  Sevl 
Seas.)  So  don't  be  left  high  and  dry  this  yd 
Keep  your  shelves  well  stocked  with  the  bra 
leader  in  pure  cod  liver  oil  and  be  prepared 
to  meet  the  new  demand.  Contact  your  Sevc 
Seas  representative  for  details. 

Seven  Seas 

The  No  I  Brand  in  OTC  Health  Care 


NPA  UNVEILS  NEW  MEDICINES  COUNTER  ASSISTANTS  TRAINING  PACKAGE 
SCALP  AND  SKIN  PRODUCTS  IN  THIS  MONTH'S  OTC  LISTING 
WIN  A  TRIP  ON  THE  ORIENT  EXPRESS  WITH  BATH  E45 


With  Lacto- Calamine  there's 
no  need  to  clown  around 

Sunburn,  insect  bites  and  stings  are  no  fun  for  anyone. 

And  looking  like  a  clown  when  you're  covered  in 
ordinary  calamine  lotion  is  no  laughing  matter  either. 

So  recommend  Lacto-Calamine,  the  non-whitening 
calamine  that  doesn't  leave  a  messy  white  residue. 

Lacto-Calamine  brings  cool,  soothing  relief  and  is 
mildly  antiseptic  to  help  fight  infection.  It  leaves  the  skin 
feeling  and  looking  good. 

You'll  find  it's  just  the  thing  to  keep  everyone  happy. 


1*1 
l£ 


EALTHCARE 


For  free  Holiday  Care  Information  leaflets  please  contact 
Kirby- Warrick  Pharmaceuticals  Ltd.,  Mildenhall,  Suffolk  IP28  7 AX. 
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Beauty  Basics  on  Pedicure 


Get  on  your  toes  with  our  step  by  step  guide  to  healthy  and 
good  looking  feet 


8 


Focus  on... Parasites 


Community  pharmacist  Jeremy  Clitherow  looks  at  those 
unwelcome  guests,  head  lice  and  worms 


11 


Factfile:  Dandruff  and  Thrush 


The  facts  behind  scaling  scalps  and  Candida  albicans  in  our 
quick  rundown  guide 


12 


Shoptalk 


The  NPA's  new  six  week  training  course  for  medicines 
counter  assistants  examined . . .  plus  news  of  babies 


13 


Win  a  trip  on  the  Orient  Express 


The  first  prize  in  Crookes  Healthcare's  Bath  E45 
competition  is  a  day  trip  in  luxury  style! 


Give  feet  a  treat! p4 


Verity  gives  her  own  personal  view  of  the  training  in  store       /  ?Yjr[  £ 
for  pharmacy  assistants.  Does  it  measure  up? 

16\ 


OTC  medicines  listing,  part  8 


As  well  as  pest  control  and  scalp  products,  antiseptic 
skincare  in  our  12-part  guide 


26\ 


Prize  competitions  to  win  £250 


Spot  the  six  differences  and  you  could  be  on  your  way  to 
one  of  ten  £25  prizes  this  month 


I  'erity  pi 4 


Timely  training 


Medicines  are  not  like  vegetables,  films,  shirts  or  socks. 
Even  the  most  innocuous  can,  if  used  incorrectly,  be  very 
dangerous,  as  we  described  in  our  feature  on  analgesics 
last  month.  But  despite  the  convenience  of  the 
supermarket,  medicines  are  not,  generally,  regular 
purchases.  So  when  most  people  have  a  minor  ailment 
they  visit  a  pharmacy  —  six  million  of  them  every  day. 

With  increasing  interest  being  shown  in  self-health, 
and  greater  expectations  among  the  public  in  the  advice 
they  can  get  from  pharmacy  staff,  the  announcement  by 
the  National  Pharmaceutical  Association  of  its  new 
Medicines  Counter  Assistants  Programme  (pl2)  is  most 
timely.  While  a  recent  Daily  Mirror  survey  of  high  street 
shops  found  pharmacy  staff  were  tops,  Consumers' 
Association  investigations  into  pharmacy  advice  have,  in 
the  past,  not  been  quite  so  complimentary. 


Judging  from  the  enthusiastic  comments  we  have 
heard  from  assistants  who  took  part  in  the  pilot  courses, 
this  Programme  promises  to  be  the  most  worthwhile  seen 
for  front-of-shop  staff.  The  bias  towards  effective 
communications,  asking  key  questions  and  stressing 
when  to  refer  customers  to  pharmacists  is  the  right  one. 
Meanwhile,  we  at  Over  the  Counter  will  continue  to 
provide  you  with  product  knowledge  and  information  in 
your  own  monthly  magazine. 

The  NPA's  series  of  Questions  and  Answers 
produced  for  local  newspapers  has  been  part  of  Over  the 
Counter  since  we  started  in  January.  This  month  we 
announce  the  winner  of  the  first  £25  prize  for  suggesting 
a  question  the  NPA  has  later  used  in  its  series.  You  will 
find  the  winner's  name  on  p27  and  let's  hope  her  prize  is 
the  first  of  many.  So  keep  on  sending  in  your  suggestions! 
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BEAUTY  BASICS 

On  your  toes 


Fig  1 

After  a  long  shopping  trip,  customers  often  complain  of 
sore,  aching  feet  and  ask  what  they  can  do  about  it.  Read 
the  Over  the  Counter  guide  to  pedicure  and  leg  care  to 
help  them  put  a  spring  back  in  their  step. 
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•  File  the  edges  to  get  a  smooth  finish,  but 
don't  file  down  into  the  edges  of  the  nails  as 
this  encourages  ingrowing  toenails,  (see fig 3). 

•  The  cuticle  is  the  little  moon  of  skin  that 
often  pokes  out  from  underneath  the  nail. 
Apply  cuticle  cream  to  this  area  to  soften  it  (see 
fig  4). 

•  Push  back  the  cuticles  using  a  specialist 
cuticle  pusher  or  a  rubber-ended  hoof  stick,  or 
an  orange  stick  with  the  tip  wrapped  in  cotton 
wool.  We  used  a  cotton  bud  (see  fig 5). 

•  Apply  nail  varnish  (see  fig  6)  but  make  sure 
nails  are  clean  and  soap-free  first.  Wipe  them 
over  with  nail  varnish  remover  first.  Apply 
with  a  base  coat  for  added  protection,  and 
greater  smoothness.  Start  with  the  centre  of 
the  nail.  Brush  down,  and  then  down  each 
side.  Wipe  off  the  hairline  of  polish  at  the  tip  of 
the  nail.  Allow  five  minutes  for  the  nails  to  dry, 
repeat  the  process,  and  then  finish  with  a 
colourless  top  coat. 

•  Blobs  of  polish  on  the  hands  or  feet  should 


Feet  are  very  important,  and  it  is  vital  they  are 
not  neglected.  They  are  made  up  of  26  bones, 
covered  by  sensitive  muscles  and  tendons, 
and  balanced  on  two  main  arches.  They 
respond  badly  to  high  heels,  tight  fitting  shoes 
and  general  neglect. 

Shoes  on 


Posture  can  be  affected  by  ill  fitting  shoes,  and 
they  can  also  cause  back  problems.  Callouses, 
corns  and  other  thickenings  of  the  skin  on  the 
feet  may  be  due  to  pressure  and  friction  of 
badly  fitting  shoes. 

•  Choose  a  shoe  which  is  at  least  half  an  inch 
longer  than  your  foot  and  don't  wear  stockings 

r  socks  that  are  too  tight  —  they  could  leave 
you  with  bunions. 

Try  not  to  buy  shoes  with  heels  more  than 
8cm  high,  or  shoes  made  of  plastic  which  do 
pot  allow  the  feet  to  "breathe'. 

•  Try  not  to  wear  the  same  shoes  two  days  in 
row. 

•  Take  every  opportunity  to  walk  around 
barefoot  and  stretch  your  toes.  Walking  on 
different  surfaces,  like  grass,  is  good  for  feet 
:oo. 


Bathing  feet 


A  daily  foot  bath  can  do  wonders  to  refresh, 
3ut  don't  soak  feet  too  long,  and  use  warm  not 
lot  water,  which  can  drain  the  skin  of  natural 
ails. 

If  feet  feel  tired  and  "achey"  soak  them 
irst  in  warm  water  and  then  in  cold. 

Dry  thoroughly,  especially  between  the 
oes  to  avoid  cracked  skin  and  infections. 


Massage 


Always  massage  feet  in  an  upward 
lirection,  from  toes  to  ankles,  using 
noisturiser,  body  lotion  or  special  foot  balm. 
For  a  quick  refresher,  rub  with  cologne. 


Smelly  feet 


•  A  delicate  problem,  this  one.  A  special  anti- 
lerspirant  deodorant  for  feet  will  help,  so  will 
pplying  a  stringent  like  witch  hazel,  letting  it 
try  and  dusting  with  talc. 


±1± 


Fig  3 


Fig  4 


Basic  pedicure 


be  removed  with  nail  varnish  remover; 
separating  toes  with  blobs  of  cotton  wool  helps 
to  prevent  smudging. 

•  The  colour  pigment  in  varnishes  can  cause 
yellowing  of  the  nails,  so  use  a  base  coat. 


•  Aim  to  soak  feet  well  in  warm,  soapy  water 
while  bathing  or  showering  and  dry  well 
between  the  toes  (see fig  1) . 

•  Use  a  pumice  stone  or  abrasive  lotion  to 
soften  the  skin,  and  help  with  rough  spots. 

•  Clip  nails  straight  across  using  nail  scissors 
or  nail  clippers  (see  fig 2). 


Trouble  spots 


•  Blisters  are  caused  by  friction  on  various 
pressure  points  such  as  the  instep,  the  outer 
side  of  the  soles,  and  the  heels.  They  should 
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be  protected  with  adhesive  padding  until  they 
burst  and  heal. 

•  Corns  often  develop  on  the  joints  of  the 
toe,  and  again  this  can  be  due  to  pressure. 
Cutting  corns  is  a  big  mistake,  and  many  of  the 
remedies  available  in  pharmacies  can  damage 
the  skin  if  applied  incorrectly.  In  general, 
corns  are  best  left  to  a  chiropodist,  and 
customers  should  be  advised  to  talk  to  the 
pharmacist. 

®  Ingrowing  toe  nails  are  very  painful  and 
are  caused  by  incorrect  cutting  and  narrow 
shoes.  If  not  treated  properly  they  tend  to 
recur.  Again,  a  chiropodist  is  probably  the  first 
port  of  call. 

•  Athlete's  foot  was  covered  in  the 
February  issue  of  Over  the  Counter. 

Ankles 


All  women  fear  having  puffy  and  thick  ankles . 
While  it  is  true  that  some  people  have  naturally 
thick  ankles  and  pregnancy  can  be  a  cause,  a 
good  diet  can  help  —  obviously,  the  heavier 
you  are,  the  more  your  feet  and  ankles  have  to 
support. 

•  To  relieve  swollen  ankles  temporarily 
affected  by  heat  or  by  standing  for  a  long  time, 
put  them  up  above  hip  level  if  sitting  down,  and 
above  head  level  if  lying  down. 

•  Ankle  swelling  prior  to  menstruation  can  be 
due  to  fluid  retention  and  the  best  remedy  is  to 
reduce  salt  and  fluid  intake  in  the  few  days 
before  and  also  cut  down  on  your  coffee,  tea 
and  alcohol  intake. 

•  Flush  out  your  system  by  drinking  plenty  of 
mineral  water  instead  of  hot  drinks. 

•  During  pregnancy  try  to  put  your  feet  up 
several  times  a  day  with  a  pillow  to  support 
them. 


•  After  removing  the  dead  skin  and 
stimulating  the  circulation,  moisturise  the  skin 
using  a  thick  and  nourishing  cream,  or  oil. 

•  Knuckle  the  cream  in,  working  up  from  the 
ankles  and  round  the  calves  and  thighs  and 
then  smooth  in  hand  and  body  lotion. 


Dry  skin 


Extreme  weather  conditions  can  cause  dry, 
scaly  skin  on  the  legs.  The  solution  is  to  soak 
in  a  warm  bath  to  which  a  few  drops  of  oil  have 
been  added,  and  wash  with  a  vegetable-based 
preparation  rather  than  a  soap.  There  are  also 
special  bath  products  for  dry  skin  conditions. 
•  Rinse  legs  off  completely  as  soap  residue 
can  cause  scaling.  Dry  thoroughly  and 
massage  the  affected  parts  with  a 
concentrated  body  oil. 


Lower  leg 


Various  problems  can  arise  in  the  lower  leg, 
including  flabby  muscles,  dry  skin  and 
superfluous  hair. 


•  Exfoliate  the  legs  at  least  once  a  week  with 
gritty  washing  grains  to  remove  dead  skin. 
Rub  the  grains  in  briskly  with  a  mitt  or  a  loofaf 
and  then  use  oil,  moisturiser  or  lanolin  crearr 
on  the  legs. 

•  Remove  unwanted  hair  by  shaving, 
creams,  waxing  or  electrolysis  (see  Over  the 
Counter  March  1989) .  The  skin  over  the  shir 
bone  is  very  thin;  be  careful  if  you  are  using ; 
razor  to  shave  your  legs,  as  it  is  easy  to  cul 
yourself. 


Varicose  veins 


Varicose  veins  are  particularly  unsightly,  anc 
are  caused  by  poor  blood  flow  and  inactivity  o 
the  leg  muscles.  Advice  on  resting  and  putting 
the  feet  up  so  that  the  passage  of  blood  back  to 
the  heart  is  helped,  is  useful  here  too. 
•  Jobs  that  involve  a  lot  of  standing,  like 
yours,  can  be  a  contributory  factor  anc 
support  hosiery  cannot  be  recommendec 
highly  enough.  But  then  again,  you  probabh 
know  a  bit  about  that! 


Legs 


There  is  some  doubt  as  to  whether  "cellulite" 
really  exists,  or  whether  the  ugly  "orange 
peel"  quilting  that  commonly  appears  on  the 
upper  thighs  is  simply  fat.  But  good  frequent 
physical  exercise  will  help  to  relieve  fatty 
symptoms,  and  the  following  treatments  can 
do  some  good. 

®  Massage  your  thighs  every  day  to  give 
your  circulation  a  boost. 
•  Use  a  loofah,  coarse  shower  mitt,  pumice 
stone  or  stiff  circulation  brush  and  a  good 
lathering  soap  in  the  bath  or  in  the  shower. 
Aromatherapy  body  oils  can  also  be  quite 
effective. 


Fig  6 
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 "Pharmacy  Only"  — — 

Well-proven,  well-presented,  well-accepted  product 
with  the  personal  service  and  support  of  Panpharir 

Propai 


Medised 


Medised  Suspension  (Paracetamol  plus  Promethazine) 
with  a  pleasant  blackcurrant  flavour. 
Soothing  pain  relief  for  babies  and  children, 
from  3  months  to  12  years  old. 

Medised  packaging  is  bright  and  colourful, 
guaranteed  to  enhance  any  shelf  or  window  display. 
Consumer  advice  leaflets  and  a  varied  selection 
of  Medised  display  items  complete  the  range 
of  attractive  merchandising  materials 
which  are  currently  available. 
Medised,  complete  with  child  resistant  cap, 
in  bottles  of  140ml.,  retails  at  £1 .79. 


Medised 

Soothing  pain  relief 

Gently  reduces  temperature, 
relieves  toothache,  headache, 
sore  throat,  feverish  colds  &  flu. 


FOR  CHILDREN  3  MONTHS- 12  YEARS 


Propain,  in  the  trim  blue  and  white  pack 
with  matching  display  materials, 
is  one  of  the  most  widely  used  adult  analgesics 
in  the 'powerful' group. 

Propain  (Paracetamol,  Codeine  Phosphate, 

Diphenhydramine  Hydrochloride  and  Caffeine) 

has  a  wide  range  of  indications, 

including  migraine,  headache,  toothache, 

muscular  pains  and  period  pains 

plus  the  symptomatic  relief  of  influenza, 

feverishness  and  colds. 

Propain  -  Powerful  Pain  Relief. 

12  tabs,  retail  at  £1 .27  100  tabs,  at  £8.75. 


For  treatment  of  Migraine,  Headache,  Toothache, 
Muscular  Pains  and  Period  Pains.  Also  for  symptomatic 
relief  of  Influenza,  Feverishness  and  Colds. 


Dermacort 


Dermacort,  the  gentle,  soothing  treatment 

for  itches,  rashes  and  skin  irritations. 

Although  containing  only  0.1%  Hydrocortisone, 

clinical  evaluations  have  shown 

Dermacort  to  be  at  least  equivalent 

to  the  1 .0%  Hydrocortisone  preparations 

currently  sold  over  the  counter. 

Dermacort  technical  leaflets, 
specially  written  for  Pharmacy  Staff, 
are  available  together  with  a  selection 
of  eye-catching  point-of-sale  materials 
to  complement  your  in-store  display. 

Dermacort  Hydrocortisone  Cream  15g.  retails  at  £1 .85. 


Fast  effective  treatment 
for  skin  irritations, 
dermatitis  and  rashes 


e.         Due  to  reactions  lo  plants  and  insect  bites,  jewellery, 
loitelries  and  deodorants,  soaps  and  detergents 
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Dermacort 


Hydrocortisone  Cream 

Quickly  absorbed  for  fast  relief. 


15  g 


All  product  or  merchandising  enquiries  relating  to  Panpharma  pharmacy  products 
should  be  made  via  your  local  representative  or  Panpharma  Sales  Department  on  01-561  8774. 


panpk 


arma 


FOCUS  ON  PARASITES 


Treating  the  taboos 

Community  pharmacist  Jeremy  Clitherow  looks  at  the  human  body's 
occasional  unwelcome  guests,  the  very  thought  which  is  apt  to  make  our 
heads  itch,  and  whose  names  are  whispered  rather  than  spoken  aloud. 

A  parasite  may  be  best  defined  as  a  living 
organism  which  lives  in  or  on  another  living 
organism,  drawing  nutrition  from  its  host.  The 
relationship  may  well  be  mutually  beneficial  — 
symbiotic  —  where  the  parasite  and  the  host 
are  interdependent  for  efficient  survival,  but 
in  most  medical  cases  encountered  in 
pharmacy,  this  is  not  true.  The  host  is 
invariably  an  unwilling  partner  in  the 
relationship. 

Rarely  will  the  parasitic  infection  —  the 
term  infestation  is  now  falling  out  of  use  —  be 
life  threatening;  usually  it  is  disagreeable, 
unpleasant  or  just  annoying.  Human  parasites 
include  fungi,  yeasts,  moulds,  bacteria, 
viruses  and  worms.  While  the  thought  of  head 
lice  or  worms  is  enough  to  make  you  squirm, 
a  comparison  with  a  bacterial  infection 
requiring  antibiotics  is  essentially  one  of  scale. 
The  parasites  in  this  article,  which  for 
convenience  are  divided  into  external  and 
internal  parasites,  can  be  seen  quite  readily 
with  the  naked  eye. 

Head  lice 

The  subject  of  head  lice  has  been  well 
covered  recently  in  the  NPA  '  'Stop  the  louse" 
national  campaign,  but  a  little  revision  will  still 
be  useful. 


The  louse  is  a  flattish  wingless  insect 
equipped  with  six  legs  modified  for  grasping. 
It  obtains  its  foods  by  piercing  the  skin, 
injecting  a  small  volume  of  saliva  (containing  an 
anticoagulant  to  stop  the  blood  clotting 
immediately)  and  then  drinking  the  blood. 
Eggs  are  laid  daily  in  batches  of  up  to  five  and 
are  cemented  to  the  hair  shaft  close  to  the 
scalp  by  louse  cement.  Hatching  takes  about 
one  week  and  the  total  life  span  is  of  the  order 
of  six  weeks. 

The  duration  of  infection  can  be  roughly 
estimated  by  the  distance  of  separation  of  the 
nit  —  the  egg  case  —  and  the  scalp.  When 
newly  laid,  the  case  will  be  close  to  the  scalp. 

Head  lice  infections  are  very  common  but 
fortunately  can  be  easily  treated.  The  two 
current  compounds  recommended  are 
carbaryl  and  malathion.  It  cannot  be  stressed 
too  strongly  that  it  is  essential  that  the  only  one 
to  be  recommended  to  customers  must  be 
that  currently  designated  by  your  local  health 
authority.  The  two  compounds  are  rotated 
periodically  as  lice  become  resistant. 

If  you  are  unsure  of  the  current  compound 
of  choice,  the  "Chemist  &  Druggist 
Reference  Book,  1989-90",  which  all  NPA- 
member  pharmacies  should  now  have 
received,  carries  an  area  by  area  list  of 
recommendations  and  contact  numbers. 


Failing  that,  your  district  pharmaceutical 
officer's  office  will  be  pleased  to  advise  you. 

Shampoos  are  effective,  but  lotions  are 
better.  As  the  solvent  in  the  lotion  evaporates, 
the  concentration  of  pesticide  in  contact  with 
the  hair  increases,  and  so  does  the  killing 
power.  Neither,  however,  will  work  unless 
the  manufacturer's  directions  are  followed 
carefully. 

The  duration  of  contact  is  another 
important  factor.  While  a  two  hour  contact 
time  is  recommended  as  an  absolute  minimum 
by  some  manufacturers,  overnight  contact  is 
more  effective  and  preferable.  Dead  lice  and 
dead  eggs  (nits)  can  be  removed  the  next 
morning  using  a  proprietary  nit  comb. 

It  is  important  to  remember  that  all 
members  of  a  family  should  be  treated 
simultaneously.  Indeed,  the  NPA  used  in  its 
campaign  the  idea  that  if  everyone  in  the  UK 
used  a  head  lice  treatment  on  the  same  day, 
the  infection  could  be  wiped  out  completely 
overnight! 

Lice  are  rapidly  passed  between  people  in 
close  contact.  They  do  not  confine  themselves 
to  schoolchildren,  although  the  close  proximity 
of  classroom  play  means  they  spread  very 
easily  in  schools.  It  is  also  not  true  that  they 
are  found  only  on  dirty  heads. 
Body  Lice  Unlike  the  head  louse,  the  body 
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SULEO-C 
carbaryl 
lotion 


Rapid  2  hour 


treatment 

WITH  CARBARYL  0.5%  w/v 

Eradicates  head  lice 

Easy  to  use 


CARBARYL  IN  SULEO-C  IS 
STABILISED 

You  can  recommend  Suleo-C  with 
confidence,  knowing  it  works  and 
will  not  become  inactive. 


SULEO-M 
malathion 
lotion. 


RAPID  ACTION 

Suleo  gives  100%  eradication  in  2 
hours. 

COMBATS  RESISTANCE 

Choose  malathion  (Suleo-M)  or 
carbaryl  (Suleo-C)  to  fit  your  Local 
Authority  rotational  policy. 

VALUE  FOR  MONEY 
FAMILY  PACKS 

Suleo  family  packs  contain  enough 
medication  to  treat  4-6  people. 

SULEO 

THE  QUICK  ANSWER  TO  A  WORRYING  PROBLEM. 


Rapid  2  hour 
treatment 

WITH  MALATHION  0  5%  w/v 

Eradicates  head  lice 


( ( 


International  I  laboratories  I  limited 

Leading  the  way  in  louse  control. 


louse  lives  in  clothing  and  favours  the  unclean. 
It  obtains  nutrition  in  the  same  way,  but  is 
much  more  resilient  and  can  withstand  much 
longer  periods  between  meals.  Bites  are  most 
commonly  on  the  trunk  and,  because  of  poor 
hygiene,  frequently  become  infected.  Body 
lice  can  usually  be  treated  with  a  good  bath  and 
thorough  cleaning  of  underclothes  to  prevent 
re-infection. 

Pubic  Lice  "Crab"  lice,  who  are  so  called 
because  of  their  crablike  appearance,  are  very 
similar  to  head  lice,  but  need  not  necessarily 
be  restricted  to  the  groin.  The  armpits  are  the 
most  common  secondary  site  of  infection. 
Treatment  is  similar  to  head  lice. 


Scabies 


Scabies  is  a  skin  infection  caused  by  the 
burrowing  mite  Sarcoptes  scabei.  The  pregnant 
mite  burrows  down  into  the  skin  to  lay  her 
eggs  but,  in  so  doing,  leaves  behind  her  body 
secretions  and  excretions.  It  is  those 
remnants  which  are  acutely  irritant  and 
produce  uncontrollable  scratching,  particularly 
at  night.  The  skin  will  often  be  torn  to  shreds 
by  the  victim  and  infection  is  common. 

The  web  of  the  fingers,  the  wrists  and  the 
elbows  are  common  sites.  Scabies  is 
characterised  by  1cm  long  eruptions  (picture 
above),  which  mark  the  path  of  the  mite. 

Treatment  consists  of  applying  benzyl 
benzoate,  gamma  benzene  hexachloride 
(lindane)  or,  particularly  in  children, 
monosulfiram,  application. 

Scabies  treatment  usually  involves 
applying  medication  to  the  whole  body,  except 
the  head  and  neck,  after  a  bath,  repeating  the 
process  the  following  day  without  bathing,  and 
then  washing  off  24  hours  later. 

Crotamiton  or  calamine  lotion  is  very 
soothing,  and  may  be  useful  for  the  itching 
which  persists  long  after  the  mites  are  dead. 

Fleas 


Fleas  are  small  wingless  flat  insects  with  well 
developed  legs  for  jumping  and  mouthparts  for 


blood  sucking.  Females  lay  eggs  at  random,  so 
treatment  is  more  difficult.  However,  fleas  are 
generally  opportune  visitors,  biting  and  then 
jumping  off,  so  treatment  of  pets  is  more 
common.  Pets  should  be  powdered,  and 
bedding  and  favourite  haunts  around  the  house 
vacuumed  thoroughly. 

Athlete's  foot  and  ringworm 

These  are  superficial  fungal  infections  of  the 
skin  which  rely  heavily  upon  damp  warm 
climates  for  growth.  Athlete's  foot  was 
covered  in  February's  Over  the  Counter. 
Ringworm  is  essentially  similar  and  appears  as 
a  well  defined  rash  with  a  raised  border. 

The  imidazole  family  of  medicines,  applied 
topically,  is  very  effective.  If  the  nails  are 
affected,  griseofulvin  (Prescription  Only)  will 
be  needed. 

Increased  personal  hygiene,  separate 
towels  and  avoidance  of  bare  skin  to  skin 
contact  is  important. 

Skin  infections  are  often  very  difficult  to 
differentiate.  If  you  have  any  doubts,  refer  to 
the  pharmacist. 

Thrush 


Thrush  is  a  infection  with  a  yeast-like  fungus, 
usually  Candida  albicans.  The  usual  sites  of 
trouble  are  the  mouth,  throat,  tongue  and 
vagina.  Patients  will  normally  self-diagnose 
correctly  and  describe  milky-white  or  creamy 
areas  which  are  removable  but  leave  a 
reddened  inflamed  base.  They  frequently  itch. 
Any  fluid  produced  is  disagreeable  rather  than 
uncomfortable,  (see  also  Factfile,  p6). 

Worms 


Tapeworms,  roundworms  and  threadworms 
afflict  thousands  of  people  each  year.  Until  the 
advent  of  the  package  holiday  to  exotic  and 
underdeveloped  countries  —  many  with 
hopelessly  inefficient  sanitation  and  poor 
drinking  water  suplies  —  pharmacists  were 
likely  to  field  queries  relating  to  threadworms 
alone.  That  is  no  longer  so.  Worms  live  on 
undigested  food  in  the  intestine  or  blood 
obtained  through  the  intestinal  wall. 
Roundworms  are  commonly  several  inches 
in  length  and  may  measure  up  to  one  foot. 
They  abound  where  hygiene  is  absent.  The 
female  roundworm  produces  thousands  of 
eggs  daily,  each  of  which  is  capable  of  causing 
an  infection.  The  eggs  are  taken  in  with  food 
and  drink  and.  after  hatching,  migrate  through 
the  bowel  wall  to  enter  the  bloodstream  and 
then  pass  to  the  rest  of  the  body. 

In  the  lungs,  they  may,  unusually,  produce 
a  cough,  or  merely  pass  up  the  trachea  (the 
windpipe)  and  down  the  oesophagus  (the  food 


tube)  to  the  stomach,  completing  the  cycle.  In 
children,  colic  and  fever,  possibly  with 
diarrhoea,  are  the  usual  signs. 

Threadworms  (or  pinworms)  are  tiny 
white  worms  measuring  up  to  half  an  inch  in 
length  and  look,  as  their  name  implies,  like 
threads  of  cotton.  Children  below  the  age  of 
ten  are  particularly  susceptible,  but  adults  are 
not  spared.  The  worms  are  seen,  often 
moving,  in  stools.  Threadworms  are  the  most 
common  worms  seen  in  pharmacy  as  they  are 
the  most  visible  to  customers. 

The  mechanism  of  infection  is  as  follows. 
The  adult  pregnant  female  threadworms 
emerge  from  the  anus  at  night  to  lay  their  eggs 
in  the  warm  moist  skinfolds  around  the  groin. 

The  resulting  itching  causes  scratching; 
the  fingernails  then  harbour  the  sticky  eggs 
which  can  then  be  transferred  to  the  mouth 
and  re-infection  takes  place.  Dislodged  eggs 
in  the  bed  linen  can  be  ingested  by  other 
members  of  the  patient's  family  or  be 
transferred  by  normal  skin  contact  or  by 
communal  towels.  Once  swallowed,  the  cycle 
restarts. 

Tapeworms,  the  least  common,  are 
usually  acquired  by  eating  undercooked  meat 
or  fish  containing  the  larvae  of  the  tapeworm. 
The  larvae  then  attach  themselves  to  the 
intestinal  wall,  and  in  the  adult  stage  complete 
the  cycle  by  passing  eggs  out  in  the  stools 
which  usually  alerts  the  host.  The  proper 
cooking  of  food  will  eradicate  the  risk  of 
transmission  by  killing  the  larvae.  Once 
caught,  however,  tapeworms  are  notoriously 
difficult  to  shift,  requiring  prescription 
medicines. 

Threadworms  are  treated  using 
piperazine.  which  is  available  in  granules, 
tablets  or  liquid.  The  granules  are  usually 
taken  in  two  doses,  separated  by  a  fortnight 
(the  second  dose  catches  any  chance 
reinfection).  As  well  as  piperazine,  sachets 
usually  contain  senna  derivatives,  presumably 
to  help  clear  the  worms.  Parents  of  small 
children  should  be  warned  for  the  purgative 
action  can  be  rather  drastic.  Piperazine  in 
tablet  or  liquid  form  is  usually  taken  daily  for  a 
week. 


Toxocara  worms  from  animals 


Toxocara  canis  and  Toxocara  cati  are 
examples  of  parasitic  worms  of  dogs  and  cats 
which  can  have  devastating  effects  upon 
humans.  Admittedly,  it  is  a  very  unusual 
occurrence  but,  considering  the  vast 
quantities  of  canine  faeces  left  lying  around  in 
the  open  on  verges  and  in  parks,  the  infection 
of  children  by  Toxocara  must  be  considered. 
Eggs  ingested  from  fingers  hatch  in  the 
intestine  and  migrate  to  all  parts  of  the  body, 
including  the  brain,  lungs  and  the  eyes.  Vision 
can  be  permanently  destroyed. 

It  therefore  makes  common  sense  to 
worm  every  cat  and  dog  every  six  months. 
Legislation  to  cleanse  our  parks  and  highways 
could  only  be  good  news. 

Action 


Do  you  know  what  is  the  recommended  insecticide  in  your 
area?  We've  given  you  some  idea  how  you  can  find  out 
if  you  don't  know.  If  the  insecticide  that  is  not 
recommended  at  present  is  on  display  in  the  pharmacy, 
think  about  taking  it  off  the  shelves  into  stock. 

Customers  may  have  used  a  product  a  couple  of  years 
ago.  found  it  useful  and  request  it  again.  If  the 
recommendation  has  changed,  you  can  explain  the  reason 
for  the  change,  and  point  out  that  the  currently  available 
alternative  will  be  more  effective. 

A  list  of  the  products  available  over  the  counter  for 
treating  parasitic  infections  can  be  found  on  pi  6  of  this 1 
supplement. 


These  infections  are  sensitive  subjects  and  customers  may  well  be  shy  about  discussing  them  in 
a  busy  pharmacy.  The  stigma  of  "unclean"  attached  to  head  lice  is  hard  to  lose,  despite 
campaigns  like  the  NPA's.  So  be  discreet. 

Ask  the  customer  if  they  are  taking  any  other  medicines.  Piperazine  may  interact  with  some 
prescription  products.  If  you  have  any  doubts,  ask  your  pharmacist. 

Malathion  and  carbaryl  for  head  lice  are  recommended  in  rotation  by  health  authorities  to  prevent 
resistance  developing.  Make  sure  you  are  recommending  the  right  one  for  your  area. 

All  members  of  a  family  should  be  treated  with  the  agent  concerned  for  these  infections. 

Instructions  on  treatment  should  be  carefully  followed  and  personal  hygiene  improved  to  prevent 
reinfection. 


10 


Over  the  Counter  August  1989  A  supplement  to  Chemist  &  Druggist 


Factfile 


Dandruff  is  an  affliction  for  many.  But  what  is  it  and  are  drandruff  shampoos 
really  any  use?  And  what  exactly  is  thrush.  Our  quick  reference  guide 


Subject:  Dandruff 

1.  Dandruff  is  flakes  of  skin.  The  outer  cells 
of  the  skin  surface  are  constantly  being  worn 
away,  but  in  dandruff  these  cells  are  shed  in 
large  clumps.  The  condition  lies  on  the 
border  between  the  cosmetic  and  medical. 

2.  Customers  complaining  of  itching  scalps 
associated  with  dandruff-type  symptoms 
should  be  questioned  to  exclude  more 
serious  conditions.  Dandruff  will  tend  to  be 
widespread  on  the  scalp,  whereas  eczema 
or  psoriasis  will  be  localised.  If  you  are  in  any 
doubt ,  refer  the  patient  to  your  pharmacist , 
remembering  that  simple  questions  at  an 
early  stage  will  help  the  customer  get  the 
right  treatment. 

3.  It  is  not  exactly  clear  what  causes 
dandruff.  Micro-organisms  and  particularly  a 
yeast  called  Pytyrosporum  ovale  seem  to  be 
important  factors  in  some  cases,  though  it 
lives  quite  happily  on  most  people's  scalps 
without  causing  any  symptoms.  The  fact 
that  antimicrobial  shampoos  are  effective 
suggests  dandruff  could  be  an  infection  of 
some  sort. 

4.  One  theory  is  that  irritants  produced  by 
normal  skin  organisms  can,  in  some  people, 
make  cells  lower  in  the  scalp  divide  faster, 
so  that  the  outer  layer  is  lost  more  quickly, 
and  in  flakes. 

5.  Researchers  have  also  discovered  a 


Healthy  hair  on  a  healthy  scalp  —  everyone's 
ideal 


connection  with  the  production  of  the  oily 
secretion  sebum  by  the  skin.  Problems  with 
dandruff  (and  acne)  usually  start  in  the  early 
teens,  when  sebum  production  increases. 
So  another  factor  could  be  a  skin  reaction  to 
the  sebum  or,  more  likely,  increased  activity 
of  yeasts  and  other  micro-organisms  on  the 
oily  scalp. 

6.  Simply  increasing  the  frequency  of 
shampooing,  preferably  with,  say,  a 
medicated  shampoo,  may  help  in  the  first 
instance.  Overdrying  of  the  scalp  with  hair 
dryers  held  close  should  be  avoided.  Hair 
setting  products  of  various  types  can  also 
prove  irritant. 

7.  However,  the  usual  approach  to  treating 
dandruff  is  with  an  anti-dandruff  shampoo.  In 
terms  of  effectiveness  the  two  most 
important  antimicrobial  ingredients  are  zinc 
pyrithione  and  selenium  sulphide,  and  they 
can  be  found  in  shampoos  ranging  from  TV- 
advertised  brands  to  the  more  medically- 
orientated  products  that  appear  in  our  OTC 
listing  on  pi  7  of  this  supplement.  Have  a 
look  at  the  ingredients  of  some  of  the  anti- 
dandruff  shampoos  on  the  shelves  of  your 
pharmacy.  Customers  should  be  advised  to 
use  a  dandruff  shampoo  more  frequently  to 
start  with. 

8.  It  has  often  been  a  complaint  from  users 
that  once  they  use  an  anti-dandruff  shampoo 
they  are  "hooked",  because  if  they  stop, 
the  dandruff  comes  back.  Unfortunately, 
this  is  not  a  clever  marketing  ploy.  As  the 
best  theory  so  far  suggests  dandruff  is  a 
reaction  to  normal  scalp  organisms,  the 
condition  cannot  really  be  '  'cured"  in  the 
accepted  sense. 

9.  Coal  tar  solutions  and  various  extracts  are 
found  in  many  anti-dandruff  shampoos  and 
are  principal  ingredients  in  many  prescribed 
products  for  scaling  skin  conditions.  The 
exact  mechanism  of  action  is  not  known,  but 
coal  tar  does  appear  to  reduce  the  number  of 
cells  shed  and  also  damps  down  any  itching, 
which  can  be  a  very  positive  benefit. 

10.  In  severe  cases  requiring  a  doctor's 
input,  patients  may  be  prescribed  a  steroid 
shampoo,  though  whether  such  cases  are 
technically  dandruff  is  debatable. 

Subject:  Thrush 

1.  Vaginal  thrush  or  candidiasis  is  a  common 
infection  in  women  and  is  caused  by  the 
fungus  or  yeast  called  Candida  albicans  (or 
Monilia) . 

2.  Like  other  organisms,  Candida  albicans 
lives  naturally  on  the  body.  Most  of  the  time 
it  causes  no  harm  but  sometimes  it 
multiplies  and  results  in  a  noticeable 
infection. 

3.  The  symptoms  are  severe  itching  and 


commonly  a  thick,  white,  vaginal  discharge 
although  the  discharge  can  be  pale,  thin  and 
watery.  There  may  also  be  swelling, 
soreness  (particularly  on  intercourse)  and 
pain  on  passing  urine. 

4.  Several  factors  can  encourage  yeasts  to 
multiply  and  cause  thrush.  Antibiotics  kill 
other  organisms  leaving  yeasts  more  chance 
to  multiply.  Yeasts  flourish  in  warm,  moist 
environments,  so  tight-fitting  jeans  or  nylon 
underwear  can  encourage  them  to  grow.  In 
pregnancy,  a  change  in  hormone  levels 
creates  extra  sugar  in  the  vagina,  on  which 
thrust  thrives.  High-oestrogen  oral 
contraceptives  may  also  cause  problems. 
Damage  to  the  vagina  during  intercourse,  or 
irritants  such  as  disinfectant  or  highly 
perfumed  soap  may  start  off  the  infection.  In 
some  women,  the  cause  is  unknown,  but 
stress,  poor  diet  and  poor  general  health  can 
play  a  part. 

5.  Vaginal  thrush  is  not  necessarily  related  to 
sexual  activity,  although  it  is  possible  to 
catch  thrush  from  someone  else  and  the  man 
—  who  may  not  show  symptoms  —  may  re- 
infect the  woman.  It  is  sensible  for  a  man  to 
use  a  sheath  while  his  partner  is  infected. 

6.  Not  all  vaginal  symptoms  are  due  to 
thrush,  so  a  diagnosis  should  be  made  by  the 
doctor  who  may  need  to  take  tests  to  decide 
what  organism(s)  is  responsible. 

7.  Treatment  requires  specific  anti-fungal 
drugs  which  come  in  the  form  of  creams, 
pessaries,  oral  or  vaginal  tablets,  lotions  and 
sprays.  Those  intended  for  vaginal  use  are 
prescription  only.  Examples  of  anti  -fungals 
are  clotrimazole,  econazole,  miconazole, 
fluconazole  and  itraconazole.  Many  women 
prefer  single  dose  treatments  in  which  one 
tablet  or  pessary  is  placed  in  the  vagina  and 
its  anti-thrush  action  continues  over  several 
days.  Alternatively  the  dose  may  be  in  the 
form  of  a  tablet  which  is  swallowed. 

8.  Women  taking  a  course  of  treatment 
should  be  encouraged  to  finish  the  whole 
course,  including  during  menstruation,  even 
if  the  symptoms  get  better. 

9.  Sufferers  should  wash  daily  but  not  be 
tempted  to  overdo  the  washing  routine  as 
this  may  make  the  irritation  worse.  Hot 
baths,  bath  oils  and  antiseptics  should  be 
avoided.  Sitting  in  a  bath  or  basin  with  a 
teaspoon  of  salt  to  a  pint  of  warm  water  may 
be  soothing. 

10.  Some  doctors  may  also  treat  the  sexual 
partners  with  an  anti-fungal  cream. 

11.  Eating  live,  natural  yoghurt  is  believed  to 
help  restore  balance  to  the  body's  natural 
flora  of  micro-organisms.  The  practice  of 
dipping  a  tampon  into  the  yoghurt  and  then 
inserting  it  has  been  recommended,  but  this 
carries  the  risk  of  introducing  other 
infections.  Sugary,  flavoured  yoghurts 
should  never  be  used  in  this  way. 
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Medicines 
counter 
training 

"Before,  I  was  asking  the 
pharmacist  everything,  I  hadn't 
really  got  a  clue.  With  this  new 
approach  you  can  ask  all  the  right 
questions  and  suggest  something 
yourself. 

That's  how  pharmacy 
assistant  Julie  Conlin  of  Sizelands 
of  Wetherby  described  the 
National  Pharmaceutical 
Association's  New  Medicines 
Counter  Assistants  Programme, 
launched  this  month.  Julie  was  one 
of  the  NPA's  guinea  pigs  who  took 
part  in  a  pilot  course  back  in 
March. 

The  group  of  assistants  taking 
part  obviously  enjoyed  the 
experience.  Says  Julie:  "In  the 
first  week  we  didn't  really  know- 
each  other,  but  then  we  started  to 
muck  in.  By  the  end  it  was  a 
shame  to  leave  everyone."  The 
course  is  very  interactive;  all  the 
trainees  are  encouraged  to 
participate  fully.  By  the  end,  says 
Julie,  everyone  enjoyed  the 
experience. 

For  Julie,  the  course  has  given 
her  confidence  in  dealing  with  the 
public.  "Questions  now  come  out 
as  you  are  talking  to  customers.  I 
think  the  customers  have  changed 
too  because  it's  more  of  a 
personal  service." 

'fhe  NPA's  programme 
development  has  been  sponsored 
by  Merrell  How.  Course  material 
has  been  produced  by  the 
Radcliffe  Medical  Press  and 
written  by  Or  Alison  Blenkinsopp 
of  Bradford  University,  a 
specialist  in  pharmacy  practice  and 
coincidental^  a  member  of  the 
Royal  Pharmaceutical  Society's 
Council.  Product  related  inquiries 
from  customers  are  dealt  with 
using  an  innovatory  approach 
based  on  remembering 
"2  WHAM"  which  prompts 
specific  questions. 

Courses  will  be  run  over  six 
evening  or  afternoon  sessions  by 
two  tutor  pharmacists,  providing 
1 5  In  lurs  of  training  based  on  over 
150  overhead  slides,  group 
exercises.  handouts  and 
homework,  and  progress  notes 
for  discussion  with  pharmacists 


Pictured  at  the  launch  of  the 
NPA 's  new  Medicines  Counter 
Assistants  Programme  (right), 
left  to  right,  NPA  training 
officer  Ailsa  Benson,  course 
writer  Dr  Alison  Blenkinsopp 
and  NPA  director  Tim  Astill 


back  in  the  pharmacy.  The 
catering  requirement  that  has 
been  built  into  the  course  means 
that  Colleges  of  Further 
Education  are  prime  candidates 
for  course  sites,  and  the 
organisers  say  that  well  over  100 
CFEs  have  already  expressed  an 
interest  in  running  one. 

Courses  will  be  planned  in  as 
soon  as  enough  pharmacists  and 
their  assistants  have  shown 
sufficient  interest  to  make  one 
viable  in  a  particular  area.  Courses 
will  cater  for  around  30  assistants 
at  a  time. 

The  subjects  to  be  covered 
will  include  everyday  ailments  like 
headaches,  colds,  indigestion  and 
constipation.  As  well  as  giving 
assistants  training  on  dealing  with 
inquiries,  the  course  is  also 
designed  to  show  just  when  a 
pharmacist's  expertise  is  required 
to  hel] i  in  .i  partii  ulai  situatii  m 

There  will  be  special  emphasis 
on  communication,  and  the  whole 
requires  a  great  degree  of 
audience  participation.  "It's 
amazing  how  much  we  covered, 
says  Julie.  "Every  evening  was 
really  interesting. ' ' 

The  NPA  have  also  produced 
a  video  which  leads  into  the  course 


MEDICINE 
COUNTER  ASSISTANTS 
PROGRAMME 


by  showing  what  shouldn't  be 
done,  and  assistants  who  make  it 
through  the  six  weeks,  and  in  the 
pilot  courses  there  were  few 
dropouts,  will  get  a  certificate 
from  the  NPA,  as  well  as  useful 
skills  to  take  back  to  the 
pharmacy. 

Pharmacists  will  by  now  have 
received  all  the  information  from 
the  NPA.  who  are  waiting  for 
willing  volunteers.  Julie  has  no 
hesitation  in  recommending  the 
course  to  other  assistants.  "If 
someone  asked  me  if  they  should 
go,  I'd  definitely  say  'yes',"  she 
says. 

Babies  still 
the  business 

Despite  the  mounds  of  dirty 
nappies  and  washing,  the  lack  of 
sleep,  the  worry  over  every  little 
scratch  and  tumble,  and  the  loss  of 
any  kind  of  social  life,  95  per  cent 
of  British  mums  when  asked  could 
give  four  good  reasons  for  having 
a  baby. 

The  mothers  among  you  might 
be  scratching  your  heads  at  that, 


but  specific  joys  —  yes,  joys  — 
mentioned  were:  watching  them 
growing  up,  the  giving  and 
receiving  of  love  and  affection,  the 
making  of  a  family  and 
companionship. 

These  statements  are  just  a 
few  of  the  many  interesting  facts 
about  bringing  up  a  baby  in  the  late 
1980s  to  emerge  from  the  1989 
Farley  Report  "Having  a  baby  — 
is  it  worth  it"  published  a  couple  of 
weeks  ago. 

Babies  certainly  affect 
lifestyle.  More  than  one  in  eight 
mothers  questioned  said  that  after 
their  baby  was  born,  they  never 
went  out  socially,  while  a  further 
one  in  eight  only  go  out  once  or 
twice  a  year. 

Of  those  who  do  socialise, 
almost  nine  out  of  ten  use  a 
babysitter,  with  members  of  the 
family  the  most  common  sitters. 
Farley's  have  exploded  the  myth 
of  the  young  schoolgirl  babysitter, 
however,  as  79  per  cent  of  sitters 
are  over  25. 

While  these  figures  would 
suggest  that  fathers  are  not  keen 
on  minding  the  children  while 
mum  goes  out  with  the  girls,  it 
seems  the  nation's  dads  are  no 
longer  strong  silent  types  when  it 
comes  to  their  children.  Some  89 
per  cent  of  the  mums  questioned 
in  the  survey  said  they  were 
happy  with  the  amount  of  help 
they  receive  from  their  partners, 
although  ifwould  appear  that  men 
are  most  likely  to  help  out  by 
amusing  the  baby  rather  than 
doing  the  washing  and  the  ironing. 
Around  half  the  mothers'  partners 
feed  and  change  the  baby. 

W  ith  the  1989  Farley  Report 
set  against  the  background  of  a 
series  of  food  scares,  mothers' 
concerns  were  revealed  in  a 
section  on  attitudes  to  product 
labelling.  Six  out  of  ten  mothers 
say  they  always  look  at  the  label  to 
see  what  a  product  contains  when 
buying  it  for  the  first  time.  Sugar 
is  the  main  ingredient  mums  try  to 
avoid,  though  many  said  they  look 
to  avoid  additives,  salt,  colorants 
and  preservatives. 

Some  83  per  cent  of  mothers 
prefer  one-stop  shopping,  but 
chemists  were  rated  slightly 
better  than  other  local  shops  for 
buying  things  for  baby  and  getting 
advice. 

The   Farley   Report  was 
compiled  from  a  Gallup  survey  of 
400  mums  of  babies  aged  up  to  181 
months    commissioned  by 
Crookes  Healthcare. 
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Win  a  trip 
for  two  to 
Bath,  on  the 
Orient  Express 
with  Bath  E4  5 


■  Bathing  should  be  a  pleasurable 
activity,  putting  back  into  your 
skin,  what  modern  living  takes  out. 
However,  hot  bath  water, 
perfumed  soaps,  and  other 
cleansing  bath  preparations  can 
strip  the  skin  of  its  natural  oils. 
These  oils,  present  in  the  keratin 
(the  top  layer  of  skin),  form  a 
natural  barrier  preventing  excessive 
moisture  loss.  In  a  healthy  skin 
moisture  levels  soon  return  to 
normal  after  bathing,  but  for  those 
people  with  existing  dry  skin 
conditions  bathing  often  results  in 
a  deterioration  in  their  skin 
condition.  Bathing  with  specialist 
bath  oils  has  long  been  recognised 
by  dermatologists  to  have  a 
therapeutic,  emollient  effect.  But 
the  effects  of  some  ethical  bath  oils 
are  only  transitory  making  any 
benefits  that  are  gained  short  lived. 
I  Crookes  Healthcare  have  now 
introduced  a  new,  effective,  longer- 
lasting  bath  oil  —  Bath  E45  —  to 
team  up  with  their  existing  E45 
range  of  dry  skin,  Cream  E45  and 
Wash  E45.  Bath  E45  is  a  pure, 


odourless,  semi-dispersing  bath  oil 
which  in  research  was  shown  to 
have  a  more  substantive  emollient 
effect  than  leading  dermatological 
bath  oils,  lubricating  and  restoring 
the  skin's  flexibility,  and  soothing 
and  softening  dry,  rough,  flaking 
and  itching  skin.  A  10-20  minute 
soak  in  a  bath  to  which  a  small 
amount  of  Bath  E45  has  been 
added  helps  hydrate  the  skin  and 
deposits  a  thin  film  of  oil  on  the 
surface,  which  forms  a  protective 
barrier,  trapping  the  moisture 
inside. 


E45,  effective  care  for 
dry  skin  conditions 


■  Bath  E45  is  also  free  from 
lanolin,  colour,  perfume  and 
preservatives,  and  all  its  ingredients 
have  been  allergy  screened  and 
dermatologically  tested  to 
minimise  the  risk  of  allergic 
reaction.  It  is  therefore  suitable  for 
bathing  sensitive  skin  conditions: 
sore  sunburnt  skin;  severely 
chapped  skin;  and  generalised  dry 
skin  conditions  in  children  and  the 
elderly,  as  well  as  in  more  serious 
dry  skin  conditions  such  as 
dermatitis,  eczema,  psoriasis,  and 
ichthyosis. 

■  Skin  specialists  and  patients 
have  been  trusting  Cream  E45  for 
dry  skin  problems  for  36  years. 
Now  E45  can  offer  a  regime  of  care 
that  is  both  cosmetically 
acceptable  and  effective  in  its 
everyday  management,  with  one  or 
all  of  the  products  being  used 
depending  on  the  degree  of 
dryness.  Wash  E45,  a  washing 
cream  free  of  soap,  detergents  and 
irritating  additives  has  a  gentle  but 
effective  washing  action  that  is 
completely  non-drying.  And 
Cream  E45  can  be  used  for  its  deep 
moisturising  action  after 
showering  or  bathing  and  is  best 
applied  while  the  skin  is  still  damp. 


E45  and  Crookes  Healthcare  are 
offering  you  the  chance  to  win  a 
day-trip  for  two  to  Bath,  travelling 
on  the  famous  Venice  Simplon- 
Orient  Express. 

Bath  was  established  as  a  spa 
by  the  Romans  in  AD44  and 
revived  in  the  18th  century  by  the 
Georgians.  Like  the  Romans,  they 
believed  in  the  health-giving 
properties  of  hot  spring  bathing. 

The  trips  to  Bath  take  place  on 
alternate  Wednesdays  and  start 
from  Victoria  Station,  London 
with  Bucks  Fizz  and  a  delicious 
brunch.  On  arrival  in  Bath,  your 
coach  provides  a  city  tour 
including  Prior  Park  and  the 
Roman  Baths.  Your  day  is 
completed  with  the  return  journey 
to  London,  when  supper,  with 
wine  and  a  glass  of  champagne,  is 
served. 

All  you  have  to  do  is  to  answer 
the  five  following  questions  about 
Bath  E45  and  bathing  dry  skin  — 
all  entrants  will  also  receive  a  trio 
pack,  containing  samples  of  Bath 
E45,  Wash  E45  and  Cream  E45. 


Please  tick  the  correct  answer(s)  below,  (one  or 
more  may  be  correct).  Send  the  completed  coupon  to 
Bath  E45  Competition,  Chemist  &  Druggist. 
Benn  Publications  Ltd,  Sovereign  Way, 
Tonbridge,  Kent  TN9 1RW. 

Name   


Pharmacy 
Address 


Why  does  bathing  dry  out  the  skin? 

(a)  [U  The  heat  of  the  water  causes  the  skin's 

own  moisture  to  evaporate. 

(b)  □  Hot  water  can  remove  the  natural 

protective  oils  from  the  skin. 

(c)  Q  Soaps  and  detergents  leave  a  drying 

residueon  thesurfaceof  theskin. 

(d)  □  Soaps  and  detergents  strip  the  skin  of  its 

natural  oils. 


ENTRY  FORM  ~~ 

Why  is  Bath  E45  less  likely  lo  irritate  sensitive 
skin? 

(a)  □  It  has  been  allergy-screened  and 

dermatologically  tested. 

(b)  □  It  contains  silicones  to  make  it  last 

longei 

(c)  □  It  is  suitable  for  psoriasis  and  eczema 

sut  terers. 

(d)  [  J  It  does  not  contain  lanolin,  perfume, 

colour  or  preservatives. 

What  makes  Bath  E45  more  effective  than 
other  dermatological  hath  oils? 

(a)  □  It  has  a  longer  lasting  and  more 

substantive  emollient  effect. 

(b)  □  It  washes  away  easily. 

(c)  □  It  coats  and  dissolves  soaps  and 

detergents,  preventing  them  from 
touching  the  skin . 

(d)  □  It  contains  a  special  silicone. 


How  does  Bath  E45  work? 

(a)  □  Bathing  with  Bath  E45  helps  the  skin  to 

rehydrate. 

(b)  □  Deposits  a  thin  film  of  oil  on  the  skin 

surface,  forming  a  protective  barrier 
trapping  in  moisture. 

(c)  □  Prevents  air  pollutants  from  damaging 

the  skin. 

(d)  □  Lubricates  the  skin  when  drying  with  a 

towel  after  bathing. 

When  bathing  with  Bath  E45  should  yon: 

(a)  □  Bathe  quickly  so  the  skin  doesn't  dry 

out? 

(b)  □  Soak,  to  allow  time  for  skin  to 

rehydrate? 

(e)  Q  Rub  skin  briskly  to  encourage 

circulation? 

(d)  □  Use  a  flannel  to  rub  the  oil  into  the  skin? 


RULES 

1.  All  entries  must  be  made  on  this  form,  and  become  the  property  ot  Crookes  Healthcare  I  td  .  2.  The  competition  is  open  to  all  assistants  working  over  six  hours  a  week,  hut  not 
employees  of  The  Boots  C  ompany  pic,  Crookes  Healthcare  Ltd  or  Chemist  &  Druggist,  their  families,  or  agents.  3.  The  closing  date  is  August  21.4.  The  first  correct  entry  drawn 
out  of  the  bag  after  the  closing  date  will  be  the  winner,  the  judge's  decision  is  final  and  no  correspondence  will  be  entered  into.  5.  Where  necessary  Crookes  Healthcare  will  pay  for 
slandard  class  rail  fare  lor  I  he  winners  between  their  home  town  and  London.  6.  Dates  for  the  trips  are  of  limited  availability,  tickets  have  been  reserved  for  the  trip  departing  on 
October  11.1  his  can  he  altered,  but  any  changes  must  be  negotiated  directly  with  Venice  Smiplon-Orienl-Express  and  cannot  be  made  within  seven  days  of  the  booked  date.  Prize 
winners  must  also  inform  Venice  Simplon-Orient  Express  of  smoking  requirements  for  seating  and  special  dietary  needs.  7.  Winners'  names  will  be  available  on  request,  two  weeks 
after  the  closing  date  ol  the  competition,  from  Maureen  C  ropper  Associates,  X  Battersea  Park  Road,  London  SWH  4BG  on  receipt  of  a  stamped,  addressed,  envelope. 


I  expect  many  of  you  have  seen  or 
heard  something  about  the  National 
Pharmaceutical  Association's  course 
for  medicine  counter  assistants  (this 
month,  pl2).  This  must  surely  be 
welcomed  by  the  majority  of 
assistants  as  many  of  us  appreciate 
the  confidence  and  awareness  gained 
even  after  attending  say,  promotional  evenings  held  by 
companies  when  pushing  or  launching  a  specific  product. 

However,  having  said  this,  it  is  also  important  that  we 
remember  the  limitations  of  our  knowledge  and  recognise 
the  right  time  to  refer  back  to  the  pharmacist.  This 
apparently ,  will  be  one  of  the  chief  features  of  the  course . 
Probably  the  biggest  general  shortfallings  in  assistants  lie 
in  not  asking  the  right  questions,  knowing  when  the 
pharmacists  advice  is  needed,  or  recommending  the 
correct  product  or  course  of  action.  From  what  I  have 
read  of  the  pilot  courses,  the  sessions  presented  in  a  lively 
and  stimulating  fashion  so  that,  by  the  end  of  the  six 
evenings,  all  the  assistants  were  firm  friends.  Learning 
does  not  have  to  be  hard  work! 

If  we  continue  to  remain  untrained  and  do  not  give 


KeepTakmg  thelablets 


our  support  to  courses  such  as  this  - 
always  providing  our  employers  give 
us  the  opportunity  to  attend  that  is  - 
then  many  customers  will  see  no  point 
in  buying  in  the  pharmacy  and  grab 
their  cough  mixtures  and  headache 
cures  from  the  supermarket  shelves 
along  with  the  baked  beans. 
I  wonder  how  many  counters  there  are,  like  ours, 
sagging  beneath  the  weight  of  this  year's  Christmas 
catalogues.  It  seems  a  dreadful  thought  that  for  us, 
Christmas  is  just  around  the  corner.  Many  of  us  haven't 
had  our  holidays  yet;  others  just  back  the  Mediterranean 
(or  even  Scarborough!)  are  still  waiting  for  the  suntan  to 
fade  or  peel  off.  On  the  Christmas  gifts  front,  I  still  haven't 
seen  anything  really  exciting  yet. 

It's  funny  how  some  companies  churn  out  the  same 
old  things  every  year,  using  tradition  as  their  excuse. 
Although  I  really  enjoy  Christmas  once  it  gets  to 
December  and  it's  dark  earlier  than  10  o'clock  in  the 
evening  one  can't  help  but  feel  a  bit  cynical  about  it  when 
it's  here  for  six  months  of  the  year,  as,  sadly,  buying 
decisions  necessitate. 


by  Mo//usc. 
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Questions 
&  Answers 

The  National  Pharmaceutical  Association  s  syndicated  '  'Ask  your 
pharmacist"  coloumn  appear  in  dozens  of  local  newspapers  and 
freesheets  on  a  regular  basis.  Each  month.  Over  the  Counter 
featuies  the  coming  month's  questions  and  answers. 

My  husband  likes  to  have  a  drink  or  two  in  the  pub.  Iam  worried  that  the 
miount  he  is  drinking  might  be  affecting  his  health .  How  much  is  it  safe 
corhim  to  drink? 

:or  the  good  of  his  health  your  husband  should  try  to  limit  himself  to  21  units  of  alcohol 
i  week.  One  unit  is  the  amount  contained  in  half  a  pint  of  standard-strength  beer,  a 
;lass  of  table  wine,  a  measure  of  port  or  sherry  or  a  pub  tot  of  spirits.  It  would  also 
re  a  good  idea  to  allow  himself  one  or  two  days  a  week  completely  free  of  alcohol.  If 
iou  would  like  more  information  about  the  effects  of  drinking,  ask  your  local 
iharmacist  for  a  copy  of  the  free  leaflet  "Here's  to  your  health ". 

My  eight-week  -old  baby  is  very  colicky  in  the  evenings.  Is  there  anything 
'can  do  to  ease  the  pain  or  should  I  leave  him  to  cry? 
!olic  is  a  common  problem  in  young  babies,  and,  although  there  are  many  theories  no 
me  is  sure  about  its  cause  or  treatment.  Try  traditional  soothing  techniques  such  as 
:arrying  your  baby  round  in  a  sling,  lying  him  on  his  tummy  or  playing  him  "womb 
nusic".  Ask  your  pharmacist  for  a  bottle  of  colic  drops  or  dill  water,  because  these 
night  help  too.  It  is  not  a  good  idea  to  leave  your  baby  to  cry  —  you  are  not  going  to 
■poil  him  by  picking  him  up  to  comfort  him.  Colic  will  not  do  your  son  any  lasting  harm, 
ind  should  subside  when  he  is  about  three  months  old.  If  his  crying  becomes 
inbearable,  speak  to  your  health  visitor  or  GP,  or  to  Cry  sis,  an  organisation  which 
irovides  counselling  and  support  to  parents  whose  babies  cry  persistently  (tel:  01-404 
fOll). 

My  son  has  been  piescribed  antibiotics  for  a  throat  infection.  Will  they 
■ause  any  side  effects  while  he  is  taking  them? 
t  is  not  very  likely.  Occasionally  antibiotics  can  make  you  feel  sick  or  bloated,  and  even 
ause  mild  diarrhoea.  Some  patients  develop  a  rash  after  taking  penicillin.  A  severe 
llergic  reaction  to  antibiotics  —  wheezing  and  breathing  difficulties  —  is  much  rarer, 
f  your  son  does  suffer  any  side-effects,  tell  your  doctor  or  pharmacist  at  once. 

does  an  electric  toothbrush  clean  the  teeth  more  thoroughly  than  an 
"rdinaiy  one? 

t  may  do  if  it  encourages  you  to  use  it  more  often,  but  it  is  possible  to  clean  your  teeth 
ust  as  effectively  with  a  manual  toothbrush,  even  if  it  takes  a  little  longer.  An  electric 
toothbrush  can  be  fun  for  children  and  is  helpful  if  you  have  arthritic  wrists  or  difficulty 
i  moving  your  hands. 

Vhen  I  am  out  sunbathing  I  develop  a  skin  rash.  Can  I  do  anything 
bout  it? 

ou  should  first  try  to  find  out  what's  causing  your  rash.  It  could  be  that  your  skin  is 
parting .to  the  sun's  ultraviolet  rays,  or  that  ingredients  in  your  perfume  or  toiletries 
re  making  you  sensitive  to  sunlight.  Oil  of  bergamot,  for  example,  can  have  this  effect, 
ou  can  avoid  the  tash  by  washing  off  all  traces  of  perfume,  fragrance  or  deodorant 
japs,  and  then  applying  a  high  protection  sunscreen.  Your  pharmacist  will  be  able  to 
uggest  a  suitable  product  for  you. 

'nice  I  lost  the  measuring  spoon  that  came  with  my  baby 's  medication , 
have  been  using  a  teaspoon  to  measure  it  out.  A  friend  says  1  shouldn  7 
o  this.  Is  she  right? 

es.  Teaspoons  can  vary  in  size  from  about  3ml  to  about  7ml  and  so  it  is  very  easy  to 
ve  your  baby  too  much  medicine  or  not  enough.  Either  way  it  is  not  good  for  her.  Ask 
iur  pharmacist  for  another  measuring  spoon.  That  way  you  can  be  sure  your  daughter 
getting  the  correct  dose. 

enjoy  drinking  with  my  friends  to  relax.  Is  too  much  alcohol  really  bad 
>rme? 

IS,  Heavy  long  term  drinking  will  not  only  cause  liver  disease,  but  can  damage  the 
omach,  pancreas  and  intestines  too.  It  can  also  cause  high  blood  pressure  and 
ipotence.  When  combined  with  smoking  and  an  inadequate  diet,  drinking  may  also 
!  related  to  cancer  of  the  mouth  and  throat.  To  avoid  these  effects,  stick  within  the 
eekly  "safe"  limit.  Ask  your  pharmacist  for  a  copy  of  the  free  leaflet  "Here's  to  your 
salth". 


/  have  read  that  evening  primrose  oil  helps  eczema.  Is  this  true? 
Evening  primrose  oil  contains  two  fatty  acids  which  can  help  eczema.  It  does  not  always 
work,  but  if  you  want  to  try,  ask  your  pharmacist  for  some  capsules.  You  wilt  feel  any 
benefit  within  three  months.  Don't  take  evening  primrose  oil  during  pregnancy  ar  if  you 
have  epilepsy. 

Is  is  a  good  idea  to  have  my  cholesterol  tested? 
A  high  cholesterol  level  in  the  blood  is  one  of  many  factors  which  increase  the  risk  of 
a  heart  attack.  If  there  is  a  history  of  heart  disease  in  your  family,  you  might  choose 
to  have  your  cholesterol  level  measured.  You  can  arrange  to  have  the  test  through  your 
doctor  or  at  one  of  about  50  pharmacies  up  and  down  the  country.  The  pharmacist  will 
make  a  charge  for  the  service.  If  your  level  is  high,  don't  worry.  High  cholesterol  is  not 
the  most  important  risk  factor  for  heart  disease,  and,  by  altering  your  diet,  you  can 
easily  lower  it.  Don't  hesitate  to  discuss  the  problem  with  your  doctor. 

Is  it  true  that  women  shouldn  7  drink  as  much  as  men? 
Yes,  women  are  affected  more  by  alcohol  than  men  because  of  their  lower  body  weight 
and  different  physical  make-up.  To  be  safe,  women  are  advised  not  to  drink  more  than 
14  units  of  alcohol  a  week  —  that's  14  glasses  or  wine  or  seven  pints  of  beer.  Women 
who  are  pregnant  or  hoping  to  become  so  should  stop  drinking  altogether,  because 
alcohol  can  harm  an  unborn  child,  especially  in  the  early  weeks  of  pregnancy. 

/  have  just  been  stung  by  a  wasp  for  the  third  time  this  year.  How  should 
I  relieve  the  itchy  pain? 

Wasps  leave  behind  a  small  amount  of  poison  when  they  sting  you,  so  as  soon  as  you 
have  been  stung,  you  should  squeeze  the  affected  area  gently  to  get  the  poison  out. 
Then  ask  your  pharmacist  for  a  soothing  cream  to  ease  the  discomfort.  Antihistamine 
tablets  might  help,  too.  Prevention,  of  course,  is  better  than  cure.  Remember  that 
wasps  are  attracted  by  perfumes,  hairsprays  and  sugary  foods  and  drink.  An  insect 
repellent  cream  or  spray  will  discourage  most  insects. 

Many  of  my  friends  now  drink  decaffeinated  coffee  —  is  it  better  for  them? 
Would  it  be  better  to  drink  tea  instead? 

There  is  caffeine  present  in  both  tea  and  coffee  —  so  don't  change  on  health  grounds. 
Caffeine  is  a  stimulant.  Too  much  caffeine  can  produce  a  fast  pulse,  headaches  and 
lead  to  a  state  of  anxiety.  It  is  wise  to  drink  not  more  than  3  cups  of  tea  or  coffee  each 
day  unless  it  is  decaffeinated.  This  is  especially  important  for  heavy  smokers  as  the 
combination  of  caffeine  and  smoking  may  increase  the  risk  of  cancer.  Incidentally, 
some  painkillers  and  cold  cures  contain  caffeine;  if  you  want  to  avoid  it,  check  with 
the  pharmacist  when  you  buy  the  medicine. 

My  daughter  suffers  from  nose  bleeds.  What  is  the  best  way  to  stop  the  flow 
of  blood?  My  friends  all  give  me  different  advice? 
You  should  sit  your  daughter  down  and  pull  her  head  forward.  Loosen  any  tight  clothing 
round  her  neck  and  chest,  and  pinch  the  soft  lower  part  of  her  nose.  Tell  her  not  to  talk, 
and  to  breathe  through  her  mouth,  even  though  this  might  cause  her  to  dribble  a  little. 
Release  the  pressure  on  her  nose  after  about  ten  minutes.  If  the  bleeding  does  not 
stop,  seek  medical  advice. 

My  neighbour  and  I  both  suffer  from  dreadful  headaches.  She  has  given 
me  some  of  her  medicine  to  try.  Should  I  take  it? 
No.  It  might  seem  easier  to  take  your  neighbour's  medicine  rather  than  asking  your 
pharmacist  or  doctor  for  advice,  especially  when  you're  not  feeling  well.  But  it  could 
be  dangerous.  She  may  not  have  the  same  kind  of  headaches  as  you.  Her  medical 
condition  could  be  quite  different  from  yours.  The  dose  which  was  suitable  for  her 
might  be  quite  wrong  for  you.  Don't  take  short  cuts  with  your  health.  See  your  doctor 
or  your  pharmacist. 

/  have  been  prescribed  antihistamines  and  am  due  to  go  to  a  party  at  the 
weekend.  Will  it  be  safe  for  me  to  drink  alcohol? 
Generally,  medicines  and  alcohol  do  not  mix  well  and  you  should  be  careful  about 
drinking  when  you  are  taking  medication.  Some  medicines  including  antihistamines, 
tranquillisers,  sleeping  pills  and  pain  killers  heighten  the  effects  of  alcohol.  Show  your 
pharmacist  your  medicine  and  ask  whether  you  should  stick  to  non-alcoholic  drinks. 

I  am  in  my  fifties  and  beginning  to  get  brown  spots  on  the  back  of  my 
hands.  Can  I  get  rid  of  them? 

Brown  "age  spots"  commonly  appear  as  you  grow  older.  They  are  harmless,  but  if  their 
appearance  bothers  you,  ask  your  pharmacist  for  a  suitable  bleaching  cream.  This 
might  stop  the  production  of  brown  pigment  and  so  cause  the  spots  to  lighten.  The  only 
way  to  stop  new  spots  developing  is  to  keep  your  hands  out  of  the  sun,  or  to  apply  a 
sun  block  cream  before  you  go  out. 


?Can  you  suggest  a  new  question  for  t  he  National  Pharmaceutical 
Association  to  answer  in  its  provisional  Press  series?  If  you 
a  have  a  poser,  perhaps  one  that  your  pharmacist  routinely  faces, 
and  the  NPA  chooses  to  answer  it  through  the  media,  C&D  will  pay 
you  £25.  Questions  please,  to  the  Editor,  marked  "NPA  Q&A",  Over 
the  Counter,  Chemist  &  Druggist,  Benn  House,  Sovereign  Way, 
Tonbridge  Kent  TN9  1RW. 
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OTC  PRODUCT  LIST 


Parasites 

Head  lice 
and  scabies 


A  review  of  the  treatment  of 
headlice  can  be  found  on  pages  8 
and  10  of  this  supplement. 


Ascabiol 


® 


Mav  &  Baker 


Mildly  perfumed  white  emulsion 
containing  benzyl  benzoate  25% 
Scabies  and  lice 
For  scabies  apply  to  the  whole 
body  except  the  head  and  face 
after  a  hot  bath  and  drying. 
Repeat  within  five  days. 
Alternatively  apply  on  three 
occasions  at  12  hourly  intervals. 
Have  a  hot  bath  12  hours  after 
the  final  application  and  change 
to  clean  clothes  and  sheets.  For 
lice  apply  to  affected  region  and 
wash  off  24  hours  later.  May 
need  to  repeat  two  or  three 
times 

Caution:  May  cause  transient  mild 
burning  sensation.  In  event  of 
severe  reaction  wash  off  with 
soap  and  water. 
100ml  £1.67, 200ml  £3.33 


Carylderm  Lotion 


® 


Napp 


Clear,  colourless,  alcohol -based 
lotion  containing  carbaryl  0.5% 
Lice 

Sprinkle  onto  head  or  pubic  hair 
until  entire  area  is  moistened. 
Allow  to  dry  naturally. 
Shampoo/wash  after  two  hours 
when  all  lice  and  eggs  killed. 
While  wet,  comb  with  fine  tooth 
comb  to  remove  dead  lice  and 
eggs.  Children  under  6  months 
should  see  GP 
Caution:  Contains  flammable 
alcohol.  Take  care  to  avoid  eyes. 
Dry  in  a  well  ventilated  room  — 
do  not  use  artificial  heat. 
Transient  stinging  due  to  the 
alcohol  base  may  be  experienced 
55ml  £1.74,  110ml  £3.42 

Carylderm  Shampoo  (P) 

Perfumed  clear  yellow  liquid 
shampoo  containing  carbaryl  1% 
Wet  hair,  apply  and  work  up  to  a 
rich  lather.  Leave  for  at  least  five 
minutes.  Rinse  and  repeat. 
Comb  out.  Repeat  daily  for  three 
days. 

100ml  £2.67 


CSinicide  Lotion 


De  Witt 


co n ta i rung  carbaryl  0.5 % 
Head  lice 

Apply  freely  to  roots  of  dry  hair 
and  scalp.  Allow  to  dry  naturally. 
Shampoo  hair  next  day.  Comb 
out  nits  while  hair  is  wet.  Wash 
hair  with  ordinary  shampoo  the 
next  day 

Caution:  Avoid  the  eyes.  Children 
under  6  months  should  be 
treated  under  medical 
supervision 
50ml  £1.52 


Derbac-M  Liquid 


® 


Clear  colourless  solution 


International 


White  creamy  aqueous  liquid 
containing  malathion  0.5% 
Head  lice 

For  head  lice  apply  to  hair  and 
scalp  paying  particular  attention 
to  the  roots  and  parting.  Leave 
to  dry  naturally  and  shampoo 
next  day.  Comb  out  dead  eggs 
(nits)  while  hair  is  wet.  For  crab 
lice  apply  to  entire  skin  surface 
below  the  neck.  Leave  for  at 
least  one  hour  before  washing 
off.  For  scabies  apply  to  entire 
skin  surface  below  the  neck.  Do 
not  wash  off  for  24  hours  (itching 
or  rash  may  persist  for  several 
days) 

Caution:  Keep  out  of  the  eyes. 
Should  not  be  used  more  than 
once  a  week  for  three  weeks  at  a 
time. 

55ml  £1.65  200ml  £3.99 


Prices  in  this  section  are  correct 
at  the  time  of  going  to  press. 
For  latest  packs  and  prices, 
see  C&D  Price  Service 


Derbac-C  Shampoo 


® 


International 


Yellow  opalescent  aqueous  liquid 
containing  carbaryl  0.5%  in  a 
shampoo  base 
Head  lice 

Wash  thoroughly,  rinse  and 
repeat,  leaving  on  the  hair  for  at 
least  five  minutes.  Comb  out 
nits.  Repeat  twice  more  at  three 
day  intervals 

Caution:  Should  not  be  used  on 
children  under  6  months  without 
medical  supervision 
75ml  £1.65 


Eurax  Cream 


Ciba 


White,  non-greasy,  non-staining 
cream  containing  crotamiton 
10% 

Prompt  symptomatic  relief  of 
itching 

Apply  as  frequently  as  required. 
Will  provide  relief  for  6-10  hours 
after  each  application 
Caution:  Do  not  use  near  the  eyes 


or  on  broken  skin 

Tube  30g  £1.75  lOOg  £3.29 

Eurax  Lotion 

White  lotion  containing 
crotamiton  10 per  cent 
Bottle  150ml  £3.79 


Lorexane  Cream 


[' 


Care 


White  vanishing  cream  base 
containing  lindane  1  % 
Scabies  and  head  lice 
Before  treatment  for  scabies  the 
body  should  be  well  washed  and 
dried.  Apply  to  skin  over  entire 
body  except  face  and  scalp.  Half 
a  tube  should  be  sufficient  for  a 
single  adult  application.  A  bath 
should  be  taken  after  24  hours 
and  patients  examined  after  four 
days  to  see  if  further  treatment 
is  necessary.  For  lice  clean 
affected  area  and  apply  cream  to 
affected  and  adjacent  areas.  The 
hair  may  be  combed  after  24 
hours,  but  patients  should  be 
discouraged  from  washing  it  for 
7-10  days 

Caution:  Do  not  apply  to  mucous 
membranes  or  severely  broken 
skin.  Keep  away  from  the  eyes 
50g  £1.35 

Lorexane  Shampoo  (P) 

Cream  containing  lindane  2%  in 
a  detergent  base 
Wet  hair,  rub  in  about  2in  of 
shampoo  and  work  in  well.  No 
lather  will  be  produced  at  this 
stage.  Rinse,  re-apply  and  work 
up  a  lather.  Rinse  thoroughly  and 
comb  out .  Repeat  after  a  week 
Caution:  Use  with  care  in  infants 
and  young  children.  May  upset 
the  central  nervous  system 
30g  £1.35 


Prioderm  Lotion 


® 


Napp 


A  clear,  colourless  alcohol-based 
lotion  containing  malathion 


0.5% 

Lice  and  scabies 
For  head  or  public  lice  apply  until 
entire  area  moistened.  Allow  to 
dry-  naturally.  May  be 
shampooed  after  two  hours. 
Comb  out  with  fine  toothed 
comb  while  still  wet.  For  scabies 
use  cotton  wool  to  apply  lotion  to 
all  parts  of  the  body  except  the 
face  and  scalp.  Rub  in  well  and 
allow  to  dry  naturally.  Do  not 
bathe  for  12  hours 
Caution:  Contains  flammable 
alcohol.  Avoid  naked  flames,  dry 
in  a  well  ventilated  room. 
Children  under  6  months  should 
be  treated  under  medical 
supervision 
55ml  £1.74, 110ml  £3.42 

Prioderm  Shampoo  F 

Light  orange pearlescent  cream 
shampoo  containing  malathion 
1% 

Wet  hair  and  apply  sufficient 
shampoo  to  work  up  rich  lather. 
Leave  for  five  minutes.  Rinse 
and  repeat.  Comb  out  nits  while 
the  hair  is  still  wet.  Carry  out 
treatment  three  times  at  three 
dav  intervals 
40g£1.74 


Quelleda  Lotion 


Stafford-Miller 


Pearly  white  lotion  containing 

lindane  1% 

Scabies 

Apply  a  thin  layer  to  the  whole 
body  excluding  the  face  and 
scalp.  Leave  for  24  hours  then 
wash  thoroughly 
Caution:  Avoid  contact  with  the 
eyes  and  mucous  membranes 
100ml  £1.09  500ml  £3.57 


Quelleda  Application  PC 

Yellow  clear  liquid  foaming 
shampoo  containing  lindane  1  % 
Lice 

Apply  sufficient  shampoo  to 
thoroughly  wet  the  hair  and 
adjacent  areas.  Leave  for  four 
minutes.  Add  small  quantities  of 


Remember 


Head  lice  is  a  sensitive  subject,  so  be  discreet  when  dealing  with 
customers. 

Malathion  and  carbaryl  products  are  recommended  for  head  lice 
according  to  a  strict  rotation  policy  decided  by  the  local  health 
authority.  Make  sure  you  know  your  area's  current  policy. 

All  members  of  a  family  should  be  treated  at  the  same  time.  Instructions 
should  be  followed  carefully. 

Some  of  the  products  in  this  list  are  alcoholic  lotions  and  are  therefore 
flammable.  Patients  should  be  advised  not  to  use  hairdryers  on  hair 
wetted  with  these  lotions. 

Nits  are  empty  egg  cases.  Most  manufacturers  produce  special  metal 
combs  that  will  remove  the  nits  and  any  dead  lice. 

Products  in  this  section  are  for  external  use  only. 
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water  until  a  good  lather  forms. 
Rinse  thoroughly.  When  dry 
comb  out  nits 
100ml  £1.21,  500ml  f  4.26 


near  naked  flame.  Abstain  from 
alcohol  before  and  for  at  least  48 
hours  after  treatment 
100ml  £2.07 


Worm  infections  are  a  sensitive  subject,  so  be  discreet. 

Ask  the  customer  if  the  person  who  is  to  take  the  worming  treatment  is 
taking  any  other  medicines.  Piperazine  in  particular  may  interact  with 
some  prescription  products.  If  you  have  any  doubts,  refer  the 
customer  to  the  pharmacist. 

Worm  treatments  should  be  taken  strictly  according  to  the  instructions, 
and  that  means  not  forgetting  the  follow-up  dose  if  it  is  required. 

Pregnant  women  asking  for  worming  treatments  should  be  referred  to 
the  pharmacist. 


Suleo-C  Lotion  (p) 

International 

Clear  blue  alcohol-based  lotion 
containing  carbaryl  0.5% 
Head  lice 

Most  effective  applied  to  a  dry 
head.  Rub  into  hair  and  scalp 
until  thoroughly  moistened. 
Allow  to  dry  naturally  in  a  well 
ventilated  room.  Shampoo  after 
two  hours  and  comb  hair  while 
wet  to  remove  nits 
Caution:  Do  not  re-apply  within  7 
days  of  the  first  application. 
Avoid  contact  with  the  eyes. 
Keep  away  from  naked  flame. 
:Children  under  6  months  should 
be  treated  under  medical 
supervision 

l55ml  £1.65,  210ml  £3.75 

Suleo-C  Shampoo  ^P) 

Clear  green  shampoo  containing 
carbaryl  0.5% 

Wet  hair  and  massage  shampoo 
into  scalp.  Rinse  and  repeat, 
leaving  for  at  least  five  minutes. 
tComb  out  nits.  Allow  hair  to  dry 
jnaturally.  Apply  two  more  times 
[at  three  day  intervals 
75ml  £1.65 


Suleo-M  Lotion  (p) 

International 

Clear  colourless  alcohol-based 
solution  containing  malathion 
0.5%. 
Head  lice 

Rub  gently  into  scalp  until 
thoroughly  moistened.  Allow  to 
dry  naturally  in  well  ventilated 
room.  Shampoo  after  two  hours. 
Comb  hair  while  wi  :t  to  remove 
nits 

Caution:  Avoid  contact  with  the 
eyes.  Keep  away  from  naked 
flame 

55ml  £1.65,  210ml  £3.75 


Tetmosol  (p) 

ICI 

Clear  brown  liquid,  forming  a 
fine  suspension  when  diluted  with 
water,  containing  monosulfiram 
25%.  in  industrial  methylated 
spirit 
Scabies 

Dilute  with  two  to  three  parts  of 
water  before  use.  Patient  should 
be  well  washed  and  dried  then 
the  entire  body,  apart  from  the 
face  and  scalp  painted.  Allow  to 
dry  for  10  minutes  before 
dressing.  May  be  repeated  daily 
for  two  or  three  days 
Caution:  Flammable,  do  not  apply 


Parasites 

Worms 

A  review  of  the  treatment  of 
worms  can  be  found  on  pages  8 
and  10  of  this  supplement. 


Alcopar  (p) 

Wellcome 

Dtspersible  yellow-green  granules 
containing  the  equivalent  of2.5g 
bephenium  ion  as  bephenium 
hydroxynaphthoate  in  5ml 
Treatment  of  hookworm 
infestation  by  Ancylostoma 
duodenale  and  concurrent 
roundworms 

Adults:  One  sachet  mixed  in  water 
or  a  flavoured  drink  and 
swallowed  immediately  Children 
over  2:  One  sachet  Children  under  2 
or  under  10kg:  Half  a  sachet 
Caution:  Do  not  give  to  patients 
with  persistent  vomiting.  Care  in 
pregnancy  —  potential  benefit 
should  be  balanced  against 
possible  hazards 
5g  sachets  around  £1.23 


(P)  denotes  that  a  product  is 
Pfiarmacy  only  and  can  only 
supplied  under  the  supervision 
of  a  pharmacist 


Antepar  Tablets  (P) 

Wellcome 

Yellow,  scored  tablets  each 
containing  piperazine  phosphate 
equivalent  to  piperazine  hydrate 
500mg  marked  '  'Antepar 
Threadworm  (pinworm) 
infection  and  roundworm 
infection 

Pinworm,  threadworm  Adults: 
Four  tablets  once  daily  for  seven 
davs  Children  over  12  (over  40kg): 
four  tablets  5-12  (17-40kg):  three 
tablets  2-4  (13  16kg):  One  and  half 
tablets  Under  2  (under  13kg): 
50-75mg/kg.  It  may  be 
necessary  to  repeat  dose  after  a 
week's  interval.  Roundworm 
Adults:  Eight  tablets  as  a  single 
dose  preferably  in  the  morining 
Children  over  10  (over  34kg):  eight 
tablets  6-10  (21  33kg):  six  tablets 
5  6  (17  20kg):  fourand  half  tablets 
2-4  (1316kg):  three  tablets  Under  2 
(under  13kg):  120mg/kg 
Caution:  I  lypersensitivity  to 
piperazine,  patients  with  renal 
failure,  grand  mal  epilepsy  or 


those  on  phenothiazines 
28  £4.93 

Antepar  Elixir  (V) 

Pineapple-flavou  red  .clear, 
orange  coloured  syrup  containing 
a  stable  combmationof  piperazine 
hydrate  and  piperazine  citrate 
equivalent  to  piperazine  hydrate 
750mg  in  each  5ml 
Pinworm,  threadworm  Adults: 
15ml  Children  over  12: 15ml  5.12: 
10ml  2-4:  5ml  Under  2:  as  above 
Roundworm  Adults:  30ml  Children 
over  10: 30ml  6-10: 20ml  5-6:15mI 
2-4: 10ml  Under  2:  as  above 
100ml  £4.99 


Ectodyne  (p) 

Wigglesworth 

Liquid  containing  piperazine 
citrate  12.6% 

Threadworm  (pinworm)  and 
roundworm  infections 
Adults  and  children  over  9: 

Threadworm  15-20ml  daily  for  7 
days  Roundworm  35ml  single 
dose  Children  0-9:  Threadworm 
2-1 0ml  daily  for  7  days 
Roundworm  5-10ml  5-20ml  as 
single  dose.  All  to  be  taken 
before  evening  meal 
Caution:  Do  not  give  to  patients 
with  kidney  or  liver  disease, 
epilepsy  or  those  taking 
phenothiazines 
100ml  £1.20 


Pripsen  (p) 

Reckitt&Colman 

Cream-coloured  powder,  which 
dissolves  to  form  a  fine,  red 
suspension,  and  comes  in  a  dual 
sachet  pack.  Both  sachets  contain 
piperazine  phosphate  4g, 
standardised  senna  equivalent  to 
1 5.  .'hug  total  sennosides 
calculated  as  sennoside  B, 
sucrose  and  carminosine. 
Threadworms  (pinworm)  and 
roundworm 

Stir  into  a  small  glass  of  milk  or 


water  and  drink  immediately 
Threadworm  Adults  and  children 
over  6  years:  One  sachet  Children 
aged  1-6:  Two  level  5ml  spoonfuls 
Infants  aged  3  months  to  1  years:  One 
level  5ml  spoonful.  Repeat  after 
14  days.  Roundworm  Initial  dose 
as  for  threadworms.  Single 
doses  at  monthly  intervals  may 
be  necessary  to  eliminate  the 
risk  of  reinfestation 
Caution:  Do  not  give  to  patients 
with  known  renal  failure  or  a 
history  of  epilepsy 
Single  £1.65  Family(4)  £6.60 

Scalp  products 
for  dandruff 

You  can  find  out  about  dandruff  in 
Factfile  on  page  11  of  this  issue. 
Dandruff  describes  an  excessive 
scaling  of  the  scalp.  Seborrhoeic 
dermatitis  has  an  inflammatory 
reaction  as  well,  and  so  is 
characterised  by  reddening  as  well 
as  scaling,  and  in  more  severe 
cases  widespread  weeping 
lesions. 


Alphosyl  Shampoo 

Stafford-Miller 

Pale  green  lotion  shampoo  with  a 
h e rba I  fragra nee  containing 
alcoholic  extract  of  coal  tar  5%, 
and  allantoin  0.2%< 
Scalp  psoriasis,  seborrhoeic 
dermatitis,  dandruff  and  other 
itchy  scaly  scalp  disorders 
Wet  hair  and  rub  shampoo 
liberally  into  scalp  for  several 
minutes.  Rinse  and  repeat.  For 
mild  dandruff  use  once  or  twice  a 
week;  for  psoriasis  and 
seborrhoeic  dermatitis  every 
two  or  three  days 
Caution:  Discontinue  if  irritation 
occurs.  Avoid  contact  with  eyes 
125ml  £2.10 
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Baltar  Shampoo 

Merck 

Clear  light  brown  liquid  scalp 

application  containing  coal  tar 

distillate  1.5% 

Scalp  disorders  such  as 

psoriasis,  eczema,  dandruff, 

seborrhoea  and  pruritic 

dermatoses 

Wet  hair,  apply  sufficient  for  a 
rich  lather.  Massage  in  and  leave 
one  minute.  Rinse  and  repeat. 
Use  one  to  three  times  weekly 
225ml  £4.54,  500ml  £7.94 


Betadine  Scalp  and  Skin 
Cleanser 

Napp 

Golden  brown  sudsing  solution 
containing  povidone  iodine  7.5% 
Scalp  conditions 

Wet  hair  and  massage  into  scalp. 
Rinse  with  warm  water,  reapply 
and  leave  for  five  minutes.  Rinse 
thoroughly.  Repeat  twice 
weekly  until  improvement  is 
noted,  then  once  weekly 
Caution:  Discontinue  in  rare 
instances  of  local  irritation  or 
sensitivity 
250ml  £3.55 

Betadine  Shampoo 

Golden  brown  sudsing  surfactant 
solution  containing  povidone 
iodine  4% 

Wet  hair  and  apply  two  or  three 
capfuls.  Use  warm  water  to 
lather.  Rinse  and  repeat.  Use 
twice  weekly  until  improvement 
is  noted,  then  once  a  week 
Caution:  Discontinue  in  rare 
instances  of  local  irritation  or 
sensitivity 
250ml  around  £3.00 


Calmurid  (p) 

Pharmacia 

Solution  containing  urea  20% , 
lactic  acid  5%  in  a  stabilising 
aqueous  vehicle 

Conditions  characterised  by  dry, 
flaky  skin 

Apply  to  the  scalp  twice  daily. 
Wash  the  hair  every  other  day 
with  a  mild  shampoo 
Caution:  May  cause  smarting 


temporarily  when  applied  to  raw 
or  fissured  areas.  Overuse  may 
cause  matting  of  the  hair 
125ml  £7.07 


Capitol  (p) 

Dermal 

Clear  aqueous  gel  containing 
benzalkonium  chloride  0.5% 
Seborrhoeic  scalp  conditions 
where  there  is  scaling  and 
dandruff 

Wet  hair,  apply  liberally  and  rub 
in  thoroughly.  Rinse  and  repeat 
120g  £4.03 


Ceanel  Concentrate  (p) 

Quinoderm 

Clear  viscous  amber-coloured 
liquid  containing phenvlethvl 
alcohol  7.5%,  cetrimide  10%, 
undecenoic  acid  1  % 
Psoriasis  of  the  scalp, 
seborrhoeic  dermatitis,  dandruff 
Wet  hair,  apply  V2-I  teaspoonful 
to  scalp.  Work  up  into  lather  with 
warm  water.  Rinse  and  repeat. 
Use  three  times  in  the  first  week 
and  twice  weekly  thereafter 
Caution:  Keep  away  from  eyes 
50ml  £1.64, 150ml  £4.28,  500ml 
£12.97 


Cetavlon  PC 


Care 

Orange  yellow  clear  liquid 
containing  cetrimide  17.5% 
Seborrhoeic  conditions  of  the 
scalp  and  excessive  scaling 
(dandruff) 

Dilute  5ml  in  50ml  water.  Wet 
hair  and  apply  diluted  solution  to 
scalp  and  massage  thoroughly. 
Rinse  and  repeat 
Caution:  Keep  away  from  the 
eyes.  If  concentrated  liquid 
comes  into  contact  with  skin 
wash  off  immediately 
125ml  £1.25 


Clinitar  Shampoo  (p) 

Smith  &  Nephew 


Clear  brown  shampoo  with  slight 
greenish  fluorescence  containing 
Stantar2%  (an  extract  of  crude 
coal  tar  with  a  photosensitising 
activity  equivalent  to  crude  coal 
tar  2%  I 

Psoriasis  of  the  scalp, 
seborrhoeic  dermatitis  of  the 
scalp  and  dandruff 
Wet  hair  and  apply  shampoo. 
Massage  until  lather  produced. 
Rinse,  re-apply  shampoo  and 
leave  for  five  minutes.  Rinse 
well.  Use  up  to  three  times  a 
week 

Caution:  Keep  out  of  the  eyes.  Do 
not  use  on  sensitised  skin 
60g  £4.05 


Gelcotar 


Quinoderm 

Clear  deep  red  brown  viscous 
liquid  containing  strong  coal  tar 
solution  1.25%  and  cade  oil 
0.5% 

Psoriasis  of  the  scalp, 
seborrhoeic  dermatitis  and 
dandruff 

Wet  hair  and  apply  sufficient  to 
produce  a  generous  lather. 
Massage  in,  rinse  and  repeat. 
Use  twice  weekly 
Caution:  Keep  away  from  the  eyes 
and  other  mucousal  surfaces 
150ml  £2.19, 350ml  £4.40 


Prices  in  this  section  are  correct 
at  the  time  of  going  to  press. 
For  latest  packs  and  prices, 
see  C&D  Price  Service 


Genisol  (p) 

Fisons 

Clear  golden-yellow  liquid 
containing  sodium 
sulphosuccinated  undecylemc 
monoalkolamide  1%,  and 
purified  coal  tar  fractions  0.25% 
equivalent  to  prepared  coal  tar 
2% 

Seborrhoeic  dermatitis  of  the 
scalp  (dandruff)  and  psoriasis  of 
the  scalp 

Use  once  a  week  or  more 
frequently.  Stirabout  10ml into 
half  a  tumblerful  of  warm  water. 
Wet  hair  and  apply  half  as  a 
shampoo.  Rinse  and  repeat 
Caution:  Keep  solution  away  from 
the  eyes 

58ml'£1.63, 250ml  £5.41, 600ml 
£11.24 


interlene 


Sterling  Health 

Medicated  shampoo  containing 
disodium  undecylenic  acid  1%, 
ethanolamide  sulphosuccinate 
and  lanolin  derivatives 
Dandruff.  Also  ideal  for  use  in 


between  treatments  of  Lenium 
Wet  hair,  apply  a  small  quantity, 
massage  in,  rinse  and  repeat 
125ml  £1 39 


lonilT  ® 

Alcon 

Clear  brown  liquid  containing 
salicylic  acid,  benzalkonium 
chloride,  and  coal  tar  solution 
5%  in  a  hydro-alcoholic  base 
Seborrhoeic  dermatitis  of  the 
scalp 

Massage  into  wet  hair.  Do  not 
expect  much  initial  lather  as 
shampoo  is  formulated  for  low 
foaming.  Rinse  and  re-apply. 
Leave  for  five  minutes  before 
rinsing.  Repeat  once  or  twice 
weekh 

Caution:  Avoid  contact  with  the 
eyes 

2()Oml£3.05 


Lenium  (p) 

Sterling  Health 

Cream  shampoo  base  containing 
selenium  sulphide  2.5% 
Dandmff 

Use  twice  a  week  for  two 
weeks,  once  a  week  for  a  further 
two  weeks,  then  as  required 
every  three  to  six  weeks.  Use  a 
shampoo  such  as  Interlene 
between  treatments 
Caution:  Do  not  use  within  48 
hours  of  permanent  waving  or 
the  application  of  hair  tints 
42g£1.09,100g£l  99 


Polytar  Liquid 

Stiefel 

A  ntiseptic  tar-medicated 
cleansing  liquid  containing 
coal  tar  0.3%  cade  oil  0.3%,  coal 
tar  solution  0.1%,  arachis  oil 
extract  of  crude  coal  tar  0.3%  and 
oleyl  alcohol  0.1% 
Scalp  disorders  such  as 
psoriasis,  dandruff,  seborrhoea, 
eczema  and  itching 
Wet  hair  and  apply  sufficient 
liquid  to  produce  an  abundant 
lather.  Rinse  and  repeat.  Use 
once  or  twice  a  week 
65ml  £1.57, 150ml  £2.31, 350ml 
£4.09, 1000ml  £10.66 

Polytar  PluiT  (V) 

Antiseptic  ta  r-  m  ed  icated 
cleanser.  Contents  as  above  with 
hvdrolvsed  animal  protein  3% 
350ml  £5.68 


Pragmatar  Cream  ® 

Bioglan 

Pale  buff-coloured  oil-in-water 
cream  containing  cetyl  alcohol- 
coal  tar  distillate  4%,  precipitated 


■■■■KiiBHBl 

These  products  can  themselves  cause  sensitisation  of  the  scalp. 
Patients  who  experience  more  inflammation  after  a  time  should  see 
their  doctor. 

Patients  should  be  advised  to  use  these  shampoos  a  couple  to  three  times 
a  week  at  first,  reducing  to  once  a  week  or  less  as  the  condition 
clears. 
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ulphur3%  and  salicylic  acid  3% 
Jcaly  skin  disorders,  dandruff 
ind  seborrhoeic  conditions 
'or  mild  dandruff  apply  once  a 
veek  when  the  hair  is  washed. 
ror  more  severe  cases,  treat 
he  entire  scalp  daily  at  bedtime, 
["he  cream  can  be  washed  out 
he  next  morning.  For  infants 
iilute  by  mixing  with  a  few  drops 
>f  water  in  the  palm  of  the  hand 
laution:  Do  not  use  in  patients 
vho  are  sensitive  to  sulphur,  or 
n  the  presence  of  acute  local 
nfection.  Use  with  care  near  the 
;yes 

!5g  £2.76,  lOOg  £9.24 


•soriderm  Scalp  Lotion  (p) 

)ermal 

loldcn  brown  foaming  shampoo 
ontaining  distilled  coal  tar 
125%,  lecithin  0.3% 
'soriasis  of  the  scalp 
Vet  hair,  apply  small  amount  and 
nassage  until  lather  generated. 
,eave  for  a  few  minutes.  Rinse 
nd  repeat 

laution:  Keep  away  from  the  eyes 
!50ml  £7.60 


ielsun  (P) 

\bbott 

Orange  liquid  containing 
selenium  sulphide  2.5%>  in  a 
suspension 

shake  well  before  use.  Wet  hair 
ind  massage  in  enough  Selsun  to 
orm  a  lather.  Leave  for  three 
ninutes.  Rinse  thoroughly  and 
'epeat.  Use  twice  weekly,  then 
is  often  as  necessary, 
laution:  Avoid  use  within  two 
iays  of  perming  or  dyeing.  If 
rritation  occurs,  discontinue 
lse.  Remove  hairgrips  and 
ewellery  and  avoid  contact  with 
netal  surfaces 

iOml  £1.19, 100ml  £2.05, 150ml 
^84  

ielsun  Conditioner 
150ml  £1.45 


r/Gel  Shampoo 

Veutrogena 

Shampoo  containing  Neutar  coal 
'ar  extract  2%  in  bland  shampoo 

base 

Scalp  psoriasis,  dandruff, 
5eborrhoeic  dermatitis 
Hair  should  be  wetted 
thoroughly  and  a  liberal]  amount 

shampoo  applied  and 
massaged  into  scalp.  Allow 
ather  to  remain  on  scalp  for 
several  minutes,  then  rinse. 
Repeat 

laution:  Do  not  apply  to  acutely 
nflamed  or  broken  skin.  Rarely 


temporary  discolouration  of 
blond,  bleached  or  tinted  hair 
may  occur 

125ml  £2.93, 30ml  £0.75 


Skin 

Antiseptics 

The  following  is  a  list  of  general 
antiseptics.  They  are  suitable  for 
use  in  minor  problems  such  as 
cuts  and  grazes  and  may  also  be  of 
benefit  in  minor  burns  and  scalds, 
sunburn,  bites  and  stings,  where 
further  infection  needs  to  be 
prevented.  Each  prdouct  carries  a 
list  of  its  indications. 

The  list  does  not  include 
products  which  may  well  be 
antiseptic,  but  which  are 
marketed  specifically  for  a 
particular  problem.  They  are 
covered  under  separate  subject 
headings. 


Acriflex 


Evans  Medical 

Pale  yellow  vanishing  cream 
containing  chlorhexidine 
gluconate  solution  1.25% 
Minor  burns  and  scalds,  cuts, 
abrasions,  sunburn  and  infected 
cracked  skin 

Ensure  area  is  clean  and  dry. 
Smooth  liberally  onto  and  around 
the  affected  area  several  times  a 
day.  If  necessary  cover  with  a 
dressing 
3Og£0.89 


(P)  denotes  that  a  product  is 
Pharmacy  only  and  can  only 
supplied  under  the  supervision 
of  a  pharmacist 


Anaflex  Cream  (p) 

Geistlich 

White,  water-miscible  cream 
containing  polynoxylin  10% 
Control  or  prophylaxis  of  skin 
infection 

Apply  once  or  twice  daily 
Caution:  Not  to  be  used  in  deep 
wounds 

Tube  50g  around  £4.46 


Aserbine  Cream 


Bencard 

White  cream  containing  propylene 
glycol  1 . 7%  malic  acid  0. 36 '%• , 
benzoic  acid  0. 024  %  and  salicylic 
acid  0.006%' 


Pressure  sores,  burns,  wounds 
etc,  where  presence  of  dead 
tissue  delays  healing 
Apply  twice  a  day  direct  to  the 
affected  area;  avoid  the 
surrounding  healthy  skin.  Wash 
off,  using  Aserbine  solution 
lOOg  £1.66 

Aserbine  Solution 

Clear  colourless  liquid  in  a 
polythene  bottle,  containing 
propylene  glycol  40%-,  malic  acid 
2.25% ,  benzoic  acid  0. 15%  and 
salicylic  acid  0.0375% 
Use  as  above,  or  alone  as  a  wet 
dressing 
500ml  £2.50 

Bencard  say  that  a  classification 
change  to  (P)  is  pending 


Bactrian  Cream 


Loveridge 

Cream  containing  cetrimide  1% 
General  purpose  antiseptic 
cream  for  minor  skin  infections, 
abrasions,  cuts,  wounds,  minor 
burns  and  scalds,  nappy  rash  and 
cracked  skin 
Apply  as  required 
45g  £0.75 


Betadine  Ointment 


Xapp 

Golden  brown  water-soluble 
ointment  containing  povidone 
iodine  10% 

Antiseptic  for  topical  treatment 
or  prevention  of  infection  in 
minor  cuts  and  abrasions  and 
small  areas  of  burns 
Affected  skin  should  be  cleaned 
and  dried.  Apply  to  the  affected 
area.  May  be  covered  with  a 
dressing  or  bandage.  In  burns 
apply  twice  daily  and  in  other 
treatments  once  daily. 
Treatment  may  be  continued  for 
up  to  14  days 

Caution:  Not  for  use  in  children 
under  2  years.  If  local  irritation 
or  sensitivity  develops, 
discontinue  treatment 
80g  around  £3.50 

Betadine  Dry  Powder  Spray  (P) 

Pressurised  aerosol  can 
containing  a  brown  powder 
consisting  of  povidone  iodine 

2.5%' 

Shake  can  well,  spray  the 
required  area  from  a  distance  of 
6-10  inches  until  coated  with 
powder 

15()g  around  £4.07 

Betadine  Antiseptic  Spray 

Pressurised  can  containing  a 
golden  brown  solution  of  povidone 
iodine  5% 

Hold  spray  about  10  inches  from 
the  area  to  be  treated  and  allow 
spray  to  cover  desired  area. 
Allow  to  dry 
200ml  around  £5.29 


All  products  in  this  section  are 
for  external  use  only. 

Patients  using  any  over  the 
counter  medication  should  be 
advised  to  see  their  doctor  if 
symptoms  persist  for  more 
than  a  few  days. 


Betadine  Antiseptic  Paint  (P) 

Golden  brown  alcoholic  solution 
containing  povidone  iodine  10% 
Herpes  simplex,  herpes  zoster 
(shingles),  grazes,  abrasions, 
cuts  and  wounds  or  any  break  in 
the  skin  which  requires 
protection  from  infection 
Apply  undiluted  as  necessary  to 
the  affected  area  and  allow  to 
dry.  Apply  twice  daily  and  cover 
with  a  dressing  if  desired. 
8ml  with  applicator  brush  around 
£1.19 


Burneze  (p) 

International 

Aerosol  spray  containing 

benzocaine  1  %< 

Minor  burns  and  scalds 

To  reduce  pain  and  blistering  use 

as  quickly  as  possible.  Hold 

nozzle  'A  inch  from  skin  and 

spray  until  all  pain  has  gone  (8-10 

seconds).  Stop  if  white  frost 

appears.  Repeat  after  15 

minutes  if  necessary 

Caution:  Do  not  apply  to  broken 

skin,  do  not  apply  lint,  bandage 

or  other  dressing.  Do  not  use 

near  the  eyes 

20g  £1.59  75g  £2.49 


Brulidine 


Fisons  Consumer  Health 

White  cream  containing 
dibromopropamidine  isethionatc 
0.15%. 

Minor  burns  and  scalds,  nappy 
rash  and  other  minor  skin 
infections. 

After  cleaning  wound,  apply 
direct  or  on  lint.  Renew  two  or 
three  times  daily 
25g  £1.12 


Cetavlex  Antiseptic  Cream 

Care 

White,  water-miscible  cream 
containing  cetrimide  0.5% 
Minor  wounds,  burns, 
abrasions,  skin  disorders,  napkin 
rash 
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Apply  liberally  to  the  affected 
area 

Caution:  Keep  out  of  eyes.  Do  not 
use  in  body  cavities 
Tube  50g  £0.71 


Conotrane  Cream 


Boehringer  Ingelheim 

White  cream  containing 
benzalkonium  chloride  0. 1  %  and 
dnnethicone  22% 
Protection  of  the  skin  from 
moisture,  irritants,  chaffing  and 
contamination  with  bacteria  or 
yeasts,  as  in  prevention  and 
treatment  of  napkin  rash 
Apply  to  the  affected  area 
several  times  daily  as  necessary, 
or  after  every  napkin  change 
Tube  50g  £1.02  Pot  500g  £6.31 


Cox  Antiseptic  Cream 

Cox 

White  cream  containing  cetnmide 
0.5% 

Infections  of  the  skin  following 
scratches,  abrasions,  scalds  and 
burns 

Clean  surrounding  skin  and  apply 
cream  directly  or  on  a  piece  of 
gauze 
30g  £0.90 


ODD  cream 


DDD 

White  cream  containing  thymol 
0.09%,  menthol  0.015%,  methyl 
salicylate  1.15%,  chlorbutol 
1.11%  and  titanium  dioxide 
0.5% 

Minor  skin  problems,  cuts  and 
grazes,  minor  rashes 
Cleanse  the  area  with  warm 
water  to  remove  all  dirt.  Rub 
cream  well  into  affected  part. 
Apply  at  least  morning  and 
evening  to  speed  healing 
18g£1.29 


Dettol  Liquid 

Reckitt  &  Colman 

Amber  coloured  liquid  with  a 
mild  odour  of  pine  oil,  containing 
chloroxylenol  4.8% 
Antiseptic  wound  cleansing  eg 
cuts,  bites,  abrasions,  general 
environmental  disinfection 
Use  as  5%  (lin  20)  solution 
Caution:  If  swallowed,  drink 
plenty  of  water  and  milk .  If 
contact  with  eyes,  wash  and  cold 
water 

125ml  £0.65, 250ml  £0.99,  500ml 
£1.51, 750ml  £2.16 

Dettol  Cream 

Cream  containing  chloroxylenol 
0.3%,  tnclosan  and  almond  oil 


First  aid  use  as  general 
antiseptic 

lOg  £0.39  30g  £0.79  

Dettol  Wipes 

Moistened  tissue  with  truiosan 
0.15% 

First  aid  use  and  general  surface 

cleansing 

8  sachets  £0.89 

Dettol  Soap 

Soap  containing  chloroxylenol 
0.5%  and  triclosan  0. 1  %> 
lOOg  £0.52 


Disadine  DP  (p) 

Stuart 

Dry  powder  aerosol  spray 
containing  povidone  iodine  0.5% 
Antiseptic  for  topical  application 
in  treatment  and  prevention  of 
infection  in  wounds. 
Shake  can  before  use  and  spray 
treatment  area  from  a  distance 
of  6-10  inches  until  a  light  dusting 
of  powder  is  deposited 
Caution:  Use  with  caution  in  new 
babies 

150g  around  £3.45 


Drapolene  Cream 

Wellcome 

Pink,  water -miscible cream 
containing  benzalkonium 
chloride  solution  0. 02% , 
cetnmide  0.2% 
Relief  for  minor  burns  and 
wounds'  treatment  and 
prevention  of  nappy  rash  and 
nappy  redness. 
Apply  evenly 

Tube  55g  £0.99,  lOOg  £1.59.  Tub 
125g£1.69, 500g£7.49 


Germolene  Antiseptic  Cream 

Beecham  Health  Care 

Pink,  easily  absorbed  cream 
containing  phenol  1.2%  and 
chlorhexidine gluconate  solution 
equivalent  to  chlorhexidine 
gluconate  0.25% 
Minor  cuts  and  grazes,  minor 
burns,  scalds  and  blisters,  stings 
and  insect  bites,  spots  and 
chapped  or  rough  skin 
Thoroughly  clean  affected  area 
apply  cream  and  rub  in  gently. 
For  cuts  in  particularly  tender 
areas  rubbing  may  be  avoided  by 
applying  on  a  piece  of  white  lint 
or  gauze 

Tube  30g  £0.87, 55g  £1.32, 120g 
£1.98 

Germolene  Antiseptic  Ointment 

Pink  ointment  containing 
anhydrous  lanolin  35%  vellow 
soft  paraffin  34.8%,  white  soft 
paraffin  1.13%,  light  liquid 
paraffin  7.9%,  starch  10%,  zinc 
oxide  6.55%,  methyl  salicylate 
3%,  octaphonium  chloride  0.3% 


and  phenol  1.19% 
Tube27g  £0.87 

Germolene  Antiseptic  Wipes 

Tissues  soaked  in  antiseptic 
solution  containing 
benzalkonium  chloride  and 
chlorhexidine  gluconate 
10  £1.05 


Hibitane  Cream 


ICI 

White  water -miscible  cream 
co  n  tain  ing  ch  lo  rh  ex  id  in  e 
gluconate  !%• 

Antiseptic  for  application  to 

broken  skin  surfaces 

Apply  liberally  to  the  wound  and 

surrounding  skin 

50g  £0.52 


Hioxyl  (p) 

Quinoderm 

Smooth,  white,  non-greasy  cream 
with  virtually  no  odour 
containing  stabilised  hydrogen 
peroxide  1.5% 

Minor  wounds,  leg  ulcers  and 
pressure  sores 

Apply  freely  using  a  piece  of  lint 
or  gauze.  Cover  with  a  dressing 
if  necessary.  Repeat  as  required 
Tube  25g  £2.69,  lOOg  £8.49, 
Sachets  10  xlOg  £9.47 


Prices  in  this  section  are  correct 
at  the  time  of  going  to  press. 
For  latest  packs  and  prices, 
see  C&D  Price  Service 


Homocea 


Mawson  &  Proctor 

Ointment  containing  camphor 
2%,  eucalyptus  oil  0.5%, 
rosemary  oil  0.5%> ,  cajuput  oil 
2.5%.  turpentine  oil  10%,  and 
strong  solution  of  ammonia  3% 
Soothing  antiseptic  ointment  for 
minor  skin  conditions,  cuts, 
bites,  boils  and  bruises 
Apply  to  affected  area 
Caution:  Keep  awav  from  eves 
23g  £1.04 


Lactocalamine  Lotion 


Kirb\  -Warrick 

P ink  ultra  fine  suspension  of 
calamine  2% ,  zinc  oxide  2%, 
hamamelis  water  5%  and  phenol 

2% 

Skin  irritations  caused  by 
sunburn,  insect  bites  and  stings 
Apply  as  required  to  the  affected 
parts 

100ml  £1.45, 250ml  £2.35 


1 


Remember 


All  products  in  this  section  are 
for  external  use  only. 

Patients  using  any  over  the 
counter  medication  should  be 
advised  to  see  their  doctor  if 
symptoms  persist  for  more 
than  a  few  days. 


Peractum  Antiseptic  Paint  (g 

Thornton  &  Ross 

An  alcoholic  solution  of  povidone 
iodine  10% 

Cuts,  grazes  and  cold  sores 
Apply,  allow  to  dry  and  cover 
with  a  dressing  if  required 
Caution:  Avoid  use  if  sensitive  to 
iodine 
15ml  £0.95 


Pickles  Antiseptic  Cream 

Pickles 

Moisturising  cream  base 

containing  dibromopropamide 

isethionate  0.15% 

Minor  burns,  scalds  and  sunburn 

Apply  to  affected  parts  gently 

and  liberally  as  required 

24g  £0.95 


Savlon 


Care 

White,  water-miscible  cream 
containing cetrimide  0.5%  and 
chlorhexidine  gluconate  0. 1  % 
Cuts,  grazes,  minor  burns  and 
scalds,  minor  skin  disorders  or 
blisters,  sunburn,  insect  bites 
and  stings 

Gently  smear  cream  over  the 
affected  area 

15g  £0.59, 30g  £0.87, 60g  £1.35, 
120g£2.09 

Savlon  Liquid 

Yellow/orange  water  miscible 
liquid  containing  chlorhexidine 
gluconate  0.3%  and  cetrimide 
3% 

General  purpose  antiseptic 
Dilution  instructions  on  the  box 
Caution:  Do  not  use  in  body 
cavities 

250ml  £0.95,  500ml  £1.49,  750ml 
£2.09  

Savlon  Dry 

A  dry  yellow  powder  in  a 
pressurised  container  containing 
povidone  iodine  0.5% 
First  aid  treatment  for  cuts, 
grazes,  minor  burns  and  scalds 
Shake  before  use  and  spray  the 
affected  area  from  a  distance  of 
6-9  inches 

Caution:  Do  not  use  if  known  to  be 
sensitive  to  iodine 
55g  £1.89 
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Secaderm 

Fisons  Consumer  Health 

Green,  translucent  ointment  with 
slightly  granular  texture  and 
terebinthate  odour  containing 
colophony  26%,  turpentine  oil 
6%,  melaleuca  oil  5.6%,  terbene 
5. 25%,  and  phenol  2. 4% 
Antiseptic  and  analgesic  for  boils 
and  minor  skin  infections 
Apply  to  septic  part  and  cover 
with  a  light  gauze  dressing. 
Repeat  twice  daily  or  as  directed 
Caution:  Discontinue  use  if 
inflammation  increases 
15g  £1.11 


Solarcaine  Cream  (g) 

Kirbv -Warrick 

White  aqueous  cream,  containing 
benzocaine  1  %  and  triclosan 
0.2% 

Relief  of  sunburn  pain,  minor 
burns  and  skin  injuries,  including 
insect  bites 

Apply  freely  to  the  skin 
Caution:  Not  for  deep  or  puncture 
wounds,  serious  burns,  or  for 
prolonged  use 
25ml  £1.65 

Solarcaine  Lotion  (P) 

White  aqueous  lotion  containing 


benzocaine  0.5%  and  triclosan 

0.2% 

75ml  £2.39 

Solarcaine  Spray  (P) 

Pressurised  aerosol  spray 
containing  benzocaine  5%  and 
triclosan  0.1% 

Hold  can  3-5  inches  from  injured 
area.  Spray  until  wet.  Use  three 
to  four  times  daily 
lOOg  £3.15 


(P)  denotes  that  a  product  is 
Pnarmacy  only  and  can  only 
supplied  under  the  supervision 
of  a  pharmacist 


Sudocrem 


Tosara 

White  cream  containing  zinc 
oxide  15.25%,  hypoallergenic 
hydrous  wool  fat 4%,  benzyl 
benzoate  1.01%,  benzyl 
cinnamate  0. 15%  and  benzyl 
alcohol  0.39%' 

Surface  wounds,  sunburn,  minor 
wounds,  bedsores  and  nappy 
rash 

Apply  thin  layer  as  required 
Tubs  60g  £1.05, 125g  £1.65, 250g 
£2.98, 400g  £4.32 


TCP  Liquid 

Unicliffe 

Aqueous  solution  of  phenol 
0.175%,  halogena  ted  phenols 
0. 68%  and  sodium  salicylate 
0.052% 


Cuts,  grazes,  bites  and  stings, 
minor  skin  irritations,  boils, 
spots,  pimples,  minor  burns, 
scalds,  small  areas  of  sunburn 
For  cuts,  grazes,  bites  and 
stings,  dilute  with  an  equal 
quantity  of  water  and  apply 
freely.  Other  directions  see 
packs 

50ml  £0.82, 100ml  £1.22, 200ml 
£1.70, 400ml  £3.61 2500ml  £10.77 


TCP  Ointment 

Buff  coloured  ointment 
containing  TCP  brand  antiseptic 
(phenol  0.175%,  halogenated 
phenols  0.63%  and  sodium 
salicylate  0.052%)  6.4%,.  iodine 
0.2%,  methyl  salicylate  1.3%, 
precipitated  sulphur  1.5%,  tannic 
acid  0.4%,  camphor  1.3%, 
salicylic  acid  0.  4%,  glycerol 
2.4%  and  kaolin  8.5% 
Cleanse  affected  area  and  apply 
freely 

14g£0.95  30g£1.45 


Zam-buk 


Fisons  Consumer 

Ointment  containing  eucalyptus 
oil  5%,  camphor  1.8%',  thyme  oil 
0. 5%  and  colophony  2.5% 
Minor  cuts  and  grazes 
Gently  bathe,  apply  lightly,  use  a 
dressing 

Caution:  Discontinue  use  if 
excessive  irritation  or 
inflammation  occurs  —  28g  £0.87 

Skin  products 

Concluded 
next  month 

Other  OTC  skin  products, 
including  those  for  dry  skin 
conditions  and  general  soothing 
and  protection,  will  be  featured  in 
the  next  issue  of  Over  the  Counter. 

Prices  The  price  of  Tiger  Balm 
White  (regular)  is  £3.09  for 
19g,  and  of  Migrafen  is  £1.45 
for  24,  not  as  shown  last 
month.  The  price  of  Stugeron 
is  £1.29  for  15  tablets,  not 
£1 . 79  as  shown  in  June .  Up  to 
date  prices  for  all  products 
are  shown  in  the  C&D  Price 
List,  updated  weekly  by 
supplement. 
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The  past 
month  in 
review 

Over  the  Counter's  look  at  the 
latest  launches  and  product  news. 
Further  details  on  all  products 
featured  on  the  next  four  pages 
can  be  found  in  the  past  month's 
issues  of  Chemist  &  Druggist. 

Farley's  rusks  go  orange 

Farley's  are  launching  a  new 
flavour  rusk  and  are  backing  the 
whole  range  with  an  on-pack 
farmyard  sticker  promotion.  The 
launch  of  the  orange  flavour  follows 
the  success  of  banana  launched  last 
year,  while  the  promotion  offers 
consumers  stickers  on  each  pack 
of  rusks,  with  a  farmyard  poster 
available  from  Farleys  for  50p. 
New  packs  now  also  see  laminated 
inner  foil  packaging. 
Crookes  Healthcare.  Tel:  0602 
507431. 


Baby  Fresh  gets  new  look 

Baby  Fresh  is  getting  a  new  look 
this  month,  with  packs  containing 
more  wipes  which  are  packed  in  an 
easier  pull  "z"  format.  The  foil 
cover  on  the  tub  has  been  replaced 
(except  on  the  travel  pack)  by  a 
hermetically  sealed  lid  and  each 
pack  is  wrapped  in  transparent  film 
to  protect  the  seal  at  point  of  sale. 
The  40  wipe  pack  becomes  42  and 
the  80  becomes  84  at  no  extra 
cost. 

Scott.  Tel:  0342  327191. 

Milupa  get  baby  rusks 

Milupa's  new  range  of  first 
weaning  food  now  includes  a  baby 
rusk.  The  rusk  is  free  from  gluten 
and  is  made  with  rice,  maize  and 
millet  with  added  milk.  Packed  in 
cream  and  blue  boxes,  it  comes  as 
granules  which  are  made  up  with 
pre-boiled  and  cooled  water. 
Milupa.  Tel:  01-753  9966 
150g  £0.67 


"Green"  Innoxa  isn't  new 

This  month,  Innoxa  gets  a  new 
look  which,  along  with  nationwide 
advertising,  will  tell  consumers 
that  the  products  are  and  have 
always  been  hypoallergenic, 
environmentally  friendly  and  not 


Put  colour  on  their  cheeks 

Fed  up  with  your  baby's  nappy  not  matching  the  rest  of  her  ensemble? 
Now  help  is  at  hand,  courtesy  of  French  design  house  Itrev  and 
distributors  Jenks  Brokerage. 

Naf  Naf  nappies  are  aimed  at  special  occasion  use  such  as  parties, 
picnics  and  beach  trips,  though  the  company  says  that  independent 
research  among  mothers  has  shown  half  would  use  them  whenever 
baby  is  on  show  and  for  everyday  use. 

You  can  have  Naf  Naf  in  denim,  bright  and  pastel,  with  assorted 
colours  in  packs  of  bright  and  pastel.  Naf  Naf  cater  for  infants  from 
ll-441bs. 

The  nappies  themselves  are  superabsorbent  and  the  colour  layer 
is  sandwiched  in  a  triple  polythene  outer  layer  which  is  said  to  be  non- 
staining  and  environmentally-friendly. 
Jenks  Brokerage.  Tel:  0494  33456. 

Prices  range  from  £3.99  for  24  medium  to  £2.99  for  12  extra  large. 


tested  on  animals.  The  standard 
range  has  been  replaced  by  a  new 
compact  range  called  classic 
colours,  which  is  subdivided  into 
the  country  collection  and  the  city 
collection  and  consists  of  eight 
lipsticks,  four  nail  enamels,  six  eye 
shadows,  two  blushers,  four 
mascaras,  four  eye  pencils  and  two 
lip  pencils.  The  skincare  ranges  too 
have  been  modified,  because  41 
per  cent  of  women  have  sensitive 
skin,  say  Innoxa.  The  variants  will 
now  be  sensitive/normal, 
sensitive/dry  and  sensitive/oily. 
Innoxa.  Tel:  0323  641244 

Getting  more  Bourjois 

Escapade  combines  Autumn  lights 
and  the  dying  fires  of  Summer  to 
give  nine  new  shades.  There  are 
three  eyeshadow  singles  and  two 
duos.  New  Colorissimo  lipsticks 
and  co-ordinating  nail  polishes 
come  in  three  shades. 
Bourjois.  Tel:  01-493  3836 
Eyeshadow  singles  £2.95,  duos 
£3.50,  lipsticks  £2.95,  nail  polishes 
£2.50 


Philips  go  for  beards 

The  Philips  beard  and  moustache 
"Zoom"  trimmer  is  for 
bewhiskered  men  who  wish  to 
keep  things  in  check.  The  trimmer 
comes  in  two  models  —  the 
rechargeable  HS075  and  the 
battery  powered  HS050.  Both 
have  stylish  matt  black  looks  and 
can  zoom  from  settings  for 
designer  stubble  to  the  thickest 
beard. 

Philips  DAP.  Tel:  01-689  2166 
HS075  £24.99  HS050  £14.99 

Braun's  professional  touch 

Braun  are  launching  two  Silencio 
models  into  the  professional  style 
sector  of  the  hair  dryer  market. 
The  PFV1600  Control  12  1600 
watt  model  offers  separate  heat 
and  airflow  controls  and  12  possible 
combinations  of  setting  for 
individual  styling  and  drying 
control.  The  FP1600  Studio  has  all 
the  features  of  its  sister,  but  with 
only  four  settings. 
Braun.  Tel:  09327  85611. 
PFV1600  £19.95,  PF1600  £15.95 

Petra  joins  Epilady 

This  month  sees  the  arrival  of  a 
range  of  small  electrical  appliances, 
manufactured  by  Petra  Electric  of 
West  Germany,  in  the  Oris  Beauty 
Products  (Epilady)  stable.  The 
range  consists  of  five  hair  dryers, 
three  curling  and  styling  brushes, 
a  facial  sauna,  a  massager  and  a 
manicure/pedicure  set,  as  well  as 
coffee  makers,  toasters,  kettles, 
jugs,  baby  food  warmers  and  food 
processors. 

Oris  Beauty  Products.  Tel:  01-885 
2999 

Beauty  range  prices  from  £12.90  to 
£39.10 


For  Men 


A  macho  range  called  Atien 

Having  already  cornered  60  per 
cent  of  the  Canadian  male  market, 
Aden's  range  of  shaving  products, 
cleansing  bars,  facial  scrubs, 
moisturisers,  cologne  anid  various 
hair  preparations  has  been 
launched  in  the  UK .  The  range  is 
hypoallergenic  and  fragrance  free, 
says  Atien,  who  also  provide  staff 
training  and  in-store 
demonstrations. 
Atien  (UK).  Tel:  08982  543056 
Prices  range  from  £7.50  to  £17.50 
(cologne  £29.50) 


Haircare 


Wella  tackle 
split  ends 
head  on 

Wella  Balsam  intensive  dry  ends 
conditioner  targets  the  "split  ends 
syndrome"  that  the  company 
says  has  never  been  properly 
addressed.  While  they  admit  that 
the  only  real  solution  to  split  ends 
is  the  hairdresser's  scissors, 
Wella  say  that  their  new 
conditioner  contains  moisturisers 
that  condition  dry  damaged  ends 
without  overloading,  producing 
less  brittle  hair. 

The  conditioner  is 
recommended  for  twice-weekly 
use,  applied  to  the  ends  of 
shampooed,  conditioned  and 
towel-dried  hair. 
Wella.  Tel:  0256  20202 
150ml  trial  price  £1.45 
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Vosene  gets  new  vision 

Vosene  gets  an  update  this 
Summer  with  new  look  packaging 
and  a  new  bottle.  Beecham  have 
kept  the  familiar  tear  drop  shape 
Vosene,  but  have  come  up  with  a 
more  compact  bottle,  with  the 
same  fill,  which  has  an 
'  'innovative ' '  twist  top  cap.  Packs 
bear  new  graphics,  with  a  "fresh, 
clean  and  stylish"  look  for  the 
original  variant  to  catch  the 
attention  of  busy  mums,  Beecham 
say.  Herbal  variant  is  aiming  to 
attract  young,  female  users  with 
the  message  "extra  mild  for 
frequent  washing".  The  relaunch 
is  supported  with  a  £2. 2m  TV 
campaign  and  special  offer  added 
value  packs,  and  trial  sizes. 
Beecham  Toiletries.  Tel:  01-560 
5151. 
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Roche's  Supradyn  for  kids 

Supradyn  multivitamins  for 
children  contain  vitamin  A  750mcg, 
vitamin  Bl  1.2mg,  B2  lmg,  B6 
1.6mg,,  B12  2mcg,  vitamin  C 
30mg,  vitamin  D  2.5mcg  and 
vitamin  E  7mg.  They  are 
strawberry-flavoured  with  no 
artificial  colours  or  flavours. 
Roche.  Tel:  0707  328128 
30  £1.05,  60  £1.95 


Prices  in  this  section  are  correct 
at  the  time  of  going  to  press.  For 
latest  packs  and  prices,  see 
C&D  Price  Service. 

(P)  denotes  that  a  product  is 
Puarmacy  only  and  can  only  be 
supplied  under  the  supervision 
of  a  pharmacist 


GLA  by  any  other  name 

Gamma  linolenic  acid  is  the  food 
supplement  found  in  evening 
primrose  oil  (EPO),  and  other  oils. 
Reevecrest  have  launched 
Naudicelle  500  and  Boracelle 
Executive  which  both  contain 
GLA.  Naudicelle  capsules  each 
contain  500mg  EPO  and  4mg 
vitamin  E  and  the  GLA  content  is 
49mg  (9-10  per  cent  of  total  fat). 
Boracelle  is  based  on  oil  of  borage 
and  each  capsule  contains  GLA  oil 
1 15mg  and  vitamin  E  lOmg,  with  a 
GLA  content  of  21-25  per  cent  of 
total  fat.  Both  products  come  in 
packs  of  45,  and  are  available  from 
healthfood  wholesalers. 
Reevecrest.  Tel:  0252  726543 
Naudicelle  £5.50,  Boracelle  £5.75 

A  gold  GLA 

Gamma  linolenic  acid  is  the  primary- 
supplement  in  Galanol  Gold, 
capsules  containing  a  blend  of 
premier  quality  evening  primrose 
oil  and  oil  from  specially  cultivated 
borage  seeds,  with  an  additional 
content  of  GLA  and  a  minimum 
potency  of  16  per  cent.  Rich  in 
Polyunsaturates,  Galanol  Gold  is 
free  from  yeast,  lactose,  gluten, 
starch,  synthetic  colours,  flavours, 
preservatives,  salt  and  sugar. 
Lifeplan  Products.  Tel:  0455 
56281 

30  £3.25,  90,  £8.35 

Vitalife  EPO 

Evening  primrose  oil  capsules 
500mg  have  joined  the  Vitalife 
range  of  dietary  supplements. 
Vitalife.  Tel:  01-455  9962 
60  £6.90 

Cod  liver  oil  forSanatogen 

Fisons  have  introduced  Sanatogen 
cod  liver  oil  in  bottles  specially 
designed  with  consumers  in  mind. 
The  company  says  bottles  have  a 
non-drip  lid  and  are  fitted  with  an 
easy  to  open  cap  and  a  tamper 
evident  seal.  Packs,  in  red,  yellow 
and  black,  are  in  the  "original" 
Sanatogen  style. 

Fisons  Consumer  Health.  Tel: 

0509  611001 

240ml  £1.95,  500ml  £3.45 


Sanatogen 


COD 
LIVER  | 
OIL 


Natural 
Pure 
COD  LIVER 
OIL 


*  Easy  to  open  cap 

*  Non-dripbotlle 

*  Free  1 1  .■  -.i  ■  j r  1 1 n  cup 


Revamp  for  Eludril 

Eludril  mouthwash  has  been 
reformulated  and  now  contains 
chlorhexidine  digluconate  0.1  per 
cent  and  chlorbutol  hemihydrate 
0.5  per  cent,  making  it  a  GSL 
product  (still  prescribable).  And, 
along  with  the  spray,  it  has  been 
repackaged  in  complimentary  blue, 
white  and  yellow  packs,  although 
prices  and  sizes  remain  the  same. 
Pierre  Fabre.  Tel:  0494  451938 


Walt  Disney  joins  OralB 

Pluto,  Donald  Duck  and  Mickey 
and  Minnie  Mouse  are  now 
appearing  on  Oral  B  children's 
toothbrushes,  aimed  at  in  primary 
school  kids.  Brushes  have  a 
compact  head  with  densely 
packed,  fine,  nylon  filaments,  and 
packs  fit  into  standard  Oral  B 
merchandisers.  A  cinema  ticket 
promotion  on  this  and  the  Bugs 
Bunny  range  runs  until  December 
31.  Still  with  Oral  B,  Plus 


toothbrushes  have  been 
repackaged  and  feature  a  £1  refund 
promotion  with  two  proofs  of 
purchase. 

Oral  B.Tel:  0296  432601 
Walt  Disney  brushes  £1.09 

J&J's  fluoride  floss 

Johnson  &  Johnson  have  added  a 
fluoride  floss  to  their  Reach  range. 
The  floss  is  coated  with  a  layer  of 
saliva-soluble  wax  containing 
sodium  fluoride,  which  is  said  to 
release  fluoride  directly  onto  the 
decay-prone  areas  between  the 
teeth. 

Johnson  &  Johnson.  Tel:  0628 

822222 

£1.19 


Peractum  is  topical 

Two  products,  bearing  the  brand 
name  Peracturn,  have  been 
launched  by  Thornton  &  Ross. 
Antiseptic  paint  is  alcohol-based 
povidone  iodine  10  per  cent, 
classified  as  P,  and  is 
recommended  for  cuts,  grazes  and 
cold  sores.  Oily  embrocation 
contains  methyl  salicylate  25  per 
cent,  capsicum  oleoresin  0.35  per 
cent  and  turpentine  oil  20  per  cent, 
and  is  classified  GSL.  It  should  be 
applied  generously,  but  not  on 
broken  skin,  and  is  indicated  for 
muscular  pain  and  stiffness 
including  backache,  sciatica, 
lumbago,  fibrositis  and  rheumatic 
pain. 

Thornton  &  Ross.  Tel:  0484 
842217 

Paint  15ml  £0.95  (P),  embrocation 
125ml  £1.20 


Extra  relief  from  Disprin 

Stronger  help  for  aches  and  pains 
comes  with  Disprin  Extra,  Reckitt 
&  Colman's  latest  addition  to  their 
analgesic  range.  Each  tablet 
contains  paracetamol  200mg  and 
aspirin  300mg  in  a  "pleasant 
tasting"  formulation.  The  dose  is 
one  or  two  tablets  every  four  hours 
with  a  maximum  of  six  tablets  in  24 
hours.  A  £1.6m  television 
campaign  supports  the  launch. 
Reckitt  &  Colman.  Tel:  0482 
26151 

24  £1.29  48  ®  £2.35 


FAST  STRONG  PAIN  RELIEF 
PARACETAMOL  ADDED 
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PAST  MONTH  IN  REVIEW 


Personal  Hygiene 


Bodyspray  for  teenagers 

Teenagers  are  the  firm  target  of  Sixth  Sense,  Beecham's  new  four 
variant  bodyspray  range.  The  company  says  that  30  per  cent  of 
teenagers  use  bodysprays,  but,  up  till  now,  no  brand  has  been 
specifically  aimed  at  them. 

The  four  fragrances  follow  a  "feelings"  theme:  loving,  daring, 
tantalising  and  party,  and  the  matt  black  packaging  has  the  style- 
conscious  in  mind.  CRC-free  Sixth  Sense  will  be  supported  by  a 
launch  campaign  in  the  teen  Press  and  on  radio. 
Beecham  Toiletries.  Tel:  01-560  5151. 
100ml  around  £1.49 


Denim  in  the  shower 

Denim  is  about  to  enter  the  shower 
gel  market  with  a  200ml  pack 
aimed  at  new  and  younger  users. 
The  pack  comes  complete  with  a 
strap  so  it  can  be  hung  from  a 
shower  head. 

Elida  Gibbs.  Tel:  01-486  1200 
200ml  £1.39 

Look, dry  hands! 

Hands  Dry  is  an  odourless  gel 
which  when  applied  to  hands  dries 
in  two  minutes  to  prevent 
sweating.  The  product  is  aimed  at 
sportsmen,  and  for  those  sticky 
situations  in  life,  like  job 
interviews. 

Cosmetic  Consultants.  Tel:  0225 
444161. 


Photographic 


Supreme  for  pictures 

Goldline's  new  motorised  35mm 
compact  the   Supreme  AFP 
includes    autofocus    and  a 
programmable  shutter. 
Goldline.  Tel:  0530  72726 
£59.95 

Kodak  film  on  400 

Kodacolor  Gold  400  film  has  been 
improved  and  now  incorporates 
the  company's  recently  developed 
Ektar  technology.  Kodak  say  the 
film  is  fast  enough  for  low  light 
levels  and  sports  photography, 
although  it  is  aimed  at  multi- 
purpose use.  The  new  film's 
enhanced  qualities  are  also  said  to 
be  beneficial  for  flash  photography. 
The  new  film  is  offered  in  all 
popular  135-format  sizes  at  no 
extra  cost. 

Kodak.  Tel:  0442  61122 


Skincare 


Cetaphil  cleanser 

Said  to  be  a  gentle,  non-irritating 
cleanser  for  sensitive  skins, 
Cetaphil  comes  to  the  UK  from  the 
USA.  It  contains  cetyl  alcohol, 
propylene  glycol,  sodium  lauryl 
sulphate,  stearyl  alcohol  and 
parabens,  and  its  use  (with  or 
without  water)  is  endorsed  in  a 
new  book,  "Blue  eyeshadow 
should  be  illegal". 
Alcon  Laboratories.  Tel:  0923 
246133 
16oz  £7.65 

Johnson's  for  baby  and  mummy 

Don't  be  fooled  by  the  name! 
Johnson's  three  new  baby 
moisturisers  are  for  women  too, 
more  of  whom  are  switching  to 
baby  products  for  skincare,  say 
J&J.  Baby  moisturiser  comes  in  a 
cream  or  lotion  and  can  also  be 
used  as  a  facial  cleanser.  Baby 
body  moisturiser  has  added  baby 
powder.  All  come  in  full  and  trial 


sizes.  Advertising  follows  later  this 
year. 

Johnson  &  Johnson.  Tel:  0628 
822222 

Prices  in  C&D  price  list 

Citrus  range  from  Weleda 

Weleda  have  launched  a  range  of 
four  citrus  "freshness"  products 
which  blend  oranges  and  lemons 
with  extracts  of  chamomile, 
rosemary  and  seaweed.  Citrus 
deodorant  comes  in  an  ozone- 
friendly  pump  spray  (110ml  £3.20), 
body  toner  is  a  non-greasy 
seaweed-based  gel  (40ml  £1.85). 
Citrus  bath  milk  (300ml  £3.75)  and 
skin  food,  which  can  be  used  as  a 
night  cream  (40ml  £1.85)  complete 
the  range. 

Weleda.  Tel:  0602  309319 

Bodycare  for  sailor! 

Seagoers  are  specially  catered  for 
with  the  new  Marine  range  from 
Creighton  Laboratories.  The 
company  are  official  suppliers  to 
September's  Whitbread  Round  the 
World  yacht  race  and  are 
sponsoring  a  cruiser  yacht.  The 
nautical  range  packed  in  blue  and 
white  with  a  vertical,  yellow, 
orange  and  blue  stripe,  offers 
products  for  hair  and  body  made 
from  natural  ingredients  and  tested 
without  cruelty  to  animals. 
Vegetable  soap  containing 
seaweed,  and  hair  and  body 
shampoo  are  said  to  have  an 
additive  that  means  they  can  be 
used  with  sea  water.  There  is  a 
total  sunblock  with  aloe  vera,  a  sun 
tan  lotion  SPF  15  with  sesame- 


seed  and  cocoa  butter,  an  after  sun 
gel,  mint  lip  balm,  moisture  lotion 
with  added  aloe  vera  and  a 
sunscreen  talc,  footspray  andl 
deodorant.  A  room  sprayj 
completes  the  range,  which  will 
earn-  green  stickers  of  Creighton's 
Naturally  World  Conservation! 
Fund  showing  that  a  percentage  of 
sales  goes  toward  the  conservation 
movement. 

Creighton  Laboratories.  Tel:L 
09066  5611 

Prices  in  C&D  price  list 


Radox  have  their  moments 


Radox  Moments  are  a  new  range 
of  bath  products  comprising  creme 
bath,  shower  creme  and  creme 
soap.  They  are  available  in  three 
colour  co-ordinated  collections, 
blue,  peach  and  green.  Makers 
Nicholas  say  that  the  Radox  blend 
of  herbs  has  been  combined  with 
almond  and  orchid  oils  to  give  a 
'  'bridge  between  the  cosmetic  and 
therapeutic".  Trial  packs  are 
available,  with  product  offers  on 
the  reverse. 

Nicholas.  Tel:  0753  23971. 
Creme  bath  400ml  £1.67,  shower 
creme  200ml  £1.61,  creme  soap 
250ml  £1.38. 

Bronnley  additions 

Bronnley  have  been  busy  adding  a 
bath  oil  to  their  Almond  Oil  range  of 
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isins  &  Dressing  for  Minor  Cuts  &  Grazes 


For  Wound  Cleansing 


For  Wound 
Cleansing 


Robinson  dressings  get  new 
OTC  look 

Robinson  Healthcare  have  relaunched  their  first  aid  range  with  new 
informative  packaging  to  aid  customer  selection.  The  dressings, 
bandages  and  cotton  wool  are  packed  in  colour  coded  wrappings  with 
illustrations  showing  use,  and  simple  words  describing  function.  Prices 
and  pack  sizes  have  not  changed. 
Robinson  Healthcare.  Tel:  0246  220022 


toiletries,  and  Hippy  Hippo  and 
Franky  Frog  to  their  pets  corner 
soap  set. 

Bronnley.  Tel:  01-629  8711 
Bath  oil  100ml  £4.95,  soaps  lOOg 
£1.15 


Keep  out  the  sun 

Chapstick  Sunblock  15  is  a  new  lip 
balm  from  A.H.  Robins,  giving  high 
protection  against  sun  and  wind. 
A.H.  Robins.  Tel:  0293  560161 
£1.35 

Sing  a  song  with  Benjywear 

Babies  can  dribble  in  tune  with  the 
latest  musical  bibs  from 
Benjywear.  Old  Macdonald, 
Teddy  Bears  Picnic  and  other 


Prices  in  this  section  are  correct 
at  the  time  of  going  to  press.  For 
latest  packs  and  prices,  see 
C&D  Price  Service. 


favourite  nursery  rhymes  have 
been  programmed  into  the  soft 
terry,  PVC-backed  bibs.  They  are 
washable  and  have  the  words  of 
the  nursery  rhyme  printed  on  the 
pack. 

Dunbee.  Tel:  0256  64902 
£1.99 

Nu  sponge  for  baby 

A  baby  sponge  is  new  to  the 
Numark  range.  Packs  are 
decorated  with  Numark 's  baby 
bear. 

Numark.  Tel:  0985  215555 
£0.28 

Don't  leave  home  without  it! 

Dixon  community  care  have  got 
together  with  airlines,  travel 
companies  and  doctors  to  produce 
two  kits  combined  as  one  to  help 
travellers  deal  with  medical 
emergencies  abroad.  Sterikit 
contains  a  medical  emergency  pack 
with  everything  from  syringes  and 
needles  to  Melolin  and  Steri- 
Strips.  Protectapak  has  a  selection 
of  items,  such  as  anti-viral  soap  and 
wipes  and  toilet  seat  covers,  to 
help  maintain  personal  hygiene. 
Dixon  Community  Care.  Tel: 
01-232  2498 
£19.95 

Durex  diaphragms  get  floral 

Duragel,  Duracreme  and  Durex 
diaphragms  have  been  repackaged 
in  colour  coded  cartons  with  a 
modern  floral  design.  The 
diaphragms,  satin  finish  flat  spring 
and  arcing  spring  (designed  for 


Fragrant  Dry  Breezes 

Dry  Breezes  blow  in  from 
Whitehall,  in  woodland,  oriental 
and  rose  fragrances.  Cans  are 
ozone  friendly,  and  have  perfumed 
caps  for  trial  prior  to  purchase. 
They  can  be  used  to  give  a  fragrant 
atmosphere  or  to  mask  odours. 
Whitehall  Household.  Tel:  01-636 
8080 

300ml  £0.89 


women  who  find  insertion  difficult) 
both   come   in   new  white, 
hexagonal,  compact  cases. 
LRC  Products.  Tel:  01-527  2377 

Independents  get  Stay  Dry 

Coloplast  are  launching  their 
Conveen  Stay  Dry  incontinence 
pads  to  independent  chemists 
following  a  test  run  in  Boots. 

The  slim  and  superabsorbent 
pads  fit  inside  normal  close  fitting 
underwear  to  seal  in  fluid  and 


odour.  They  come  in  three  sizes  in 
plastic  packs  of  ten  —  light  (£1.99) 
regular  (£2.49)  and  extra  (£2.99). 
There  is  also  a  trial  size  pack  of 
three  (£0.49). 

Coloplast  Ltd.  Tel:  0733  239898 


(P)  denotes  that  a  product  is 
Pnarmacy  only  and  can  only  be 
supplied  under  the  supervision 
of  a  pharmacist 


Extra  Strong  Durex 

Durex  Extra  Strong  has  been  launched  for  those  users  "who  feel  they 
need  even  more  security  against  unwanted  pregnancy  and  sexually 
transmitted  diseases 

The  condoms  are  stronger  and  also  contain  the  spermicide 
nonoxynol-9.  LRC  have  added  an  additional  warning  on  the  packaging 
to  indicate  that  oil-based  preparations  can  damage  rubber  and  reduce 
the  condom's  effectiveness. 

The  condoms  conform  to  BS3704,  carry  the  kitemark  symbol,  and 
are  packed  in  overwrapped  tamper-evident  film. 
LRC  Products.  Tel:  01-527  2377 
3s  £1.19, 12s  £4.52 
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Spot  the  difference 


£125  to  be  won 

The  five  readers  submitting  the  first  correct  entries  opened 
after  the  closing  date  will  each  win  £25. 

To  enter  this  Spot  the  Difference  competition,  simply  find  the 
six  changes  and  draw  a  ring  round  them  in  picture  B.  Fill  in 
your  name  and  pharmacy  address  and  send  it  off  to  the 
address  below. 

Entrants  must  be  assistants  employed  for  a  minimum  of  6 
hours  in  a  normal  week.  Only  one  entry  is  allowed  from  any 
one  person.  The  names  of  the  winners  will  appear  in  the  next 
issue  of  Over  the  Counter. 


Closing  date  for  entries:  Monday,  AugUSt  14 

Send  your  entries  to:  Spot  the  Difference,  Over  the  Counter,  Chemist  & 
Druggist,  Benn  House,  Sovereign  Way,  Tonbridge  TN9  1RW. 


Name 


Pharmacy 


Address 


EELNOYARCEYEI 
ZYABETEHYYRAR 
LLERDNEENELRE 
FI  ABONLCSSBES 

apctri    oi    mhltn  £125  to  be  won 

CGENNORMAAUHA  The  five  readers  submitting  the  first  correct  entries  opened 

ELXEEUWFADS     GE  after  the  closing  date  will  each  win  £25. 

MORCTPTPOOHIL        B1  .  c   ..  m^r**  u  » 

Blusher  Eye  Liner         Highlighter  Moisturiser 

ASRSHELLEWELC       Cleanser         Eyeshadow       Kohl  Pencil  Powder 

Eyebrow  Pencil    Face  Mask        Lip  Gloss  Toner 

SSI     ENARHUNRHB       Eye  Crayon       Foundation  Lipstick 

KOI  NREDWOPCGS 

Find  these  15  make  up  items  in  the  grid.  Gross  through  their 
MTLI      PSTI      CKEI      I        letters  and  when  you  have  done  all  15,  the  letters  remaining 

spell  out,  left  to  right  the  names  of  four  cosmetic  houses. 
NFOUNDATI      ONHL        Write  these  in  the  spaces  provided  and  send  the  entry  to  the 

address  below. 

1   2   Entrants  must  be  assistants  employed  for  a  minimum  of  6 

hours  in  a  normal  week.  Only  one  entry  is  allowed  from  any 

3   4   one  person.  The  names  of  the  winners  will  appear  in  the  next 

issue  of  Over  the  Counter. 

Name Closing  date  for  entries:  Monday,  AugUSt  14. 

Pharmacy  

Send  your  entries  to:  Wordsearch  No  5,  Over  the  Counter,  Chemist  & 
Address   Druggist,  Benn  House,  Sovereign  Way,  Tonbridge  TN9  1RW. 
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Diary 


Sterling  Health 
courses 

Further  details  on  Sterling 
Health 's  Educare  Roadshows  are 
available  from  Les  A'Boe, 
operations  manager,  Sterling 
Health,  1  Onslow  Street,  Guildford 
GUI  4YS.  Tel:  0483505515. 


Vichy  courses 

Further  details  on  Vichy's  all-day 
skineare  training  seminars  are 
available  from  Sandra  Harford, 
company  training  manager,  Vichv 
UK  Ltd,  15  Nuffield  Way, 
Abingdon,  Oxon  OX  14  1TJ.  Tel: 
023526747. 


Vantage  courses 

Further  details  from  Ken  Howells, 
Vantage,  West  Lane,  Runcorn, 
Cheshire  WA7  2PE.  Tel:  0928 
717070. 


The  following  courses  are  for  pharmacy  assistants 

August 

No  courses  have  been  notified 

September 

6 

Bath 

Retail  seminar  No  1 

Vantage 

7 

Cwmbran 

Retail  seminar  No  1 

Vantage 

12 

Manchester 

Success  in  selling/Customer  care 

NPA 

13 

Manchester 

Principle  of  merchandising/Product  presentation 

NPA 

14 

Manchester 

Advanced  selling/Effective  sales  promotion 

NPA 

i  n 

iy 

London 

Skineare 

Vichy 

20 

Whitland 

Retail  seminar  No  1 

Vantage 

20 

London 

Skineare 

Vichy 

21 

London 

Skineare 

Vichy 

26 

Birmingham 

Gastrointestinal  tract 

Sterling  Health 

26 

Dundee 

Success  in  selling/Customer  care 

NPA 

26 

Preston 

Skineare 

Vichy 

27 

Dundee 

Principle  of  merchandising/Product  presentation 

NPA 

28 

Dundee 

Advanced  selling/Effective  sales  promotion 

NPA 

October 

3 

Birmingham 

Skineare 

Vichy 

4 

Birmingham 

Skineare 

Vichy 

10 

To  be  announced 

Success  in  selling/Customer  care 

NPA 

11 

to  be  announced 

Principles  of  merchandising/Product  presentation 

NPA 

12 

To  be  announced 

Advanced  selling/Effective  sales  promotion 

NPA 

17 

Hendon 

Gastrointestinal  tract 

Sterling  Health 

17 

Bournemouth 

Skineare 

Vichy 

18 

Southampton 

Skineare 

Vichy 

24 

Bradford 

Skineare 

Vichy 

25 

Sheffield 

Skineare 

Vichy 

Organisers  of  courses  for  assistants  can  be  featured  in  this  column  by  sending  details  to  Over  the  Counter, 

Chemist  &  Druggist,  Benn  House,  Sovereign  Way,  Tonbridge  TN9  1RW. 

NPA  courses 


Details  and  booking  forms  for  all 
courses  are  available  from  the 
training  department  of  the 
National  Pharmaceutical 
Association,  Mallinson  House,  40 
St  Peter's  Street,  St  Albans,  Heits. 
Tel:  072732161. 


Last  month's  solution 
and  winners 


Crossword  No  4 

Miss  M  Fry 

Gateway  Foodmarkets  Ltd, 

Pharmacy  Department, 

228-238  High  Street, 

Brentford,  Middlesex 
Miss  J  Chen 

Sandbern  Chemist,  703-705 

Green  Lane,  Dagenham, 

Essex 
Susan  Gidden 

N.K.  Jank,  32A  Eltisley 

Avenue,  Cambridge 

I  ypesettingand  graph*  sby  Magsel  Ltd,  Sidi  up.  Kenl  Printed  by  Ui\ 

Ltd  1989  All  rights  reserved  No  part  ol  tins  pubti  i  iy  be  reproi 

pour  permission  of  Benn  Publ*  ations 


Julie  Head 

IVL-  Whitfields,  1  Sanderson 
Street,  Coxhoe,  Durham 
Anthony  Parr 

G.K.  Humber  Chemist,  350 
Lytham  Road,  Blackpool 


Jumbleword  No  2 

Mrs  Julie  Brown 

Roy  Miles  Ltd,  Stocklund 
Square,  Cranleigh,  Surrey 
Tracey  Brassington 

Miller  &  Barton  Ltd,  Well 
Street,  Biddulph 
Clare  Fraser 

C.  Boardman  (Chemists)  Ltd, 
30  Lawrence  Road,  Liverpool 
Wendy  Olbison 

Boots  The  Chemists  Ltd,  19 
Albion  Arcade,  Bond  Street, 
Leeds 
Yvonne  Sullivan 
J.E.  Robertson, 
107  Main  Street, 
Coatbridge 


MrsAnthea  Watson,  a  pharmacy  assistant  at  Locrendaw ,  Braunstone 
Lane,  Leicester  receives  a  CD  midi  hi-fi  as  winner  of  the  national 
Numark/Tunes  competition.  Competitors  had  to  make  as  many  words 
as  they  could  out  of  the  Tunes  slogan  '  'helps  you  breathe  more  easily 
and,  after  thumbing  her  way  through  two  dictionaries  in  three  weeks, 
Mrs  Watson  came  up  with  well  over  6,000  words! Numark  chairman 
Hugh  Butler,  left,  presents  the  prize  to  Mrs  Watson  while  Mark  Davies 
of  Mars  looks  on 


£25  too  for  Q&A  suggestion 


Did  you  notice  the  following 
question  in  the  National 
Pharmaceutical  Association's 
series  last  month?  "I  think  my  son 
is  allergic  to  plasters  as  they  bring 
him  out  in  an  itchy  rash.  Is  there 
anything  else  I  can  use?" 

That  question  has  won  £25  for 
Mrs  J  Tompkins  of  Chemidex,  13 
High  Street,  Aldershot,  who 
suggested  it. 

Mrs  Tompkins'  question,  the 
answer  to  which  revealed  that 


non-allergic  dressings  are 
available  in  such  cases,  is  one  of  a 
steady  stream  arriving  each 
month  in  the  Over  the  Counter 
office,  which  are  forwarded  to  the 
NPA  for  consideration. 

A  round-up  of  your  suggested 
questions  that  the  NPA  can't  use 
or  have  already  used  and  which 
don't  qualify  for  a  prize,  will  be 
published  shortly. 

In  the  meantime,  well  done, 
Mrs  Tompkins! 
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"My  business  is  profitable, 
my  stocks  are  comprehensive, 
my  customers  are  cominq  back 
my  buyina  is  keen,  and 

I  know  the  products. 
Why  should  I  come  to  Chemex? 


Because  its  precisely  your  success  to  date  that 
makes  a  visit  to  Chemex  '89,  at  London's  Olympia 
on  September  24  and  25,  all  the  more  important. 

As  an  astute  pharmacist,  buyer  or  retailer,  you 
recognise  the  need  to  work  at  keeping  your  edge 
over  competitors  and  to  continue  building  your 
business  and  profitability. 

You  simply  cannot  get  the  full  market  picture  that 
you  need  from  reps  calling  and  company 
literature.  You  cannot  build  tomorrow  only  on 
what  you  know  today. 

Chemex  is  the  exhibition  uniquely  developed  to 
show  you  the  newest  products  and  services 
providing  the  greatest  opportunities  for  improving 
business.  Plus  the  equipment  and  services  to 
make  the  business  itself  run  better. 


At  Chemex  you  can  not  only  see,  but  compare 
and  choose  products  and  new  lines  that  increase 
turnover  and  give  keener  margins.  You  will  find 
brand  new  ideas  that  can  mean  exciting  new 
growth. 

And  you'll  get  some  wonderful  once-only  show 
offers. 

The  show  is  bigger  and  better  than  ever  before, 
with  a  host  of  new  and  established  company 
names  exhibiting  thousands  of  items.  Everything 
from  pharmaceuticals  to  nappies  and  cosmetics 
to  reading  glasses  . . .  from  OTCs  to  SLRs  and 
health  lines  to  gift  lines  . . .  and  much  more. 

So  make  a  date  for  Sunday  September  24th 
(there's  a  creche  area  for  children)  and  Monday 
the  25th.  Two  days  not  to  be  missed. 


CHEMEX  '89 

THE  NATIONAL  EXHIBITION  FOR  THE  RETAIL  PHARMACY 


1 


Organised  by  MGB  Exhibitions  Lid,  Marlowe  House, 

109  Station  Road,  Sidcup,  Kent  DA15  7ET  Tel:  01-302  8585 


National  Hall 
Olympia, 
London, 

Sunday 

September 

24  and 
Monday 
September 
25,  1989. 


ENTRY  IS  FREE.  SEND  FOR  YOUR  ADVANCE  TICKETS  NOW 
OR  FELL  PHONE  THE  EK  KEF  I  HOT  I  INF  01  30?  7215 


Please  send  me 
Name   


free  entrance  tickets  to  CHEMEX  '£ 


Company 
Address  _ 


AN 


Send  to  Chemex,  MGB  Exhibitions  Ltd,  Marlowe  House,  AJIfSn 
109  Station  Road,  Sidcup,  Kent  DA15  7ET.  IxwBmoN 


sponsored  by  CHEMIST  &  DRUGGIST 


